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IN WRITING 


Success in writing may be largely 

a matter of psychological condition- 
ag The Author & Journalist way, through 
David Raffelock’s personal course, PRAC- 
TICAL FICTION WRITING, enables you to 
progress steadily and definitely to your goal 
of writing salable stories. You learn to rec- 
ognize story material, to construct it solidly 
so that it will be entertaining and market- 


able. 
OUTSTANDING RECORD 


A. & J. training is responsible for students’ 
sales to almost every magazine published. 
A. & J. students sell their work, for they are 
trained to sell. Learn today about this pro- 
fessional training that is highly recommend- 
ed by leading editors and authors. 


FREE STORY REPORT 


We will gladly send you complete informa- 
tion about the course and our important 
booklet, “The Way Past the Editor,” free. 
Write us promptly and we will send you a 
free coupon for a manuscript report. No ob- 
ligation to you. = 


A. & J. SIMPLIFIED TRAINING COURSE 
1839 Champa Street, Denver, Colo. 
Please send me your booklet and all informa- 


tion about your course. And include the free 
coupon. A, Sept. °41 


CLINIC 


offers to writers what has long been recognized 
as essential in nearly every other field: THE 
POOLING OF SPECIALIZED KNOWLEDGE! 
We offer not only thorough and expert criticism 
of your story’s structure and style, but we also 
secure, when the story is close to market require- 
ments, a Secret Service report, from an editor or 
editorial reader, on what your story lacks and 
needs tor that market. There is no additional 
charge for this secret market report. 

If you have difficulty in planning the romantic 
(any except mystery) short story, you will be 
interested in the ABC COURSE. This inexpensive 
Course, based upon the techniques developed 
(1933-37) at Louis DeJean’s famous Williams 
School of Authorship in Berkeley, California, is 
helpful to professional as well as beginning 
writers. 


Send for Circular. VIRGIL MARKHAM 


LOUIS DEJEAN 
ED BODIN 
THE STORY-MARKET CLINIC 


155 West 20th Street New York City 


Something New 
in Uzzell Help 


| know how it is. You need help with 
your writing but you’re afraid to invest much 
money until you know you’ve found a com- 
petent adviser. All right then, here’s a cheap 
way to find out how good Uzzell help is. 
The ‘Talks to Writers’ listed below have 
been used as part of my Fundamentals of 
Fiction course for years. Now they’re yours 
at these ‘‘get acquainted’”’ prices: 


20c 
. The Problem of Story Ideas” 
“How To Analyze Story Markets”’ 

“How To Improve Your Style’”’ 
“Technique of the Action Pulp’... 
“Technique of the Love Pulp’”’ 

“The Big Slicks” 

“The Literary Story” 

“The Light Touch” 

. “Writing The Love Story” 

. “The Best Seller Novel’’ 

. “The Literary Novel’’ 

“Books For Writers’’”’ 


You may order these special “Talks to Writers’’ 
either by number or by name. If you'd like all 
thirteen, they’re yours for $3.00. 


THOMAS H. UZZELL 


Associate Professor of English in Charge of 
Creative Writing, A. G M. College 


818 Monroe Street 
Stillwater, Oklahoma 


— 


q We are established general Book 
Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the Continent; 
distribution at home and abroad. 


If you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


qd If unavailable, your MS will be re- 
turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 


DORRANCE & COMPANY 


(Incorporated 1920) 


Dept. A 
370-374 DREXEL BUILDING 


PHILADELPHIA, PA. 
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LETTERS 


No Canadian Limit 


A. & J.: 

We have had brought to our attention an item appear- 
ing in the Question and Answer Department of The 
juthor and Journalist which indicates that under Cana- 
dian regulations payment for imports of manuscripts by 
American writers is limited to $25 a month. The posi- 
tion at the present time is that payment is permitted for 
the fair value of any article which may be legally im- 
ported into Canada and since there is no prohibition on 
the importation of manuscripts there is no restriction as 
to the amount which may be paid for them. 

We do not know whether you will wish to make a cor- 
rection to the reply to the question addressed to you, 
but we thought we should bring to your attention that 
Canadian regulations do not now have the effect of 
closing the Canadian market to American authors. 

ROBERT H. TARR, Secretary. 
Foreign Exchange Control Board, 
Ottawa, Canada. 


® We are happy to publish this correction, reaching 
us through the friendly service of a prominent editor, 
who tells us of large aggregate purchases he is mak- 
ing of American writers. 


Problem Solved 


A. & J.: 

I think Mrs. Streeter’s problem—page 13, August 
A. & J.—is solved by my invention, pictured in the en- 
closed sketch. As the inventor, I chivalrously waive all 
patent rights. 


MARVIN TOWNSEND. 
4140 Highland Ave., 
Kansas City, Mo. 
> We reproduce Mr. Townsend's suggestion. Out of 
many letters received by A. & J. and Mrs. Streeter, we 
select one for publication on page 7. We believe it 
will prove helpful to many A. & J. readers for whom 
distractions and interruptions are a major writing 
problem. 


DCERY & MEATS 


PIG SNOOTS 
> for 21 


“I’m on the go so much this is the only way I 
can find time to write!” 


On application of Fictioneers, Inc., publishers of 
Black Mask, Justice Benvenga on July 29 granted 
a preliminary injunction, against Columbia Publica- 
tions and Kable News Co., restraining them from 
turther publication and distribution of the magazine, 
Black Hood. 


The Old Editor 


CHECK-SHAVERS 


Two New York writers, meeting at a bar for the 
first time, were discussing word rates. They both 
wrote for the same markets, but one author did his 
own marketing, the other had a hard-boiled agent. 

Said the first author: ‘Do you have any trouble 
with Editor X, of So and So Magazine? He al- 
ways seems to pay a little less than the scheduled 
word count. Invariably on a 10,000 word story at 
a cent a word, my check is $85 or $90. The usual 
excuse is, that the story will be cut or didn’t quite 
come up to scratch.” 

Asked the second author: 
when published ?” 

“No.” 

“I thought not. Why let the editor get away 
with it? I'm paying my agent to prevent that. It 
seems to me that you have been paying Editor X 
the ten per cent and even more.” 

“IT guess you're right. Editor X has always ad- 
vised me against agents. I thought I was saving 
ten per cent, but I guess a penny saved is not a 
penny earned after all.” 

And it isn’t, in that capacity. When an editor 
advertises a certain rate of payment, there is no 
reason why that rate should be cut on the number 
of words published. If you have had that experi- 
ence it is no one’s fault but your own. Numerous 
cases are on record of chiseling editors or check- 
shavers. The editor’s temptation is great when 
dealing with the author alone, unless the author is 
as outspoken as an agent. 

In the long run, an editor will respect you more 
if you ask for what is due you. Don’t feel when 
an editor-friend buys your story that he is doing 
you a favor. How can you ever hope for a raise, 
if you are a softie? Why pay commissions you 
don't have to? Good writers don’t. 

THE OLp Epiror. 


Should writers deliver lectures free? “Lectures for 
Pay,”’ in the October A. & J., will discuss the ques- 
tion. The lecture market, the place of lecture bureaus, 
lecture prices, will be touched on. 


“Were the stories cut 


The writing and selling of gags will be covered in 
the October Author & Journalist. 


THE AUTHOR & JOURNALIST 


Founded, 1916, by Willard E. Hawkins 


Published Monthly at 
1837 Champa Street, Denver, Colorado 
John T. and Margaret A. Bartlett, Editors 
and Publishers 


David Raffelock, Associate Editor 


Student Writer Department, Conducted by 
Willard E. Hawkins 


Entered as second-class matter, April 21, 1916, at the 
Post Office at Denver, Colorado, under the act of 
March 3, 1879. All rights reserved by the Author & 
Journalist Publishing Co. Printed in the U. S. A. 


SUBSCRIPTION RATES: $2 per year, in advance; 


Canada and Foreign, $2.50. Single copies, 20c. Adver- 
tising rates furnished on request. 
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Again * GUIDANCE—FREE 


24 New Writers Will Receive FREE Prize Periods of 
Practical Professional Help Through My Eighth Annual 
Beginners’ Contest During September, October and November 


Through this annual search for new talent you can earn leading agency 
sponsorship and training you need to compete successfully with experi- 


A Beginners’ 


Bring Success 


$3,000.00 WORTH OF LENNIGER 


Contest Prize Can 
Like This to You: 


“Six years of college 


writing courses taught 
me nothing but a maze 
of academic theory, 
achieved not a_ single 
sale. During the first 


six months of practical 
help I received from you 
as a Beginners’ Contest 


enced professional writers. The nominal investment of entering just one Tw taught i 
or two manuscripts may bring you a free period of the same help with — t Cae sah set 
which I have for eighteen years developed many of the leading names vs ay “heidi Ele 
in every literary field. Over 80 per cent of the winners of my seven aa th vay Seca” | “he 
previous Beginners’ Contests are today successful professionals whose ant : ict zines in ipod 
work I am selling from Ladies’ Home Journal, Liberty, Esquire, Country eo faite” = 
Gentleman, etc., through every type of pulp. 
Eight Prizes Worth $1.000.00 Each Month First Prize Win- “Great work, your 
sale for me to Ameri- 


During September, October and November I will each month select the 
eight new writers whose manuscripts indicate the most promising com- 
mercial possibilities and will give them my help as indicated below, en- 
tirely free, except for my regular agency commission on sales: 


ner, November, 

1940 can Magazine,”’ Harri- 
son Hendryx wrote No- 
vember 13, 1940, soon 


after his contest prize 

Value Harrison was awarded. Farm Jour- 

Ist Prize: My help on 500,000 words submitted within 1 year___$ 500.00 Hendryx nal & Farmer’s Wife 
2nd Prize: My help on 250,000 words submitted within 6 months 250.00 2nd Prize Win-_ took his second slick for 
3rd Prize: My help on 125,000 words submitted within 3 months 125.00 ner, Septem- better than five cents a 
4th Prize: My help on 50,000 words submitted within 3 months 50,00 ber, 1940 word. And his novelets 
5th & 6th: My help on 50,000 words (2 prizes, each worth $25.00) 50.00 and —— also appear 
7th & 8th: My help on 42,500 words (2 prizes, each worth $12.50) 25.00 —_ 

Total Value of Prizes Each Month_____$1,000.00 eon # 


The Beginners’ Contest is open to all writers who have not sold more “You have promptly 


than $500.00 worth of manuscripts during 1941. All you need do to enter sold every story I have 
is to submit at least 2,000 words of fiction or non-fiction for agency sent you, Says this 
service, at my regular rates to new writers, of $1 per 1000 words up to frequent contributor of 
5000; on scripts 5000-11,000, the fee is $5 for the first 5000 words and 75c novelets and short  sto- 
for each additional 1000; special rates on novelets and novels. For these ries to All Story Love, 
fees, your unsalable stories receive detailed, constructive criticism, as = wee rt Stories, Pop- 
. ell as revision and replot advice on those which can be made salable: ular Love, and Exciting 
your salable stories are immediately recommended to actively buying —. oo 


rs. 
edito your contest prize, I had 


4 " your check for two 40,- 
Full contest information, my book- August Lenniger — C00 word novels which 
3rd Prize Win- .would' never have 


Literary Agent 
56 West 45th St., New York, N. Y. 


let, Practical Literary Help, and 


latest market letter, on request. 


written except for your 
getting me the, orders 
in advance. . 


ner, Septem- 
ber, 


WE CAN HELP You 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn’t they? We will give you intelligent 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—-we want to help them 
to go forward. 

Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 


Tells you where to sell 
fiction, radio scripts — 
what material trade pa- 
pers and syndicates want 
—how to win cash prize 
contests. This nationally 
recognized magazine has 
helped new and estab- 
lished writers for 20 years. 
For FREE Sample copy 
Address: Writers’ Markets 
and Methods Mag., Dept. 
Hollywood, Calif. 


ets 
MA 
; Advice From Such As: 
>Ben Ames Williams 
Vicki Baum 
= John Steinbeck 
- Kathleen Norris 


WRITE YOUR NOVEL!! 


Here is a time-and-work saving Plan which also assures a 
soundly built novel, a day by day guidance through the 
preliminary note-taking, plotting, writing, and final revi- 


Send for circular, and for letters of recom- 
Organizing the Novel Project into an orderly, simplified 


L. Mencken, John Farrar, William C. Lengel, 
H. E. Maule, William Allen White, Marie M. 
Meloney, H. C. Paxton, Fulton 
Thayer Hobson, Marjory Stoneman Donglas 
and others. 


ROBERT THOMAS HARDY, 
JANE HARDY, Pres. 
55 W. 42nd Street, New York, N. Y. 


Plan; Finding and Expanding the Idea; Assembling the 
Characters; Making up the Chapters, etc., etc. A Novel is 
the quickest way to literary success and this Plan cuts the 
labor almost in half. 


Write for free particulars. 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novels, Poetry, Short Stories 


745 So. Plymouth Blvd. Los Angeles, Calif. 


INC. 
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. . . By ERNIE PHILLIPS 


THREE harm- 
less and simple 
little words, those 
decking this ar- 
ticle; but three 
mighty important 
words for the 
writer, be he rank 
beginner, the 
semi-pro with a 
sale or two tucked 
under his belt or 
the gnarled old 
veteran of the 
game. They can mean much to a story and its 
ultimate existence. They can determine whether 
that story winds up in print or in the trash- 
heap. They can spell the difference between a 
rejection or a slab of profit. 

Sight! 

Sound! 

Smell! 

They pack tremendous possibilities. They 
smack of life as it is lived, and, of more impor- 
tance, they are loaded to the attic with the 
ingredients which go to constitute the life the 
writer must picture for the ultimate reader. 


Ernie’ Phillips 


Let me explain: 

I had done a baseball yarn. Not the best 
I'd turned out in the 20 years I'd been doing 
them from the days of Henry Wilton Thomas 
of old Top-Notch up to Leo Margulies of 
Thrilling Sports. But worth sending out for a 
ride or two or four. 


SIGHT, SOUND AND SMELL 


Now the owner of a large cactus and 
succulent nursery at Azusa, California, 
Ernie Phillips has done over 500 pub- 
lished stories, one novel, over 3500 ar- 
ticles. As professional baseball player 
newspaper reporter, aviator, sailor, an 
confident barnstormer in other occupa- 
tions, he accumulated background which 
he has converted into manuscript gold 
with the aid of seven pen-names. 

It bounced back, once, twice, thrice. Rea- 
sons: ‘Sorry, not convincing enough.” ‘Sorry, 
afraid we can’t find a spot for this one. The 
usual fire and vigor somehow seem lacking.” 
“Sorry, afraid this one isn’t up our alley. 
Something is lacking.” 

I fired it out twice more and got it back 
just as many times. Now five trips out and 
five trips back mean somebody must be nuts. 
The fact all five rejection notes said practically 
the same thing made it appear I must be the 
nutty one. 

What was the trouble? I shoved the manu- 
script aside for a few days and started tor- 
menting the machine with something else. But 
that yarn kept haunting the old mind. No 
fire. No vigor. Not convincing. Something is 
lacking. 

Finally I hauled it out for investigation. 
From the opening paragraph to the final period, 
I skimmed page after page. Gradually I began 
to smile. I even chuckled right out loud a 


time or two. 


What a sorry mess for a baseball yarn! I'd 
played professional for ten years. I'd devoted 
one entire decade of my life to the diamond. 
I'd lived with ball players, slept with them, 
fought with, against and for them; I'd heard 
the merciless snarl and scorn of raving fans 
and I'd also heard their lusty and echoing roars 
of approval rumbling far across fully a hun- 
dred different ball parks throughout the land. 
I'd soaked up the baseball atmosphere and 
background until hell couldn’t see straight— 
but, in this cock-eyed mess, I'd forgotten all 


that and merely had three or four players going 
through the motions. 

The thing didn’t ring true. It sounded 
ridiculous. It was puny, consumptive and a 
candidate for the wheat-germ eating fraternity. 
And why? Because of those three simple, 
harmless little words: Sight! Sound! Smell! 

I had forgotten sight entirely. I simply told 
the reader that the story was taking place on a 
baseball diamond. I hadn't given the reader 
the true sight of a diamond. I hadn't explained 
the white-washed fire hose stretching down the 
foul lines; I hadn't pictured for him the umps 
stooping over to brush up the dust-covered 
plate on occasion; I hadn't shown the reader 
the flash and glitter of the late afternoon sun 
on shining spikes as a player slid into a sack; 
I hadn't shown the shadows creeping out from 
the grandstand, inch by inch, from home plate 
until finally they covered the pitcher's slab. 
1 hadn’t shown the scoreboard, or what adver- 
tisements might've been smeared on the out- 
f Id fences or pavilion walls. I hadn't pictured 
the hustle and bustle at the dugout or bats 
strewn in a row before the dugouts or the bat- 
boy dragging hitters’ clubs back to the bench. 
I hadn't, in brief, given the reader a single 
sight of a ball park. I'd taken the lazy writer's 
way out by simply calling it a diamond and 
letting it go at that. 

So much for sight. 

Now for sound. I hadn't wrapped up a 
particle of sound in a single paragraph. Not 
a single sound, mind you! Why not make it 
real? Why not steam it up for the reader, 
transport him from living room to grand- 
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“J hope you won’t mind, dear. I picked up one of 
your checks at the post office!” 


The Author & Journali: 


stand and let him actually hear what's going 
on by jamming in some sound? How to do 
it? Simple. Sound! 

The crack of bat against ball. The droning 
whistle of a screaming line drive ripping 
through the infield with a tail of fire behind it. 
The thud of a sliding runner’s foot against 
a bag as he steals a base. The crack of a fast 
ball booming into the deep, snug pocket of the 
catcher’s glove. The rattle of pop-corn bags in 
the grandstand. The gurgle of water deep in 
the bronzed, hairy throat of a grizzled veteran 
after he pops up and starts cursing to the water 
keg and squirts tobacco-stained water from 
thick, weather-beaten lips as he still moans in 
disgust because he didn’t ride one out of the 
park. The cry and shriek of peanut peddlers; 
the sound of fans jamming pop-bottles on the 
floor of the stands as they cry for a rally. The 
deep-throated beller of the umps. The fiery 
protest of indignant players! 

Then, I had taken no pains to inject a little 
smell into that story. 

Smell! 

When you enter the parks, does not the odor 
of roasted peanuts or sizzling hot-dogs or warm 
buns and mustard and sliced onions and ham 
assail your nostrils when you venture past the 
concession stands and head for your private 
stool up in the royal palace of fandom? How 
about the whiffs of cigar or cigarette smoke 
you have to inhale when the guy parked next 
to you exhales? How about the sweaty stink 
emanating from players’ bodies when you sum- 
mon them to the railing and mooch an auto- 
graph? How about the dank, musty smell you 
always catch when you're passing underneath 
those great concrete and steel structures on your 
way to box or seat? And don’t forget the dust 
that always collects on those stone floors and 
is stirred up continually by restless, moving, 
roaming feet. Smell? Boy, a ball park’s got 
the smell of a slaughter-house only in a slightly 
less flagrant tone if you're still looking for a 
hook! 

Much of my yarn took place in the club- 
house. And does a clubhouse stink! The wet, 
musty odors of dark corners in the shower- 
room; in the players’ individual lockers; the 
stink of sweaty sweat-shirts jerked from per- 
spiring bodies at the end of a game; the smell 
of sweat-sox, of wet jock-straps—the dump 
literally reeks with odor! Nor is it all body 
odor. There are the linaments and caspolene 
for the pitchers’ arms; iodine and arnica and 
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lotions beyond number. There’s a soapy smell 
and a powdery smell and there’s the smell of 
wet, soggy baseball-shoes caked with moist dust 
from sweating feet. Smell! 

And with all those, and a hundred others to 
select from at random, I hadn't given the 
reader a single baseball smell! 

I rewrote that yarn. I really poured the old 
business to it. I gave it plenty of sight, a gob 
of sound and more smells than the law should 
rightfully allow. 

It peddled its first voyage out. A nice note 
came back with the check: 

“A far better story than when we last saw 
it. Now it’s got the fire and vitality we like 
to have in our stories.” 

Sight and sound and smell did it! 

* 

Not only for the sports yarn is sight, sound 
and smell a necessity, but to make any yarn 
sound real and lively, pour on the local color 
or atmosphere or background or whatever you 
want to call it. 

If you're doing a railroad yarn, those three 
essentials are duck soup. To say a freight train 
is passing isn’t enough. Picture the train for 
the reader. Have the train approach, rumble 


FINDING TIME TO WRITE 


(Can You' Solve My Problem?” appealed Mrs. 
Earl Streeter, Oregon, in the August A. & J.) 


Dear Mrs. Streeter: 

Yesterday the postman brought me a check, a card 
from my daughter, and . . . The Author & Journalist. 
Your letter was a breath from the past. I might have 
written it myself a couple of decades ago . . . except 
that in addition to teaching in the Sunday School I 
was also Cradle Roll Superintendent and... but you 
are not interested in my own saga. You want prac- 
tical down-to-earth help for yourself, right now. Some 
of it will be on the order of “Profit-by-my-mistakes.”’ 

First, get a package of penny pads. And a flock of 
pencils. Park a pad in your apron pocket and one in 
every room in which you work. Tuck one under your 
pillow. Have plenty of pencils handy. The minute an 
inspiration flashes, jot it down. When you get the 
green light, gather up these scribblings, type them out 
and put them in a loose leaf note-book. You'll be 
surprised! Select one and get it into shape for an 
editor. And use the check to buy yourself some 
leisure. Reach for the mail order catalogue instead of 
the sewing machine. 

Don’t try for the Great American Novel at first. 
Study your Sunday School papers and household mag- 
azines. Look for the fillers. I have had checks total- 
ling $100 in a single month from short stuff averag- 
ing from 100 to 1000 words. That short cut you 
worked out . . . the original plan for holding the 
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of the long drag is soft: A hundred box cars, 
weaving, swaying, creaking, groaning, bobbing 
as trucks pass over low center and high joint. 
Work in sound and smell. The clatter and 
jangle of iron and steel; the shudder of draw- 
bars as the engineer pulls out the throttle an- 
other notch or two or suddenly applies the air. 
The odor of hot iron, of smelly coal or oil in 
the fire-box; the smell of fruits in this passing 
car or that one; picture a brakeman riding the 
decks of his rattler, hat-brim or cap bearing 
the gleaming, silvery title of his calling in life; 
shirt puffed out by the breeze; a ring full of 
coppery keys dangling at his belt or hip. If it’s 
a night scene, the dull, red glow shooting up in 
the cab as the fireman heaves in a few shovels 
of coal; the sputtery red glows nervously dart- 
ing from the fire-box if it’s an oil burner; 
sparks shooting from brake-shoes when the air 
is applied; the smell and sizzle of a flaming 
hot-box on a box car. So many sights and 
sounds and smells to use. In Westerns; in love 
yarns; in detectives and in any given story. 
Use ’em! 

More sight, more sound, more smell—tless 
rejections! 


By OWENA CROSTHWAITE 


attention of your Sunday School class . . . the new 
scheme thought out and found workable by your 
committee . . . all have cash value. You get your 
name in print. You get prestige. You buy leisure. 
Right now. 

Then realize that you don’t have to conform. No 
one who conformed to the village pattern ever got 
anywhere. When Sinclair Lewis wrote his first book 
it was on a commuters’ train where he was expected 
to play cards and talk with other men. He says, 
“I took out my Mss. and prepared to be queer.” I 
have never conformed . . . and I have never lost a 
single friend because my washing went on the line 
at noon. 

And you don’t have to be a door mat! Once, when 
I had planned some very special writing, a “shirt-tail’’ 
cousin arrived with her two grown and wage-earning 
sons on vacation. She ate enough food to have Jasted 
us for’a fortnight . . . sat and rocked while I cooked 
and washed dishes . . . told me that her sons each 
liked two eggs for breakfast . . . and finally left me 
limp and exhausted after boasting of what a cheap 
vacation they had had. 

The next time they tried to put that over I told 
them I was busy, and firmly refused to let even one 
of them get a toe in the front door. No, they don't 
love me, but who cares? They were just spongers. 

I give plenty of time to real people. When my 
neighbor's wife died I wrecked my writing schedule 


past; work in sight, sound, and smell. Sight 


fl 


while I took the small boys into my home and 
helped the bereft husband get adjusted. Welcome 
interruptions . . . if they're real . . . but stand right 
up on your hind legs and refuse to be put upon. 

Take for your motto, ‘Never a day without a line.” 
Adhere to it if the heavens fall. Don’t wait until 
night when you are utterly fagged. No matter what 
goes, snatch the minute for the nailing down of an 
idea by the tail before it gets away . . . in a note- 
book. Then deliberately plan 15 minutes of concen- 
trated writing. Anywhere. All you need is a pencil 
and a piece of paper. 


WRITING THE 
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Nothing will happen if you don’t turn the mat- 
tress today . . . If you fold away the underwear with- 
out ironing .. . if the tops of the pictures stay un- 
dusted . . . if the family has fresh fruit instead of pic. 
Get that first check . . . if only for a dollar for a 
household hint. Flourish it before the family. Let 
them enjoy some of the luxury it buys. They'll want 
you to get another—and another—and how they wil! 
cooperate! You can write! That article in the A. & J. 
proves it. 


Happy landings, 
OWENA CROSTHWAITE. 


PHOTOGRAPHIC ARTICLE 


... By VICTOR H. WASSON 


EVERY month more 
than half a million copies 
of photographic publica- 
tions re sold to the more 
than a million camera 
owners in the United 
States. 

Much material is staff- 
written, but much, much 
more is bought from cam- 
era fans who have “found out something” 
and know how to impart the facts of their dis- 
covery so other fans may be enlightened. 

A study of leading photographic magazines 
reveals that material falls into three general 
classifications. 

There is the ‘How I Work’’ article, which is 
not for you, unless you are already an accom- 
plished and recognized master, or can arrange 
an interview with one. Even at that, this is a 
tough one to crack if your subject has nothing 
that the ordinary amateur can utilize in his own 
work. An interview with an ace Hollywood 
cameraman, who has more equipment at his 
command than the average amateur has ever 
seen, would be of no interest unless the Holly- 
wood ace told how the home workman could 
accomplish similar results with his amateur 
equipment. 

Probably the most popular item is the process 
piece, telling how to do, or do better, the 
thousand and one operations the amateur pho- 
tographer must master. A fresh approach to 
common problems will be especially welcome, 
since editors are faced with the perplexing 
problem of catering to thousands of new, rank 


Victor H. Wasson 


Article writers usually have specialties 
Victor H. Wasson, Philadelphia writer, 
is partial to the photographic field, 
which he here covers for A. & J. readers. 


beginners every month while trying at the same 
time to supply new material to those who have 
become more advanced. 

Finally, there is gadget writing. The camera 
fan is a  dyed-in-the-wool build-it-yourself 
addict. Indeed, to many fans photography for 
its own sake is not the real hobby, but the 
building of equipment which they never repeat, 
once they prove that it works. 

Keep your articles in the hammer, pliers 
and screw driver bracket. And don’t play tricks. 
Be sure that your gadgets really work or you'll 
get a pile of fan mail that will scorch the 
whiskers off your cuffs. 

Sprinkled in among these three major classi- 
fications are innumerable subjects for fillers, 
cartoons, hints, kinks and regular monthly 
features. Camera magazines have a penchant 
for these repeating departments. Create one 
and you'll create for yourself a steady job. 

Pictures play an important part in lifting 
your material into the “accepted” class. It is 
rare for an article to appear without photo- 
graphs in a photographic journal. 

For ‘‘build-it-yourself” articles, illustrations 
are an absolute must, for two reasons. First, 
because photographs lend authenticity to the 
piece. The reader knows that the instrument 
described has actually been built and is not just 
a good idea the author thinks it would be nice 
for someone else to build. 


The second reason is best explained by ex- 


cerpts from a letter written by the editor of a 
photo magazine boasting a circulation of a 
quarter million copies a month. 
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Readers are lazy—they want predigested informa- 
tion—they will not wade through wordage—don't 
use words to tell anything that can be told in pic- 
tures. 

Of course, even conciseness can be overdone. 
Don't boil down until your material sounds 
like a top sergeant’s commands. It’s a rare 
reader who, seeing your title, ‘How to Use a 
Compur Shutter’ will immediately drag out his 
camera and, book open before him, proceed 
to follow your instructions. Rather, he'll read 
the article first, then decide whether or not 
he'll bother with it. Few camera fans would 
get much encouragement from this: 

Determine the exposure. Set the diaphragm. Set 
speed ring. Raise cocking lever. Press release arm 
or cable release. Exposed. 

Instructions are all there, but the barking 
notes don’t arouse enthusiasm. Make your in- 
structions free and easy. Write in pleasing con- 
versational style, like this: 

Having determined the proper exposure, set the 
diaphragm control and shutter speed ring in their 
proper positions. Raise the cocking lever until it 
engages the release catch. The exposure may be 
made either by depressing the release arm or squeez- 
ing the cable release. 

Even though you aren’t a camera fan, you 
are almost certain to know someone who is. 
Talk with him, let him explain his gadgets, 
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his “improvements,” his “tricks.” You write 
the story up, with illustrations he furnishes. 
Let him check your copy for technical errors; 
send the story out; then start worrying how 
you'll split the check without splitting the 
friendship. 

Reports from photographic editors usually 
take a month to six weeks. If you fail to ring 
the editorial bell, more than likely you'll get 
a letter telling why, or suggesting improve- 
ments. That’s the kind of helpful fellows these 
editors are. They are as anxious to buy your 
material as you are to sell it! 


* 

Following is a list of photographic maga- 
zines. Details of requirements will be found 
in the Quarterly Market List which appears in 
this issue: 


Camera, The, 153 N. 7th St., Philadelphia. 

Good Photography (Also Photography Handbook), 
1501 Broadway, New York. 

Home Movies, 6060 Sunset Blvd., Hollywood, Calif. 

Minicam Photography, 22 E. 12th St., Cincinnati. 

Photo Technique, 330 W. 42nd St., New York. 

Pictures, the Snapshot Magazine, 343 State St., 
Rochester, N. Y. 

Popular Photography, 608 So. Dearborn St., Chicago. 

Prize Photography, 67 W. 44th St., New York. 

U. §. Camera Magazine, 122 E. 42nd St., New York. 


FOR ARTICLES 


Most magazines, including A. & J., wel- 
come query letters. This article was 
written as the result of one. The author 
is a Nashville, Tenn., resident. 


| MY SALES LETTER PLAN 


... By ROSS L. HOLMAN 


WHEN I first tried selling ideas and 
hunches to hard-boiled editors three years ago 
I didn’t use sales letters. I bedecked my ar- 
ticle-ideas in complete manuscript dress and 
shipped them away uninvited at Uncle Sam’s 
full traffic rate. Like homing pigeons nine out 
of ten of them flocked back. Today it is rare 
indeed that an editor gets an article from me 
unless he has written, in answer to a letter, 
that he wants to look at it. 

Today my score is two sales out of every 
three manuscripts sent out. To show how the 
new system works, this morning’s mail brought 
me nine letters, which were replies received 
from some 50 feeler-letters mailed out the past 
three weeks, 


One editor said he didn’t want an article 
on soilless farming because he already had one 
set in type. Another one had an aviation writer 
on his staff and couldn’t use my proposed ar- 
ticle on flying clubs. Another had already as- 
signed an article on industriral products made 
from cotton. Still another to whom I had sent 
a list of 11 subjects from which to choose said 
that all the suggested topics duplicated articles 
he had on hand or had recently used. 

Out of nine replies I got two conditional 
assignments. But—the subjects on which I had 
written (‘‘queried” in professional parlance) 
those nine editors were all in line with material 
that my market reports indicated they were 
using. In every case except two some other 
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writer had “beat me to the draw.’’ What a 
frightful waste of time, typing and postage 
was saved by sending out those nine feelers! 

Two favorable replies out of nine, however, 
are a little below my average, which is about 
two out of five. All the orders I get are on a 
conditional basis. The finished product, of 
course, must meet editorial approval—we can 
understand that; still a manuscript looked for 
has a far better chance than one that just 
pops in. 

My letters are nothing more nor less than the 
same kind of mail order salesmanship practiced 
by every business activity that uses the mails 
to sell its goods. The biggest part of my sale 
is over when I can get the editor to ask for a 
look at my product. I*know he is interested in 
what I have offered him and it is up to me to 
make it fit his need. 

Runs an old proverb, ‘The woman who lis- 
tens, like the town which parleys, is half way 
to surrender.” That goes editors, too! 

Most of my sales letters are brief. Here is a 
typical one, which brought an assignment and 
led to a sale: 


Mr. J. D. Harper, Editor, 
National Livestock Producer, 
160 No. La Salle St., 
Chicago, III. 

Dear Mr. Harper: 

I would like to prepare for you at my own risk 
an article on a new barn curing system for hay de- 
veloped by the University of Tennessee. With this 
system hay can be hauled to the barn three or four 
hours after cutting and be cured in the barn with a 
much brighter color and more food value than if 
loaded by the regular field cure method. The system 
can be installed for $300 to $500, depending on 
size and amount of hay to be cured. 

I can also furnish a complete set of photographs 
and drawings to accompany this article. 

The writer is a farmer, former farm editor, and 
contributor to many farm magazines. You need not 
obligate yourself on this. All I need as a basis is a 
reasonable expectation article will be used if found 
suitable. 

Very truly yours, 
Ross L. HOLMAN. 

To work up these sales letters I refer to my 
scrapbook of editorial markets, a loose-leaf 
book into which I have been pasting clippings 
from the market section of writers’ magazines 
for the past three years, and to leaflets of edi- 
torial requirements sent me by the editors 
themselves. 

As I scan these markets I have at hand 
a long list of subjects on which I am qualified 
by experience or study to write with some au- 
thority. I check each subject through the 
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markets classified in the scrapbook as agri- 
cultural, trade, juvenile, general magazines. 
etc. One or two prospective markets are chosen 
for each topic until I have worked up as large 
a query list as I need at the time. 

Then I dash off the letters, giving each edi 
tor my background and qualifications to handle 
the assignment sought. I try to keep enough 
feeler-letters out to occupy my time with as- 
signments, though occasionally I run out. The 
carbon copies of all sales letters are clipped 
together under one clip. As replies are received 
each one is mated with the carbon copy of the 
letter it is answering. If the answer is “no” 
it is filed away in the query file. If it is “go 
ahead” it is clipped with the other favorable 
answers and kept out in the open until the 
assignment is completed. 

Although my percentage of hits under this 
method is two out of three, many of the re- 
jected manuscripts are later sold on queries 
to other magazines. All of my work is non- 
fiction and many of my assignments require 
a number of photographs. Sending manuscripts 
and photos out together takes a whale of a lot 
of first-class postage, but by my feel-out method 
I keep operating costs trimmed to a minimum 
of three cents out and three cents back till a 
definite interest sends the heavy manuscript 
on its way with very high probability of sale. 


R. L. Polk & Co., Direct Mail Division, Detroit, 
Mich., publishes a number of high grade consumer 
magazines carrying light, entertaining and informative 
articles of the “Well I'll be damned, I didn’t know 
that!’ style of writing, with photos. No fiction is 
used. Articles run from 300 to 1000 words. Most 
material is written on assignment, but right now Wm. 
H. Beatty is seeking dependable assignment writers 
with a distinctive style. Mr. Beatty suggests feature 
articles on any subject, sports, household hints, wom- 
en's appeal features, ‘‘profile’”’ features, movies (not 
publicity rehashes), anything in the light, easily read 
line, and states that he will welcome sample material 
from writers who have a flair for feature writing— 
writers with a distinctive, readable style, and the abil- 
ity to give a ‘twist’ to an ordinary yarn. Rates are 
commensurate with other publications of this type, 
varying with the amount of work involved in digging 
up material, number of photos, etc. Rates are given 
all writers before any work is done on assignment. 

“Starbeams,”’ poetry column of the Kansas City Star, 
Kansas City, Mo., pays $1 for each poem, usually of 
a humorous nature, used. D. L. Hartley, editor, also 
uses humorous prose paragraphs. Payment for the 
latter is often in stamps. 

Wee Wisdom, Tracy St., Kansas City, Mo., is a 
market for games for children, paying $2.50 for each 
game. 

The Latch, 2136 East Ave., Springfield, Mo., men- 
tioned in our August issue as paying $1 for short-short 
stories, now informs us that in the future no pay- 
ment will be made. 


September, 1941 
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CONDUCTED BY WILLARD E. HAWKINS 


XXXIII-THE TWELVE BASIC THEMES 
(Continued) 

6.—ACHIEVEMENT 
DETERMINATION CONQUERS EVERY OBSTACLE, 

This is a modern, up-and-coming theme, which 
finds its expression in much of the “‘go-getter’’ type 
of fiction in the popular magazines. It is by no means 
confined to success stories, however. It was popular 
back in the days when mythology was born, and con- 
tinued so through medieval times to the present. 

It bears a similarity to No. 4, Recognition, but the 
emphasis is upon determination, rather than mere pas- 
sive worthiness. It impresses upon the reader that if 
you want something badly enough and put all your 
energies into getting it, you probably will succeed. 

The theme is popular in love stories, in which the 
hero or heroine, as the case may be, exercises clever- 
ness, ingenuity, courage, and resourcefulness to win 
the object of devotion. Nearly all business and success 
stories are based upon it. Sport stories, adventure 
stories, and other tales in which accomplishment of 
some difficult task is involved, employ it constantly. 

In many respects it may be considered the chief 
basis of modern magazine fiction. The effectiveness of 
a plot developed upon this theme rests largely upon 
the novelty, ingenuity, or resourcefulness involved in 
overcoming the obstacle or solving the problem beset- 
ting the chief characters in the story. Tales of in- 
genuity, in fact, principally come under this heading. 
Thus, it is the major theme of a majority of detec- 
tive stories, in which the detective, by determination 
and ingenuity, solves a crime. The famous “Tutt and 
Mr. Tutt,” “‘Sherlock Holmes,” ‘‘Get-Rich-Quick 
Wallingford,” and like popular series, involve the 
theme of Achievement in various aspects. 

Some aphorisms involving the theme: “God helps 
them that help themselves.” ‘‘Some Cupid kills with 
arrows, some with traps.’’ ‘None but the brave de- 
serve the fair.” “Love laughs at locksmiths.” “The 
end justifies the means.” “All is fair in love and 
war.” “Love will find a way.” 

Plot pattern: The hero or heroine desires to accom- 
plish some purpose, or a specific task of great diffi- 
culty, and goes about the undertaking with such de- 
termination, energy, and resourcefulness that success 
is finally achieved. 

EXAMPLES 


The Labors of Hercules. The hero of. the ancient 
Greek myth was possessed of superhuman strength 
and vigor. In order to become immortal, he bound 
himself to the Argive king, who imposed upon him 
twelve tasks of enormous difficulty and danger. He 
accomplished them one after another, and took his 
place in the heavens. 

All's Well that Ends Well, by Shakespeare. Loving 
Bertram, count of Rousillon, Helena contrives to 
force him to marry her by saving the king’s life and 
demanding her choice of husbands as a reward. Ber- 
tram, considering her beneath him, deserts his bride, 
stating that she can never call him husband unless she 
gets a certain ring off of his finger. Helena, still de- 
termined, follows him to Florence. Learning that he 


is in love with a girl of that city, she induces the 
other girl, Diana, to play a trick on Bertram. Diana 
wheedles the ring from Bertram in return for allow- 
ing him to visit her at night. Unknown to him, 
Helena takes Diana’s place. When the masquerade 
eventually is disclosed, Bertram, having found his 
wife so charming, is well satisfied to accept her, so 
all ends well. 

Gone With the Wind, by Margaret Mitchell. Scar- 
lett O’Hara’s outstanding characteristic is her deter- 
mination. When she sets out to get something she em- 
ploys every artifice, every means, fair or foul, to 
achieve it—and usually succeeds. She gets her man— 
more than one; she brings her relatives through har- 
rowing war deprivations, and saves the family estate, 
Tara. She wins Rhett Butler, and even after she has 
lost him because of her mistaken pursuit of Ashley, 
the story closes upon a note of determination to win 
Rhett back. 

Man and Superman, by George Bernard Shaw. Ann 
Whitfield decides to marry Jack Tanner. Frightened 
by her intentions, he takes refuge in flight. Ann fol- 
lows him to Europe, overtakes him in the mountains 
of Spain. Though he struggles against her, Ann even- 
tually triumphs, because she is Everywoman, the Life 
Force incarnate. 

The Gold Bug. by Edgar Allen Poe. Fairly typical 
of the simple deductive type of detective yarn is this 
story, in which the chief character, by determinedly 
following down clues, finally solves a mystery. Wil- 
liam Legrande discovers, under peculiar circumstances, 
a scrap of parchment bearing a cypher message. Clev- 
erly deciphering the message, he follows its cryptic di- 
rections, thereby discovering a buried treasure chest. 

OTHER EXAMPLES 
The Flirt, Booth Tarkington. 
Vanity Fair, Wm. M. Thackeray. 
The Quest of the Golden Fleece (Legend). 
Lay of the Last Minstrel, Sir Walter Scott. 
She Stoops to Conquer, Oliver Goldsmith. 
The Song of the Lark, Willa Cather. 
Around the World in Eighty Days, Jules Verne. 
The Deluge, David Graham Phillips. 
The Hound of the Baskervilles, A. Conan Doyle. 
(And nearly all detective yarns.) 


7.—FIDELITY 


TRUE DEVOTION DISREGARDS ALL OBSTACLES 

This is an ever-popular theme. Loyalty—whether to 
a cause, an individual, a deity, or an ideal—exercises 
a powerful appeal to the sympathies. It ennobles even 
a mistaken course of action. We like to hear of a 
captain, loyal to the traditions of the sea, who goes 
down with his sinking ship; of the leader of a lost 
cause, who fights on even when defeated; of an ideal- 
ist who will face the concentration camp or death 
rather than “Heil” to a ruthless dictatorship; of an 
employee who guards his company’s interests, or an 
executive who protects his associates under stress. We 
like to read of buddies who are true to each other 
through thick and thin. Especially do we enjoy read- 
ing about lovers whose passionate devotion brooks no 
obstacles. Stories dealing with intense religious devo- 
tion fall under this heading, as a rule. Animal stories, 
particularly dog stories, very largely deal with the 
faithful, unswerving loyalty and devotion which are 
so characteristic of man’s younger brothers, 
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Some expressions of the theme: “Greater love hath 
no man than this, that a man lay down his life for 
his friends.” ‘Whither thou goest, I will go; and 
where thou lodgest I will lodge; thy people shall be 
my people, and thy God my God.” ‘‘Perfect love 
casteth out fear.”’ ‘Be thou faithful unto death.” “The 
course of true love never did run smooth.” “He rais’d 
a mortal to the skies, she drew an angel down.”’ ‘Love 
knoweth no laws.’ “Many waters cannot quench love, 
neither can the floods drown it.” 

Whatever form it takes, the ruling passion is de- 
picted as an ennobling thing. The powerful mating 
urge may be just an instinct when promiscuously di- 
rected, but when it becomes fixed upon a single ob- 
ject, it is transformed into a grand passion. In the 
great love stories developed upon this theme, mate- 
rial considerations, conventions — sometimes even 
honor and decency—are disregarded for the sake of 
the passion. The implication appears to be that if the 
love is intense enough it justifies—or at least con- 
dones—anything that may be done to achieve the de- 
sired union, and that it is worth all the suffering it 
may cause. 

In its predominantly romantic form, the story usu- 
ally results from the sepafation—or attempted separa- 
tion—of the lovers. The basis of the great majority 
of intense love stories—those dealing with romance as 
well as with passion—is a struggle to avoid or over- 
come separation. The theme has an equal place in 
light fiction and deepest tragedy. 

Plot Pattern. A character develops such intense de- 
votion to some object (a person, cause, or ideal) that 
nothing else matters in comparison. Obstacles to the 
expression of this devotion only increase its intensity. 
The result is happiness if the obstacles are overcome, 
tragedy if the obstacles prove insurmountable. 


EXAMPLES 


A Dog of Flanders, by Ouida. Patrasche, a big 
Fleming dog, and Nello, who saved him from a cruel 
death, are inseparable friends. Patrasche labors be- 
tween the handles of a cart to help support his young 
master. Finally, when Nello has been unjustly driven 
forth into the cold, a fugitive, Patrasche searches him 
out and they die together. 

Damon and Pythias. (Legend.) The two young Sy- 
racusans were inseparable friends. Pythias, condemned 
to death by Dionysius the tyrant, obtained leave to go 
home to arrange his affairs, Damon agreeing to take 
his place and be executed should Pythias not return. 
Pythias was delayed, but just as Damon was about to 
be executed, Pythias arrived in time to save him. 
Dionysius was so impressed by this loyalty that he 
pardoned both. 
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_ The Little Minister, by J. M. Barrie. Gavin Dishert 
is a young bachelor who struggles in vain against his 
love for the gypsy Babbie. The Scottish parish is 
scandalized by the romance. Babbie gives up Gavin to 
marry an elderly fiance, but a false rumor of Gavin's 
death brings them together again and on impulse they 
are married by a gypsy ceremony in the woods. They 
are separated, but after many vicissitudes the Little 
Minister regains his bride and his prestige. 

Lady Chatterly's Lover, by D. H. Lawrence. In this 
novel, noted for its frankness, Lady Chatterly, whose 
husband is a semi-paralytic, becomes enamoured of 
the gamekeeper, Mellors, and gives herself to him un- 
reservedly. This naturally causes trouble, but eventu- 
ally matters are so contrived that she can marry him 
and legalize their relations. 

The Christian, by Hall Caine. John Storm, first a 
clergyman and later a member of a monastic brother- 
hood, is wracked by love for a music-hall singer, 
Glory Quayle. His passion for this woman of the 
world finally breaks down his faith and resolution. 

Quietly My Captain Waits, by Evelyn Eaton. In the 
early French settlement of Acadia (Novia Scotia) fas- 
cinating Madame Louise de Freneuse and Captain de 
Bonaventure, though prevented from marrying by 
their encumbering spouses, dare hardship, danger, and 
governmental opposition, and defy convention. for the 
sake of their love. Both are convinced that the inten- 
sity of their devotion fully justifies all defiance of 
convention and the suffering it entails. 

OTHER EXAMPLES 

Romeo and Juliet, Shakespeare. 

Paul and Virginia, Bernardin de Saint-Pierre. 

Peter Ibbetson, George Du Maurier. 

Ethan Frome, Edith Wharton. 

Antony and Cleopatra, Shakespeare. 

Hero and Leander (Legend). 

The New Machiavelli, H. G. Wells. 

All For Love, John Dryden. 

Anna Karinina, Count Leo Tolstoi. 

Daphnis and Chloe, Longus. 

Evangeline, Longfellow. 

Penelope and Odysseus (Legend). 

Paula and Francesca, Stephen Phillips. 

Dark Laughter, Sherwood Anderson. 

Desire Under the Elms, Eugene O’Neill. 

Troilus and Cressida, Shakespeare. 

Lady Into Fox, David Garnett. 

That Hamilton Woman (Motion picture). 


PRACTICE SUGGESTIONS 


1. Read some of the examples here given as illus- 
treating the themes of Achievement and Fidelity. 

2. Try to recall or locate other stories exemplify- 
ing the same themes. 

3. Try to locate or recall detective stories which 
are not based upon the theme of achievement. 

4. Work out several plots of your own exemplify- 
ing various aspects of each of these themes. 


MATHILDE WEIL @ Literary Agent 


formerly of New York, is now estab- 


lished in San Francisco. Books, short 
stories, articles and verse criticized 
and marketed. Editing and typing. 


San Francisco 


535 Geary Street 


FACTUAL WRITER SPECIALISTS 


represented on a straight commission basis. 
No reading or other fees. No demand for ex- 
clusive representation. Openings exist in some 
lines. Access to some normally-closed, little- 
known markets. What manuscripts have you 


to offer? 
ERNEST A. DENCH 
Factual Author’s Agent (no fiction) 
Ho-ho-kus, New Jersey 


Fictioneers, Inc., 210 E. 43rd St., New York, is 
planning to add two new books—a mystery and a de- 
tective—according to Alden H. Norton, editor. The 
detective book is planned to run on alternate months 
with New Detective, and will contain a similar type 
of fiction—straight crime stories with elaborate who- 
did-its and deductive yarns out. The mystery book 
will accept stories with more bizarre and off-trail 
themes. A little sex angle will not be amiss in these 
yarns, and an occasional story with a strong horror ele- 
ment will be considered. 

“Household Magazine, 8th & Jackson Sts., Topeka, 
Kansas, reports ‘Overstocked with verse.” 

The Actor, San Francisco, has removed from 49 
Geary St., to 57 Taylor St. Louis R. La Fonteese, 
editor, reports that very short material is used— 
theatrical short stories about 400 words in length, 
articles, around 200 words, news items, photos, car- 
toons and cartoon ideas. Payment is made on publi- 
cation at 14 cent a word. 
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AUTRHOR G&G 


The Handy Market List offers, in brief, convenient 
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form, the information of importance to writers concerning 


periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 


when readers call our attention to errors or omissions. 


The magazines are grouped under classifications designed to 


assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 


monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; 
indicates payment on acceptance or shortly after; ‘‘Pub.”’ 


quarterly. Figures indicate preferred word limits. ‘‘Acc.” 


indicates payment shortly before or after publication. When 


specific word rates are not given, ‘“‘first-class rates’’ indicates a general average around 5 cents a word or better; “good 
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rates,”” around 1 cent a word; ‘“‘fair rates,’’ around 


Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or 


cent 
magazine indicates the banner or name of publishing house; 
““Unsatisfactory”’ is a warning that delays or non-payment for 


a word. The parenthetical statement following title of 
“S. & S.”’ stands for Street & Smith. ‘‘Macfadden’’ for 


material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 


—and copies should be retained as insurance against loss. 


STANDARD PERIODICALS 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and political interest; short modern 
verse. : of Francis Talbot, S $25 per 2-page article (about 
1%c) Pub. 

American Hebrew, The, 48 W. 48th St., New York. (W-15) 
Articles on Jewish affairs, short stories, Jewish background, 
—— scene 1200-1500. Arthur Settel, %c up, photos $1 up. 

American Legion Magazine, 9 Rockefeller Plaza, New York. 
(M) Short. stories, 2000- , With appeal to men of approxi- 
mate American Legion age. Alexander Gardiner. Acc., no set 
rate. 

American Magazine, The, (Crowell) 250 Park Ave., New York. 
(M-20). Shere” stories 3500-6000; serials 50,000; short shorts 
1500-1800; mystery novelettes 20,000-25,000; ‘‘Vignettes’’ under 
500. Articles usually arranged for. Sumner N. Blossom; Al- 
bert Benjamin, fiction Ed. irst-class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York. 
(M-25) Serious, political debunking articles, short stories, up 
to 3000; verse. Eugene Lyons, 3c up, Acc. 

American Review, The, 231 W. 58th St., New York. (M-25) 
Reviews, articles, comment. Prefers query. Seward Collins, lc. 
Pub. (Slow reports.) 

American Swedish Monthly, The, 630 5th Ave., New York. 
(M-20) Illustrated articles dealing with Sweden, relations be- 
tween Sweden and U. S., or success stories Americans of 
—_- stock, *]000-2000. Victor O. Freeberg. 1c, photos $3, 
ub. 

Arcadian Life, Caddo Gap, Ark. (Bi-M-25) Ozark folklore 
material. O. E. Rayburn. “%c up, Pub. Verse, prizes only. 

Army and Navy Comics, (S & S) 79 7th Ave., New York. 
(Q) Humorous material about camp life. Ind., Acc. 

Army Laffs, (Crestwood) 1790 Broadway, New York. (M-15) 
Two-line jokes, storiettes, 100-150, cartoons, all pointed to 
peacetime army service. M. R. Reese. Good rates, Acc. 

Asia, 40 E. .49th St., New York. (M-35) Interpretative ar- 
ticles on oriental life, politics, art, culture, exploration and 
thought. Asiatic Russia included. 800-3400. Oriental fiction. 
Richard J. Walsh, $15 a printed page, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles; sketches, short stories, verse; high lit- 
erary standard. Edward Weeks. Good rates, Acc. 

Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, ant rropology, natural 
history in the Canadian North, po to 2500, illustrations essen- 
tial. Clifford P. Wilson. I 

Belgium, 17 W. 45th St., New York. Published by a group 
of, Belgian patriots in exile. Rene Hislaire. Query before sub- 
mission, 

Better Living (Sonotone Corp.), 19 W. 44th St., New_York. 
(Bi- A 5) Inspirational articles, hobbies, sports, 2500. Theodor 
Swanson. 1%c up, Acc. 

Bow, 16612 Normandy, Detroit, Michigan. (Q-25) Short 
stories to 5000. No politics, no propaganda. Consider juveniles 
in August for Xmas issue. Marguerite Clark. Profits divided 
among contributors after each issue. 

The California Highway Patrolman, 1213 H St., Sacramento, 
Calif.- (M) Stocked up on shorts for about a year. Will consid- 
er serials, 8-10 installments, carrying moral on traffic safety. 
Russell B. Tripp. lc, Acc. 

Canadian Geographical Journal, 49 Metcalfe St., Ottawa, Can- 
ada. (M-35) Illustrated geographical articles 1500-2500. Gordon 
M. Dallyn. %c up, b. 

Christian Century, The, 440 S. Dearborn St., Chicago. (W-15) 
Articles on economic and social topics. Indefinite rates. 

Christian Science Monitor, 1 Norway St., Boston. (D-5) Ar- 
ticles, essays, for editorial and department pages, up to 800; 
forum to 1200; poems; juvenile serials, not over 12 installments 
1200 each; verse, art work, cartoon ideas. $7 column, Acc. or 


A—GENERAL LIST 


The Coast, 
stories, 1800; articles; verse. cartoons. 
arrangement. Pub. 

College Humor, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-15) Campus news items; action shots of co-eds; cartoons. 
Robert A. Pines. Good rates; photos, $5 and up, Acc. 

Collier’s, (Crowell), 250 Park Ave., New York. (W-5) Short 
stories up to 5000; serials up to 60,000; articles on popular 
questions of the day 3500-5000. Wm. L. Chenery. First-class 
rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) (Knights 
of Columbus) Articles of general interest for men 2500-3500; 
action short stories; verse. John Donahue. 1 to 3c. Acc. 

Common Ground, 222 4th Ave., New York. (Q-50) Articles, 
fiction, and poetry on the racial-cultural situation and its prob- 
lems in America, 1500-30 ”. Louis Adamic, Ed.; Margaret An- 
derson, Man. Ed. % to 2c, Pub. 

Commonwealth, The, 386 4th Ave., New York. (W) Catholic 
review. Timely articles on literature, arts, public affairs, up to 
2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. 
%c, verse 40c line, Pub. 

Contest World, 1407 Broad and Market Bldg., Newark, N.J. 
(M-25) Articles on all phases of prize contests, 400-2000. In- 
terviews with prize winners, judging methods, winning entries. 
Query. Hal Miller. $1-$25. 

oronet, (Esquire, con 919 N. Michigan Ave., Chicago. 
(M-25) Formula (except boy meets girl) short stories, 4000. 
Articles on events,.- organizations and personalities of general 
interest, up to 2500; story-telling photos. Arnold Gingrich, Ber- 
nard Geis. $100. up per story or article. Fillers, 200 words or 
less, Acc. 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York. 
(M-25) Outstanding short stories 5000-7000; short gv 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. Articles of cosmopolitan interest 
2000-4000. Harry Payne Burton. First-class rates, Acc. 

Current History, Scotch Plains, N. J. (M-25) Articles on 
current political, industrial, economic, sociological trends, for- 
eign affairs, national and international, written by authorities. 
Spenser Brodney. Payment by arrangement, Acc 


447 Sansome St., San Francisco. (M-10) Short 
J. Anderson. By 


Dash, (Elite Pubs.) 247 Park Ave., New York. Collier’s size 
magazine using mostly cartoons of sex appeal. “‘Payment as 
to worth.”’ 

Desert Magazine, The, Fl Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest; hobbies, history, 
mining, desert homes and gardens, Indians, recreation, person- 
alities, travel, etc., marked human-interest slant. Desert pic- 
tures. (Oversupplied with poetry.) Randall Henderson, Ic 
prose. Photos $1 to $3, Acc. 

Design for Living, 353 4th Ave., New York. (M)_ Articles on 
clothing, cosmetics, foods, interior decorating, child care, ap- 
pealing to women 17-25. Rates not at hand. 

Digest and Review, 683 Broadway, New York. Articles on 
politics, national defense, science, psychology, self-help, voca- 
tional guidance. Authentic. sparkling. No poetry, fiction, 
photos. “%c to 5c, 2 to 3 weeks after Acc. 

Direction, Darien, Conn. (M15) Short stories and documen- 
tary material, 1000-2000, progressive viewpoint. M. Tjader 
Harris. 1c, Pub. 

Elks Magazine, 50 E. 42nd St., New York. (M-20) Adven- 
ture, romance, Western, mystery, historic short stories; articles 
on up-to-date subjects, 5000; cartoons. Coles Phillips. $100 to 
$500, Acc. 

Esquire (Esquire-Coronet) 919 N. Michigan Ave., Chicago. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, 1500-3000; cartoons, car- 
toon ideas. (No women writers.) Arnold Gingrich. 3 to 10c, 
Acc. (Overstocked at present.) 

Extension, 360 N. Michigan Ave., Chicago. (M-30) Short 
stories 3500-5000; romance, adventure, detective. humorous; six 
instalment serials, 5000. Eileen O’Hayer. 5-$100 each, Acc. 

Fair Winds, 173 Fiske Ave., aaavuaee Ss. I., N. ¥. (Q-25) 
Authentic stories of old sailing ships and sailors, harbor views, 
log books, etc. W. M. Williamson. %c, Pub. 
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Far East, The, St. Columbans, Nebr. (M-10) Catholic mis- 
sion features largely staff-prepared; buys brief stories with 
authentic Catholic background; authentic travel and human- 
interest articles on China, Japan, etc. Rev. Patrick O’Connor. 
$15, Acc. 

Fireside Chatter and Fiction, W. Albany, New York. (Bi-M) 
Experimental magazine paying only in prizes and contests. 
Clean, wholesome material appealing to both men and women. 
Ruth C. Dietz. 


Foreign Service, (V.F.W.) Broadway at 34th, St., Kansas 
City, Mo. (M) Short sto ice of interest to A. E. F. veterans 
up to 2500. Barney Yanofsky. 2c up, Acc. 

Time & Life Bldg., New York. (M-$1) Articles 


Fortune, 
with industrial Seve, 95% staff-written. Some source mate- 
rial purchased. Eric Hodgins. Vub. 

Free America, 112 E. 19th St., New York. (M-15) Political- 
economic, agrarian, decentralist ‘articles up to 2000. George 
Havell. 2c, Pub. 

Future, 134 N. LaSalle ae Chicago. (M) Official publication 
uu. 3. Junior Chamber of Commerce. Staff written except for 
brief achievement stories of men under 35, with photos, 200. 
Felix B. Streyckmans. 1 to 2c, photos $2, Pub. 

Chicago. Stunt 


Gags, (Triangle Pubs.) 731 Plymouth Court, 
Good rates for 


cartoons of sex interest and general humor. 
gags and drawings. 

Gourmet, 330 W. 42nd St., New York. (M) Anecdotes, true 
experiences, informative articles, connected with gourmet eating 
and living, slanted to male readers. Pearl V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000-5000; serials. Odd, 
strange pictures, brief text; household articles; short illustrated 
articles for women’s and children’s pages. Howard R. Davis. 
$3.50 to $6 per short story, articles $2 to $3, photos $2, Acc. 

Harper’s Magazine, 49 E. 33rd St., New York. (M-40) Hu- 
man-interest articles; essays;,short stories 4000-7000; serials 
up to 60,000; verse. Lee Hartman. First-class rates, Acc. 

Holly wood (Fawcett) 1561 Broadway, New York, | (M-5) 
Light, amusing ‘‘angle’’ stories on Hollywood personalities and 
films, on assignment. Joan Votsis. Liberal rates, Acc. 


It, (Personality, Pubs.) 80-84 Broadway, Elmhurst, 
3uys cartoons of sex interest. Fair rates. 


Judge, Brady Bldg., Ambler, Pa. (M-15) Humorous material, 
under 1000. W. Newbold Ely. Ind., 30 days after Acc. 


Leatherneck, Marine Barracks, 8th nd I Sts., Washington, 
D. C. (M-25) Articles of military interest, to 3000. Major H. E. 
Steen” 4c ($50 maximum), Pub. 

Liberty, (Macfadden) Chanin Bldg., New York. (W-5) Ro- 

mantic, adventure, humorous short stories, youthful appeal, 
1000-5000; serials about 42,000; timely human-interest articles. 
Fulton Oursler. First-class rates, Acc. 

Literary Universalist, The, Midlothian, Ill. (Q-25) Character 
delineation short stories up to 5000. Robert Eugene Andre. Ad- 
dress Western contributions to Georgia Nicholas, Box 174, 
Venice, Calif. “%c, after Pub. 

Maclean’s, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short stories, Canadian interest—love, romance, sea, 
mystery, adventure, outdoor, “. to 5000; serials 30,000-65,000. 
Articles of Canadian interest. H. Napier Moore. lc up, Acc. 

Menorah Journal, The, 63 5th Ave., New York. Q-$1) Jewish 
short stories, sketches, one-act plays, essays, poetry. Henry 
Hurwitz. lc up, Pub. 

Military Service News, The, Box 127, Fort Sam Houston, 
Tex. (W) Short stories, serials, for boys in camp. lc a line, 
or 14¢ a col. inch. 

Montrealer, The, 1111 Beaver Hall Hill, Montreal, Que., 
Canada. (M) Light, satiric, smart short short stories 1400. 
L. Roberts. Ic, Pub. 

Nation, The, 55 Sth Avenue, New York. (W-15) 
politics, literature, economics, up to 2400. le, Pub. 


National Geographic Magazine, 1156 16th St., N. W., Wash- 
(AL. 50) Official journal National Geographic 


Articles on 


ington, ( i ap 
Society. Articles on travel and geographic subjects up to 7500; 
photographs. Gilbert Grosvenor. First-class rates, Acc. 


National Historical Magazine, Memorial Continent: *, Hall, 
Washington, D. C. (Published by Nat. Society D.A.R.) (M-25) 
American historical articles, 1500-3000, especially of 
ary period. Virginia P. Allen, Sec. Indefinite rates, Pub. 

National Jewish Monthly, The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories. articles, essays, Jewish inter- 
est, 1000-3000. Edward J. Grusd. lc, Pub. 

National Magazine, (S & S) 79 7th Ave., New York. (M) 
Articles, fiction, humor, cartoons, comics, all with national 
defense slant. Ruth Miller. Ind. rates 

New Masses, 461 4th Ave., New York. (W-15) Economic, 
sociological articles, progressive, anti-fascist, proletarian short 
stories, reportage, sketches, poems, cartoons. No payment. 

New Mexico Magazine, Santa Fe, N.M. (M-15) Illustrated 
articles on New Mexico. George Fitzpatrick, $10 to $15 per 
article. Pub. Verse, no payment. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial up to 2500; cartoons, cartoon ideas. Good rates, Acc. 

North American Review, The, 424 Madison Ave., New York. 
(Q-$1) Short stories 6000-8000; articles, essays, poetry. Rates 
not announced. 

Opinion, 122 E. 42nd St., 
3000; short stories 2500; verse; 
Stephen S. Wise. ic, Pub. 

portunity. A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 11 Park Place, New York, N.Y. (M-25) Stimu- 
lating controversial military articles; short stories 1000 to 
1200 (no World War fiction) ; jokes; cartoons; regular army 
background. Carl Gardner. Up to Mc, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. 
(M-10) S. P. C. A. organ. Animal welfare articles, short 
stories, fillers up to 500; verse up to 24 lines, photos, Guy 
Richardson. 4c up, poems $1 up, Acc. 


New York. (M-25) Articles 2500- 
fillers; Jewish interest. Dr. 


The Author & Journalist 


Ovr Navy, 1 Hanson PI., Brooklyn, N.Y. (2M-25) Articles on 
modern naval subjects 2000-4000; action naval short stories; 
photos. Varying rates, Pub. 

Outwitting Handicaps. 12716 Tuller Ave., Detroit, Mich. (Bi 
1-25) Personal recovery stories, first person 1500-2000. Articles 
contributing to mental uplift of sick 500-1000. Interviews with 
prominent — on their health philosophies. Harry E. Smith 
son, Acc. 

People & Places, 3333 N. Racine Ave., Chicago. (M) Well 
iNustes ated articles featuring De Soto car as ‘“‘hero’’; also genera! 
features built around unusual people. Frederick O. Schubert. 
Varying rates. 

Philippine Magazine, 217 Dasmarinas St., Manila, P. I. (M 
20) Articles, essays, short stories 1500- 3000 on Philippine, Far 
Eastern subjects; verse. A. V. H. Hartendorp. lc up, Pub. 


Populer Psychology Guide, 114 E. 32nd St., New York. (Q- 


25) Inspirational articles 1100-1200. %2c, Pub 


(Munsey) 280 Broadway, New York. 
(M-15) Technically accurate railroad material. Fiction, 2500 
to 10,000 words (usually overstocked); true tales, 1500-2000, 
first-person railroad experiences, actual names, dates, places; 
fact articles—query editor beforehand stating subject and quali- 
fications for handling. Freeman H. Hubbard. Good rates, Acc. 

Reader’s Digest, Pleasantville, N.Y. (M-25) Digests of pub- 
lished articles; occasionally original articles. Good rates, Acc. 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 FE. Wacker Drive, Chicago. (M-25) Authori- 
tative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland D. Case. First-class rates, Acc. 


Saturday Tee Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W- Articles on timely topics 3000-5000; short 
stones 4000- S000: serials to 90,000; lyric and humorous verse; 
skits, cartoons. Wesley Winans Stout. First-class rates, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of anadian interest up to 2000; light, humorous 
articles, satire. K. Sandwell. % to Ic, photos $2-$3, Pub. 

Scribner’ s-Commentator, Lake Geneva, Wis. (M-25) Factual 
articles on current events and personalities, 1500-2500. George 

ggleston. Good rates, Acc. 

Seuthen Review, La. State Univ., University, La. (Q-75) 
Literary criticism, social, economic affairs; short stories, verse. 
$6.65 page, verse 35c line, Pub. 

Story, 432 4th Ave., New_York. 
stories, “‘novellas.’” Whit Burnett, 
rates, Pub. 

Successful Living Magazine, 683 Broadway, New York. Most- 
ly staff-prepared. Small market for articles, 500-2000, on 
health, food, reducing, etc. Photos desired. Ind. rates. 

_ Swank, (Fox Publications) 247 Park Ave., New York. (M-25) 
Fast, smart, slightly racy stories, articles, features, cartoons. 
Abner J. Sundell. Acc. 

This Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, adventure, humorous short 
stories to 3500; short stcries under 1500; short articles on 
popular science, adventure, glamorous personalities, sports, 
news, subjects making for a better America, to 1500; inspira- 
tional editorials 800-1000; fillers, cartoons, short animal ma- 
terial; appealing animal photos. Mrs. William Brown Meloney. 

T. N. T., 1440 Broadway, New York. (M-10) Humor maga- 
zine using prose, cartoons; no fiction or gags. Frank Vreeland. 
Excellent rates. 


Railroad Magazine, 


(Bi-M-40) Distinctive short 
Martha Foley. Moderate 


Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
psychology, pailonopay. religion, creative arts, metaphysics, 
1500-3000 ; orence Brobeck, Mng. Ed. Articles $50 up, 


verse, F 
verse $5-$10 
Toronto Star Weekl The, 80 King St., W., Toronto, Canada. 
(W-10) Feature griicics, € Canadian appeal. Novels and serials, 
45,000 or over; short stories 500-3500, love-adventure, roman 
tic, Western, mystery, detective, sport, etc., themes. No ‘‘de 
featist’’ material. J. Bryan Vaughan, Fiction Ed.; Fred M. 


Payne. Article Ed. Varying rates, Acc. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos on personalities, travel, sports, satire, 
unusual subjects and places, 1000-3000. Harry A. Bull. Varying 
rates, 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, erates. adventure articles 1500 to 5000; 
photos. Coburn Gilman. Ic, $3 to $5 per photo, Pub. 


Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q-75) Exceptional literary, scientific, political essays 3000- 5000; 
short stories of high standard; little verse. Archibald Shepper- 
son, Good rates payable on publication. 

Welcome News, 404 W. 9th St., Los Angeles. (M-10) Ar- 
ticles on travel, history, biography, 200-1500; essays on Co- 
operatives, 1000-1200; varied verse. T. G. Mauritzen. Payment 
by arrangement, generally Acc. (Overstocked. 

Westways, 2601 So. Figueroa St., Los pra Calif. (M-20) 
Articles 1200, photos of out-of- door California, natural science, 
history, biography. Phil Townsend Hanna. “Mc, payment by 
negotiation, Acc. 

Who, 420 Lexington Ave., New York. Articles on the great 
and the near-great of the day in every field, 1000-4000; shorts 
250-500, 3c, features; 2c, shorts. 


World Opinion, 35 West 32nd St., New York. (M-15) Nov- 


elettes, articles, essays, 500-1000; cartoons and cartoon ideas; all 
pager current opinion. Richard I. Moses and Saul Feder. 
Oo payment at present. 
Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 


literary, scientific, art subjects 5000-6000. 


on current political, 
Furniss, Arnold Wolfers. 


William Clyde DeVane, Edward S. 
Good rates, Pub. 

Yankee, Dublin, N. H. (M-25) Short stories up to 2500, arti- 
cles, essays, 1200-2500; fillers, photos, all of Yankee flavor. 
Robb Sagendorph. Ic, Acc. or Pub. (Overstocked on fillers.) 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) Inspirational, helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Personality, 354 4th Ave., New York. (Bi-M-25) Not an 
open market. Douglas Lurton. 
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WOMEN’S AND HOME MAGAZINES 


American Cookery, 221 Columbus Ave., Boston 17. (M- 15) 
Short articles on domestic science 2000-3000; essays 1000- 2500; 
short stories 1000-3000. le up, Acc. 


The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q-10) 
Short stories and articles to 2500; editorials to 900. Eligabeth 
¥%4c, Acc. Poetry slightly higher. 


anadian Home Journal, 73 ee St., W., Toronto, Ont. 
Oe 10) Short stories to "5000, to 6-part serials; articles of 
interest to Canadian women, 2500. W. Dawson. Good rates, Acc. 

Catholic Women’s World, The, Marygrove College, Detroit, 
Mich. (M-25) Entertaining short stories 1500-4000, novelettes 
15-20,000, | serials -30,000, domestic feature articles 2500; 
cartoons. Florence E Cox. About Ic, Pub. (Slow.) 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000; short serials. Articles, Canadian 
interest, up to 2000. Byrne Hope Sanders. lc up, Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, Ill. (M-10) "Catholic family magazine using whole- 
some short stories, 1000-2500, and suitable verse. Frederic M. 
Lynk, S.V.D. 1c, verse, 5-10c a line, Acc. 


Club Women’s Digest, 401 Berger Bldg., ee 
mestic and feature Tradin. Mary S. Powell. Yc, Acc. 


Everywoman’s Magazine, 1790 Broadway, New York. (M-3) 
Love, romance, humor short stories up to 6000; serials, 3-4 
parts, 6000 each; articles 1000-1500; short short stories, 1500; 
short verse. Elita Wilson. $25 to $150, Acc. 


Family Circle Magazine, The, 400 Madison Ave., New York. 
(W-gratis) Overbousht ; not in market. R. R. Endicott. Good 
rates. 

Fan Fare, Balfour Bldg., 351 California St., San Francisco, 
Calif. (Bi-W) Short stories 3000; illustrated articles, 1500 to 
3000, domestically slanted, ‘‘fan’’ theme—radio, movies, sports, 
travel, hunting, adventure, etc. Shorts $5, longer $10, Acc. 


Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-15) A kein and beauty magazine; light articles also about 
Hollywood and young career women. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Young love short stories up to 5000; serials. 
Article ideas, articles, verse. Herbert R. ayes. 5c up, Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (14 yearly-50) 
Distinguished short stories only; not popular magazine mate- 
rial. Prefers articles in outline orm. Mary Louise Aswell. Goo 
rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 
1000-5000; love, outdoor, domestic short stories, 4000-5000; 
serials, 60-80,000; verse. Claude Wier. 13%%c up, photos $2 
up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, — 
(M-20) Tetsenetl and general articles, short stories about 1000, 
also 2500-5000; serials 20,000-30,000. Nelson Antrim Crawford. 
2c up, verse 50c line, Acc. (Overstocked with verse.) 

t Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business. 1200-2000. Verse Fs vi stanzas. 
Winifred Willson. $10-$35 per article, verse $2-$3, 


Ladies’ Home Journal, (Curtis) Independence Sa., Philadel- 
phia. (M-10) Articles 1000-5000; short stories 3000-6000, serials, 
ene-parters, short lyric verse. bruce Gould, Beatrice Blackmar 
Gould. First-class rates, Acc. 


Mademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short stories of smart young women, ages_ 17-30, 1500-3000; 
articles up to 2500; light, brisk, personality sketches; cartoons. 
Betsy Talbot Blackwell. (Temporarily stocked.) 

Mayfair, (Maclean) 481 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbe:t Hodgins, 1c, Pub. 

McCall’s Magaz (McCall) 230 Park Ave., New_York. 
(M-10) Serials, complete novels, short stories, articles. Otis L. 
Wiese. First-class rates, Acc. 


National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature articles; short stories, 5000; novelettes, 25,000; serials, 
60,000; verse. L. E. Brownell. Good rates, Acc. 


Parents’ a The, 52 Vanderbilt Ave., New York. 
(M-25) Pog on family relationships, child care, homemak- 
ing, etc., 2000-2500. Clara Savage Littledale. 1%c, Acc.; jokes, 
anaes, ‘shorts on childhood and teen-age problems, $1 each, 
"ub. 

Smart, 730 5th Ave., New York. (M) Pictorial digest for 
women; articles, 1,000, women’s interests. Marion White. 
Indef. rates. 


Vogue, Incorporating Vani Fair, (Conde Nast) 420 Lex- 
ington Ave., New York. (2M-35) Articles on unusual travel, 
social oa fashionable women’s interests; essays on fads, 
foibles, etc., 1500-2000; photos. No poetry, no fiction. Edna 
W. Chase. Good rates, Acc. 


Western Family, 1144 S. Grand Ave., Los Angeles. (Bi-M) 
Domestic-problem, young- love, home-mother type of fiction up 
to 4000. Ruth Waterbury. $150 for 4000-word story; $25 for 
1000-word article. 

Woman, The, 420 Lexington Ave., New York. 
ietion ot of interest to women, 2000. Lorna Farrell. 
rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
6000, with human interest appeal to American housewives and 
mothers; art-of-living and humorous articles, 1000. Eileen 
Tighe. Rates on arrangement. 

s Home Companion, (Crowell-Collier) 250 Park Ave., 
(M-10) Women’ s and household interests. Articles, 


(Q) Do- 


(M-10) Non- 
Varying 


Woman 
New ne 
short stories, 2500-6000; serials to 60,000. Willa Roberts. First- 


class rates, Acc. 
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You and Your Child, Harrison, N. Y. (M-25) Articles on 
child care; verse; fillers. Iris Vinton. Up to 2c for original 
matter; Ye for reprint. 


ALL-FICTION OR “‘PULP’’ MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth White. 
1%c up, fillers Ic, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Good 
fiction, every variety, sound characters, romantic elements, 
colorful background. Short stories, 1000-7000; novelettes, 10,000- 
17,000; serials to 75,000 (installments, 10-12,000). George W. 
Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Mystery and adventure short stories, novelettes, serials; book 
length novels. Real-experience contests. Donald Kennicott. 
Good rates, Acc. 

Dari pp a, (National Features, Inc.) 101 Park Ave., 
New York. (Bi-M-15) Fast-moving adventure stories on as- 
signment. Good rates. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Action adventure short stories about 4 American 
heroes, any locale. John L. Nanovic. lc up, Ace. 

Five Novels, (Dell) 149 Madison Ave., New York. 
Western_adventure, sport, mystery novels, 15-20,000, 
terest. F. A. McChesney. 1%c, Acc. 


Jungle Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Adventure short stories, novelettes of the African 
jungles. Malcolm Reiss. Ic, Acc. 

Sensation, 1476 Broadway, New York. (M-25) True, illus- 
trated adventure, sensation stories, 5000-6000; “principal” s_ by- 
line preferred, but not imperative. George Scullin. 2¢ ; photos, 
$5, Acc. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, action short stories up to 6000; novelettes, 
10,000-12,000; complete novels; serials, 25,000- 60,000; fillers, 
50-500. True adventures to 1000. Dorothy Mcllwraith. Good 
rates, Acc. 

_ Stirring Adventures, (National Features, Inc) 101 Park Ave., 
New York. (Bi-M-15) Adventure stories with strong woman 
interest, on assignment only. Good rates. 

Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(M-10) Action short stories, 1000-6000. Foreign locales; Amer- 
ican heroes; slight woman interest. Leo Margulis. lc up, Acc. 

12 Adventure Stories, (Ace Mags.) 67 W. 44th St., New 
York. Bi-M-15) Adventure short stories. Harry Widmer, %c, 
Acc. (Stocked at present.) 


(M-20) 
love in- 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-M-10) Short stories, novelettes 9000, novels 15,000, in- 
volving activities of G-Men. John Bender. ic, Acc. 

Angel, The, (Red Circle) 330 W. 42nd St., New York. Detec- 
tive shorts to 7000. Lead novel on assignment. Robert O. 
Erisman. %c, Acc, 


Avenger, The, (S. & S.) 79 7th Ave., New York. (Bi-M-10) 
Complete novel by arrangement. _Fast-paced, modern short 
stories, detective heroes. John L. Nanovic. 1c up, Acc. 

Black Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novel arranged for. Fast-action detec- 
tive short stories. Leo Margulies. “%c, Acc. 

Black Mask, (Fictioneers) 210 FE. 43rd St., New York. (M-15) 
Detective fiction of all lengths, from short-shorts of 1000 to 
serials of 60,000. Particular need. shorts 6000-8000. Authentic 
backgrounds; believable and plausible in plotting and character- 
ization. Kenneth White. le up. Ace. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-10) Fast-paced, lively detective stories, woman interest, 
strong menace, unusual conditions; short stories to 5000; nov- 
elettes 8-20,000. John L. Nanovic. Ic up, Acc. 

_Detective Brok Magazine, (Fiction House) 461 8th Ave., 
New York. (Q-20) Short, straight detective stories, 2000- 5000: 
quick twist at end desirable. Wallace Foote. lc, Ace. 

Detective Fiction (Munsey), 280 Broadway, New York. (Bi- 
W-10) Detective, crime, mystery short stories 1000-7000; nov- 
elettes 9-15,000; serials 40-80,000. Fact stories of murder mys- 
teries 2000-6000. Paul Johnston. Good rates, Acc. 

Detective Novels, (Thrilling) 10 E. 40th St., New York. (Bi- 

Detective novels, 25,000; short stories. Leo Margulies. 


42nd St., New 
Robert O. 


Detective Short Stories, (Red Circle) 330 W. 
York (Bi-M-10) Detective short stories tc 7000. 
Erisman. '%c, Acc. 

Detective Story, 
Detective short stories 5000-10,000; 
Daisy Bacon. le up, Acc, 

Detective Tales, (Popular) 205 E, 42nd St., New York. (M) 
Emotional short stories, crime background, up to 4000; detec- 
tive-mystery-menace novelettes 9000; novels 15,000; dramatic 
situations, glamorous detective action. Loring Dowst. 1%c up 
to 3000, Ic up over 3000, Acc. 

_Dime Detective Magazine, (Popular) 205 E. 42nd St., New 
York. (M-20) rcune. action short stories 5000, emphasizing 
| oan and horror; novelettes 10-15,000. Kenneth White. lc up, 
Ace. 

Double Detective, (Munsey) 280 Broadway, New York. (M-10) 
Mystery, crime, detective short stories 1000-6000, novelettes 
10,000-12,000. Paul Johnston. Good rates, Acc. 

Exciting Detective, (Thrilling) 10 E. 40th St., New_York. (Q- 
10) Detective short stories 1000-6000; novelettes 7000-10,000, 
Leo Margulies. %c up, Acc. 

Green Ghost Detective, The, (Thrilling) 10 E. 40th St., New 
York. (Bi-M-10) Book-length novel on assignment. Short de- 
tective and crime stories 1000-6000. Leo Margulies. ‘Yc, Ace. 


(S. & S.) 79 7th Ave., New York. (M-10), 
novelettes up to 25,000. 
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St Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Commtites sport short stories up to 5000; novelettes 
10-12,000. (Query on articles.) Charles Moran. Good rates, 
Acc. 
Sports Winners, (Double Action) 60 Hudson St., New York. 
(Bi-M-10) Sport short stories, novelettes 2000-15,000. Cliff 
Campbell. 4% to 1%c, Pub. (Slow.) 


Ten Story Sports, (Double Action) 60 Hudson St., New York. 
(M) Sport short stories, novelettes 2000-10,000. Cliff Campbell. 
¥% to 1%ec, Pub. (Slow.) 

Thrilling Football, (Thrilling) 10 E. 40th St., New York. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000 ; novelettes 8000-10,000; short novels 15-30,000. Leo 
Margulies. “%c up, Acc. 

Thrilling Sports, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000, novelettes 7500- 10,000; 
mature angle, woman interest allowed. Leo Margulies. lc up, 

ce. 

12 Sports Aces, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-10) Sport short stories 3000-5000, novelettes 10,000, 
Harry Widmer. Mec, Acc. 


WAR—AIR—AIR-WAR 


Air War, (Thrilling). 10 BK. 40th St., New York. (Q-10) 
Stories of today’s war in the air. Shorts 1000-6000; novelettes 
“ 10,000. Leo Margulies. “c up, Acc. 

rican Eagle, The, (Thrilling) 10 E. 40th St., New York, 
‘Be 'M. 10) Thrilling old-war and today’s war- air and commercial 
air short stories 1000-6000. Leo Margulies. lc¢ up, Acc. 

Battle Birds, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Modern and First World War air-war short stories, 
4000-6500; novelettes, 10,000-15,000. Alden Norton. Yc, Acc. 

Dare-Devil Aces, (Popular) 205 E. 42nd St., New York. 
(M-10) Thrilling Western-front air short stories 3000-6000, 
novelettes 10-12,000. Alden Norton. lc up, Acc. 

Fighting Aces, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Modern and First World War air-war stories, 4000- 
6000; novelettes, 10,000. Alden Norton. ‘'%c, Acc. 

G-8 and His Battle Aces, a omg er E. 42nd St., New 
York. (M-10) Closed market. Alden Norton. 

RAF, (Thrilling) 10 E. 40th St., New York. (Bi-M) Stories 
of Royal Air Force defending British Empire. Shorts, 1000- 
6000; novelettes, 7000-10,000. 

Sky Aces, (Ace Mags.) 67 W. 44th St., New York, (Bi-M-15) 
Not now in market for MSS. David Cooke. 

Sky Fighters, ere 10 E. 40th St., New York. (Bi-M-10) 
Stories of the RAF in action; of American soldiers-of-fortune 
in the air, all over the world; modern commercial flying; sabe- 
tage; Fifth Column activities in aviation industry, etc., 1100 
6000; novels, 15,000. Leo Margulies. Ie up, Acc. 

Wings. (Fiction House) 461 8th Ave., New York. (Q-20) 
Modern, up-to-date war air novelettes, 15,000. Wallace T. 
Foote, Ic, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 
Thrills, fantastic detective-mystery action in novels 17,000; 
novelettes 9000-10,000; short stories up to 5000; love interest. 
Rogers Terrill, Ed. director; John Bender, Ed. lc up, Acc. 

Thrilling Mystery, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Horror-terror stories, detective-mystery angle, woman 
interest, 1000-10,000. Query on 20,000-word lead novels. Leo 
Margulies. lc up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. (Bi-M-15) 
Supernatural, Jizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
le, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-20) Science fiction short stories 2000-5000, novelettes 10- 
12,000; novels 15-30,000; non-fiction science articles 500-1500. 
3. G. Davis, Ed.; Raymend A. Palmer, Mng. Ed. le to 2c, Ace. 

Astonishing Stories, (Fictioneers, Inc) 210 E. 43rd St., New 
York. (Bi-M) Science short stories to 6000; novelettes, 8000- 
10,000, Alden Norton. '“%c, Acc. 


Astounding Science Fiction, (S. & S.) 79 7th Ave., New 
York. M-20) Science short stories up to 6000, novelettes 10- 
gs 15-18,000; serials 24-60,000. John W. Campbell, Jr. lc 
up, Acc. 


Captain Future, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
15) Book-length novel on assignment. Short pseudo-science 
stories 1-6000. Leo Margulies. “ec, Acc. 

Comet, The, 215 4th Ave., New York. (M) _ Psuedo-scientific 
stories, 5000-6000; novelettes, 8000-16,000. Orlin Tremaine. lc, 

cc. 

Cosmic Science-Fiction, 19 E. 48th. St., New_York, 
(Bi-M) Science-fiction, preferably adult and off-trail. Donald 
Wolheim. Up to %c, Acc. to known writers, Pub. to unknown, 


Famous Fantastic Mysteries, (Munsey) 280 Broadway, New 
York. (Bi-M-15) Fast-moving science-fiction, space-adventure, 
weird short stories 4000-9000. Miss Mary Gnaedinger. Good 
rates, Acc. 

Fantastic Adventures, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago. (M-20) Pseudo-scientific short stories "2500-6000, novelettes 
10-12,000, 15-30,000. Definite air of fantasy, not straight science. 
B. G. Davis, Ed.; Raymond A. Palmer, Mng. Ed. 1 to 2c, Acc. 

Future, combiand with Science Fiction, (Double Action) 60 
Hudson St., New York. (Bi-M-15) Pseudo-science, fantasy short 
stories, noveiettes. ‘2c up, Pub. Slow. 


Planet Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Thrilling short stories, novelettes, of future worlds. 
ood adventure feel. Malcolm Reiss. 1c, Acc. 


Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo Margulies. “%c up, Acc. 
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Stirring Science Stories, (Albing) 19 E. 48th St., New York. 
(Bi-M) Science-fiction and fantasy-fiction, 2000-26,000. Donald 
Wolheim. Up to %c, Acc. to known writers, Pub. to unknown. 
Super Science Novels Magazine, (Fictioneers, Inc.) 210 E. 43rd 
St., New York. (Bi-M) Science-fiction short shorts, to 2000; 
shorts, 2,500 to 6,000; novelettes, 12-20,000; book-lengths, 
5 40,000, Alden Norton. “ec, Acc. 

_ Thrilling Wonder Stories. (Thrilling) 10 E. 40th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories to 10,000. 
Leo Margulies. lc up, Acc. 

Unknown Worlds, (S. & S.) 79 7th Ave., New York. (Bi-M- 
25) Short stories, novelettes, novels, of pure fantasy. Off-trail 
verse to 16 lines. John W. Campbell, Jr. le up, Ace. 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave., New 
York (Q-20) North-West short stories, novelettes, romantic 
flavor. DeWitt Shank. Ic, Acc. (Overstocked. ) 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-M-15) Western love short stories 4000-6000; novelettes 
10-12,000; novels 25-30,000; serials under 60,000; fillers to 
500; verse. Fanny Elisworth. Ic, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York. 
(M-10) Emotional love short stories, old West, woman’s 
viewpoint 5000, novelettes 9000, novels 15,000. Rogers Terrill, 
Ed. director; Willard Crosby, Ed. le up, Acc. 

Rangeland Sweethearts, (Fictioneers) 205 E. 42nd St., New 
York. (Bi-M-10) Western iove stories, modern or period, told 
from heroine’s viewpoint. Novels 15-20,000; short stories and 
nevelettes to 9,000; shorts to 5,000. Rogers Terrill, Ed. direc- 
tor; Willard Crosby, Ed. Up to lc, Ace. (Temporarily out of 
market.) 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-10) 
Stories of the modern West, 3000-5500; novelettes, 6500. Daisy 
Bacon. le up, Ace. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Romantic action Western short stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
gulies. lc up, Acc. 


ROMANTIC LOVE 


All Star Love Magazine, (Munsey) 280 Broadway, New York. 
(M-10) Romantic reality, a bit more sophistic ated than All 
Story. Short stories, 4000-6000; complete short novels, 20,000. 
Amita Fairgrieve. Good rates, Acc. 

All Story Love Magazine, (Munsey) 280 Broadway, New York. 
(M-10) Romantic fiction based on emotional conflict; short 
stories 4000-6000; novelettes up to 10,000; serials, 20,000-40,000, 
by arrangement. Miss Amita Fairgrieve. Good rates, Acc. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love short stories, novelettes, up to 10,000. Rose 
Wyn. Mc up, Acc. 

Exciting Love, (Thrilling) 10 E. 40th St., New York. (Q) 
Lead novel, 30,000; short stories 1000-6000. Leo Margulies. 
7aC, 

Ideal Love, (Double Action) 6 Hudson St., New York. (Bi-M) 
Third person love short stories, novelettes up to 15,000. Lois 
Allen. “%c to lc, Pub. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love short stories, novelettes, 3000- 
10,000; little verse. Jane Littell. 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (M-10) Plausible, well-written love short stories 2000- 
7000; strongly dramatic novelettes 8000-12,000. Romantic verse. 
Rose Wyn. Ic up, verse 25c line, Acc. 

Love Short Stories, (Fictioneers, Inc.) 210 E. 43rd St., New 
York. (M) Romantic fiction, 3000-10,000. “Ye, Acc. 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-10) ars le short stories, to 5500; novelettes 6500; 2 
to 4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 

Movie Love Story, (Albing) 19 E. 48th St., New York. 
(Bi-M) Straight love fiction, fairly sophisticated. Leslie Perri. 
¥%c up, Acc. to known writers, Pub. to unknown. 

New Love, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
Realistic love shorts 5000-7000; short-shorts, 2000-3000; novel- 
ettes 10,000-15,000. Peggy Graves. 


Popular Love, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) Book-length girl angle love novels; will look at detailed 
, aaa Around 40,000; shorts, 1000-6000. Leo Margulies. Ic, 
Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. 
(M-10) Modern young-love short stories, strong conflict, 45C0- 
7500. No short shorts or serials. Novels 25,000, novelettes 
10-20,000. Jeanne Hale. 1 to 1%c, Acc. 


Ten Story Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love short stories, novelettes, up to 10,000. Rose 
Wyn. lc up, Acc. 

Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York. (M-10) Love short stories 1000-6000; novelettes, 8000- 
at novels 15,000, girl’s viewpoint. Leo "Margulies. lc up, 

ce. 


Variety Love, (Ace Mags.) 67 W. 44th St., New York. (M-10) 
Love short stories, novelettes, up to 10,000. Rose Wyn. Mc up, 
cc. 


TRUE CONFESSION 


Life Story, (Fawcett) 1501 Broadway, New York. (M-25) 
First-person, confession short stories, 6000-7( no serials; 
hook-length confessions, 22,000; novelettes, 12,000; accent on 
= aphical details. Mary Hewitt and Ruth Marrow. 2c up, 
ce, 

Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short stories up to 6000; 3 and 
4-part serials 5000-5500 per installment; short shorts under 
3000; book-lengths 15,000; frequent contests for cash prizes. 
Hazel Berge. 2c, Acc. 


18 


P. Romances, (Ideal) 122 E. 42nd St., New York. 
(M-10) First-person romances, confession type, strong emo- 
tional problem; development of character through experience, 
2000-5000, light verse. Ethel M. Pomeroy. lc. Acc. 

Romantic Story, (Fawcett) 1501 Broadway, New York. (M-10) 
First-person, confession short stories, strong romantic-sex 
angles 4000-7000, articles 3000-4000; short shorts 1000-2500; 
novelettes, 12,000. Sarah Fisher. 2c up, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person stories from real life. Shorts 3000-6000, 
novelettes 15,000. Rose Wyn. Up to 2c, Acc. 

True Confessions, (Fawcett) 1501 Broadway, New York. 
(M-10) First person, confession short stories 5000-7000, based 
on sex and romance problems; novelettes 22,000; serials to 
25,000; articles covering social problems, love, marriage, divorce. 
Miss Beatrice Lubitz. 2c up, Acc. 

True Experiences, (Macfadden) 
(M-10) True first-person short stories, 
Henry Lieferant. Based on 2c, Acc. 

True Love and Romance, (Macfadden) Chanin Bldg., New 
York. (M-15) True, first-person short stories 1000-8000; serials 
15-45,000. Henry Lieferant. Based on 2c, Acc. 

Romances, (Macfadden) Chanin Bldg., New York. 
True first-person short stories 1000-8000; true-story 
Based on 2c, Acc. 


New York. 


Chanin Bildg., 
i i 15,000-45,000. 


serials 


True 
(M-20) 
serials 15-35,000. Henry Lieferant. 

True Story Magazine, (Macfadden) Chanin Bldg., New York. 
(M-15) ood first-person short stories; serials 20-45,000. Wil- 
liam Jourdan Rapp. Based cn 2c, Acc. 


TRUE DETECTIVE 


Actual Detective, 731 Plymouth Ct., Chicago. 
detective stories of crimes involving women. H. 
2c, Acc. 

Amazing Detective Cases, (Réd Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horrer, 
and gore elements. 1500 to 5000. Official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Complete Detective Cases, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horror, 
and gore elements. 1500-5000 Official by-lines preferred. 
Robert Levee. Ic up, photos $3, Acc. 

Crime Confessions, 1476 Broadway, New York. (M-15) First- 
person stories by persons involved in current crimes, 3000- 
8000; particularly convicted women crininals. Query. George 
Scullin. 1%c and up, photos $5, Acc. 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion, sex angle 3000-5000; 
pictures dealing with crime. George Scullin. 1l¥%c up, photos 
$5, Acc. 


M-15)_ Fact 
A. Keller. 


Daring Detective, (Ccuntry Press) 1501 Broadway, New York. 
(M-15) Solved murder mysteries with accent on woman angle 
and detective work. All fact stories. Only minimum number of 
photos needed. Always query editor. Leonard Diegre. 2c up, 
photos $3, Acc. 

ic Detective, (Country Press) 1501 Broadway, New 
York. (M-10) Dramatic fact stcries of crime, chiefly solved 
murders. Must supply photographs. Always query editor. 
Leonard Diegre. 2c up, photos $3, Acc. 


Feature Detective Cases, (Manton) 122 FE. 42nd St., New 
5000-7000, 


York. (Bi-M-15) Stories stressing good police work, 

Good old as well as recent cases will be considered, Robert. T. 
Gebler, $50 per story, Acc., additional for pictures, depending 
on cost. 


Front Page Detective, (Dell) 149 Madison Ave., New York. 
i preferably 


(M-10) True stories of detective investigations, 
under official by-lines; strong woman and mystery elements 
necessary, 5000-6000. Hugh Layne. 2c, photos $3, Acc. 


Headline Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories with pictures involving crimes of passion, 
to 5000. Good mystery angle necessary. —— by-line pre- 
ferred. West F. Peterson. 2c, photos $3, Acc. 

Inside Detective, (Dell) 149 Madison i New York. (M-\0) 
True stories of crime investigation under Official by-line, 10U0- 
6000; preferably with woman interest. W. A. Swanberg. 2c up, 
photos $3 up, Acc. 

Master Detective, The, (Macfadden) 
York. (M-15) True crime stories 4000-7000. 
2c, photos $1 to $5, Acc. 

National Detective Cases, (Red Circle) 330 West 42nd St., 
New _ 4 (Bi-M) Fact articles on crime cases, with sex, 
horror, and gore elements. 1500-5000, official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. (M) True de- 
tective crime-detection stories under Official by-line 5000-7000 ; 
photos. H. A. Keller. 2c, Acc. 

Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime stories, 5000-6000; official by-lines_ preferred but 
not imperative. George Scullin. 1%c, photos $5, Acc. 

Smash Stories, (Manton) 122 EF. 42nd St., New. York. Uses 
factual stuff covering espionage, exposures, sensational crimes, 
etc., all with sensational flavor, Ist or 3rd person, 4500-6500, 
illustrated if possible. Robert T. Gebler. $50 a story. 


Chapin Bldg., New 
John Shuttleworth. 


Startl Detective, (Country Press) 1501 Broadway, New 
York. (M-15) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Query editor. Leonard 
Diegre. 2c up, $3 for every photograph used, Acc. 


True, (Country Press) 1501 Broadway, New York. (M-2 
Unusual, exciting and sensational true stories of crime, —— 
ture and mystery, with accent on sex or action, 5000-6000; book- 
lengths, 20,000. Photographs must be supplied. Query "editor. 
Horace Brown. 3c up, photos $3, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bldg., New 
York. (M-25) True detective, crime stories with actual photos, 
under official by-line, 4000- 7000; serials, installments of 6000- 
7000. Send for detailed instructions and case cards. John 
Shuttleworth. Basic rate 2c, photos $2 to $5, Acc. 


er Detective Stories, 1614 N. Broad St., Philadelphia. 


Undercov 

(M) Illustrated fact-fiction detective stories 1500- 5000; fillers on 
crime topics 50-250, 
Ind. rates, Acc. 


Send synopsis first. J. Clark Samuel. 


The Author & Journalist 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


American Agriculturist, Savings Bank Bldg., Ithaca, N. Y. 
(Bi-W) Poems $2 apiece, Pub. Cartoons. E. Eastman. 

Canedian Countryman, 204 Richmond St., W., Toronto, Can- 
ada. (Bi-W) Short stories to 3000. Daniel McKee. Varying 
rates, Pub. 

Capper’s Farmer, Topeka, Kan. (M) Authenticated farm ex- 
perience articles 300-800; jokes. Ray Yarnell. 1c up, jokes $1, 
Acc. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short stories 1500-4500; serials, 30,000- 40,000 ; general ar 
ticles 1500-3000; articles for women; humorous sketches; jokes. 
Ben Hibbs. First-class rates, Acc. 

_ Country ad and Nor’ West Farmer, Winnipeg, Sdanitohe, 
Canada. (M-5)_ First or second rights to serials 50-80, 
short stories 2500-4500, rural appeal, Girl’s page items, to 
hold photos; verse. Amy J. Roe. “%c up, Acc. 

Family Herald and Weekly Star, P.O. Box 4005, Place 
D’Armes_ Postal Sta., Que., Canada. (W-5) Farm 
and rural home magazine. Short stories; featurettes on live or 
curious topics, 600-1500, photos; agricultural articles of interest 
to Canadian farmers. R. S. Kennedy. $3.15 column, Pub. 

Farm Journal and Farmer’s Wife, Washington Square, Phila- 
delphia. (M-5) Agricultural articles with photos 300-600; 
woman-interest short stories, 3000; cartoons. Arthur H. Jen- 
kins. 2c up, fiction 5c up, Acc. 

Home and Farm, Rm. 412, 75 E. Wacker Dr., Chicago. 
(M-free) How-to-do-it material of practical value to the farmer 
and his wife; improvement of farm home and living and working 
conditions through building and modernization; photos; cartoons. 
Louise M. Comstock. 1%c, ree’ $2.50, Pub. 

Michigan Farmer, 1632 W. Lafayette Blvd., Detroit, Mich. 
(Bi-W-5) Short articles of special interest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 

Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M)_ Short stories, 1500-4000, (submit to Dallas, Tex., 
office, 1105 Insurance Bldg.) Eugene Butler. 2c, Pub. 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles; 
western, detective, mystery short stories, 800-4000; miscellany 
of Southern rural interest; photos, cartoons, cartoon ideas, chil- 
dren’s stories, cover designs. J. Stanford. Fair rates, Acc. 
for fiction, cartoons; Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; farm building and remodeling; jokes, news 
items, photos, cartoons. Kirk Fox. Articles, etc., 1%c, verse, 
line, Acc. 


HORTICULTURAL—LIVE STOCK—ETC. 
American Fruit Grower, 1370 Ontario St., Cleveland, Ohio. 


American Poultry Journal, 536 S. Clark St., Chicago. 
B s’ Gazette, Spencer, Ind. 
— Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
enn 
pace on the Farm, 24 W. 40th St., New York. 
erybody’s Poultry Magazine, Hanover, Pa. 
Hoard’s Dairyman, Fort Atkinson, Wis. 
Producer, 160 N. La Salle St., Chicago. 


Poultry Item, Sellersville, Pa. 


MISCELLANEOUS 


ART-PHOTOGRAPHY 


Art News, 136 FE. 57th St., New York. (M) 
petent authorities on art subjects. Alfred M. 
rates, 

Camera Craft, 425 Bush St., San Francisco, Calif. (M) Ar- 
ticles on technical and artistic aspects of photography for ad- 
vanced amateurs 1500-2500; good photos necessary. George Allen 
Young. %c up, $i per illustration, Pub. 

Camera, The, 153 N. 7th St., Philadelphia. (M-25) Practical 
illustrated articles on ‘photography and amateur cinematography 
500 to 2000; illustrations extra. E. V. Wenzell. %c, Acc. 

Good Photography, (Fawcett) 1501 Broadway, New York. 
(Twice yearly, 50c.) Salon pictures, $5. Photo features of gen- 
eral interest. Query. Good rates, Acc. Norman C. Lipton. 

Home Movies, 6060 Sunset Blvd., ce tag Calif. (M-25) 
Illustrated articles on amateur movie making, 100-2000; sketches 
and descriptions of movie making gadgets, Ic, photos $1, Pub. 

Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) Entertaining, instructive, inspiring articles on amateur 
photography, with illustrations. Query. Will Lane. lc up, 
photos $3 up, Acc. 


Photo Technique, (McGraw-Hill) 330 W. 42nd St., New York. 


Articles by com- 
Frankfurter. Low 


(M-50) Technical photography articles to 2000, photos. Keith 
Henney. lc, photos $5, Pub. 
Photography Handbook, (Fawcett) 1501 Broadway, New York. 


Articles of interest to amateur photogra- 


(Twice yearly, 50c.) 
Norman C, Lipton. Good rates, kinks 


phers, good illustrations. 
$4, Acc. 

_Pictures, The Snapshot M zine, 343 State St., 
I Y. (M-free) Amateur snaps, all subjects; no 
shots; no enlargements. Wyatt Brummitt. $3, Acc. 

Popular Photography, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago. (M-25) Unusual articles on still photography and. ama- 
teur movie making, 1000-2500, semi-technical features, photo- 
graphic success stories, how-to-make-it; brief articles 100-750, 
striking photos. B. G. Davis, Ed.; A. B. Hecht, Mng. Ed. Ic 
to 2c up, photos $3-$5, Acc. 

Prize Photography, 67 W. 44th St., New York. (M-15) Ar- 
ticles with photos slanted to help amateur photographers, to 
1500; exposure data must accompany. Thomas A. Blanchard. 
l¥2c, photos $3 up, Pub. Query. 

Professional Art Magazine, 320 W. Doty St., Madison, Wis. 
(Bi-M-25) How-to-do-it articles on art techniques 500-1500 or 
series for aaa artists; cartoons. Ben Duggar. %c or ad 
exchange, Pub 


Rochester, 
“candid”’ 


September, 1941 


U. S. Camera Magazine, 122 E. 42nd St., New York. (M-15) 
Articles on photography from viewpoint of  picture-taking fan 
must contain technical data; photos. T. J. Maloney. $25 to $100 
per feature, Pub. 


ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short stories 3000; novel- 
ettes, serials, verse, news items. Paul G. Clancy. lc, Pub. 

Astrology Guide (Astro. Dist. Corp.) 114 E. 32nd St., New 
York. (B-M-10) Astrological material 1500. Dal Lee. % to Ic, 
Pub. 

Astrology—How It Affects Your Life (Astro Dist. Corp.) 67 
W. 44th St., New York. (Q-25) Astrological material 1200-1500. 
Hugh Howard. % to Ic, Pub. 

Everyday Astrology (Thrilling) 22 W. 48th St., New York. 
(M) Astrological articles, largely staff-written. Good rates, 
Acc. 

Horoscope, (Dell) 149 Madison Ave., New York. (M) Astro- 
logical articles, 2500-3000. 2c, Acc. 

International Astrology Magazine, 122 E. 42nd St., New York. 
Articles on astrological subjects. David Lee Norman. Payment 
by arrangement. 

Today’s Astrology, M25)" Pubs.) 183 N. Columbus Ave., 
Freeport, N. Y. (Bi-N I ) Astrological articles written for 
laymen. Irvin Ray. %c, Pub. 

World Astrology B sR 480 Lexington Ave., New York. 
(M-25) Only material which is submitted by informed and ex- 
perienced astrologers. R. C. Roberts. Rate not stated. 


AVIATION 


Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Air 
articles, 1500-2500. C. B. Colby, lc up, Acc. 

Fly’ Aces, (Ace Magazines) 67 W. 44th St., New York. 
(M-15) Dramatic aviation articles with photos, particularly per- 
sonal experiences; semi-technical articles, 1600-3000; articles on 
unusual angles of flying, written in popular style. Pertinent 
photographs. David C. Cooke. Ic, Acc. 

Flying and Popular Aviation, (Ziff-Davis) 608 S. Dearborn 
St., Chicago. (M-25) Popularized, accurate non-fiction aviation 
feature articles, any phase of present-day aviation; must have 
good photos, 2500. Also seeking ‘‘scoop’’ photos. B. G. Davis, 
Ed. Max Karant, Mng. Ed. Ic to 2c, Acc. 

sman Pilot, The, 515 Madison Ave., New York. (M) 
Articles on all phases of private aviation 1500-2500. Charles H. 
Gale. 1c, Pub. 

BOATING 


Motor Boat, Combined with Power Boating, 63 Beckman St., 
New York. (M-20) Practical articles for boat owners, written 
by expert owners with years of experience, naval architects or 
other engineers. No general articles, nor articles not technical 
nor semi-technical in nature. No poetry. Gerald T. White. 
Yc, Pub. 

Rudder, The, 9 Murray St., New York. (M-35) Pigetsates 
how-to-do-it articles ~ every phase of boating, 1500. Wm 
Crosby. 1c, photos $3, Pub. 

DANCING 

American Dancer, 250 W. 57th St., New York. (M-25) Fea- 
ture articles on the dance, interviews with famous people in 
the dance field, 1000-1500; crossword puzzles in some way con- 
nected with dancing or dancers. Ruth Eleanor Howard. Ic, Pub. 

30 Rockefeller Plaza, New York. (M-25) Articles on 
dance-teaching and stage, 1200; news items. Prefers query. S. 
R. Tedford. 1c, Pub. 

: EDUCATIONAL 

Better_English, 570 7th Ave., New York. (M-25) Articles on 
Better English (speech correction from physicians only), 1500- 
2500. Low rates, sometimes offers subscription, Pub. (No ma- 
terial required.) 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short stories for 
little children to 500. Florence Hale. '%c, Pub. (Uses little ma- 
terial from general writers.) 

Industrial Arts and Vocational Education, 540 N. Milwaukee 
St., Milwaukee, Wis. (M except July and Aug.-35) Industrial 
arts, vocational, and school shop articles. John J. Metz. “ec, 
Pub. (Overstocked. ) 

Instructor, The, (F.. A. Owen Pub. Co.) Dansville, N. Y. 
(11 issues yearly-20) Prefers articles by teachers on school- 
room helps. Helen Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Articles on nutrition, foods, homemaking, clothing, child care, 
home management and consumer education, for home economics 
teacher, 1200-1500. Blanche M. Stover. % to lc, Pub. 

School Activities, Topeka, Kans. (M-25) Money-making 
lans, stunts, entertainment material, up to 2000. H. C. 

cKown. Author should mention if payment expected. 


HEALTH—HYGIENE—PHYSICAL 


Talk, 424 Madison Ave., New York. (M) Articles on 
young babies and prenatal subjects 1000-2000. Irene Parrott. 
le ($15 min., $20 max.), Pub. 

For Married People Only, (Your Guide Pubs.) 114 E. 32d St., 
New York. (Bi- Mm le, Articles solving marital problems, 1200- 
1500, by medical doctor-writers. “%c, Pub. 

Health Guide, Emmaus, Pa. Articles on health and health 
practices. J. I. Rodale. Yc, Pub. 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M-25) Short stories with health angle, medical background; 
authentic articles on nutrition, mental hygiene; verse, photos, 
cartoons. Dr. Morris Fishbein. lc up, Acc. 

Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. D. 
Cloud, Mng. Ed. lc, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illus- 
trations of medical interest. A. E. Hedback, M.D. Rates not 
stated. 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. 
(M-25) Health articles, self-told adventures in health, personal 
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problems, happiness, power of achievement, 3-4000; 12-15,000; 
Ann Gurley. Good rates, photos $3 to $5, Acc. 

R. N., a Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human- oe pertaining to nursing, 
1000-1500. Dorothy Sutherland, Mng. Ed. %c up, Pub. 

Sex Guide, (Your Guide Pubs.) 114 E. 32nd St., New York. 
(Bi-M-25) Informative, scientific articles on sex and life con- 
“duct, 1000-1500, by medical doctor-writers. Jules Carter Salt- 
man. Pub. 

Sexology, (Gernsback) 20 Vesey St., New York. (M-25); 
Sexology Quarterly. (Q-50) Medical, psychological articles, 
preferably by physicians. Dr. M. D. Jacoby. % to le, Pub. 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-20) Articles on nursing, —- yublic health subjects 500 
to 2800. Christmas fiction, Aug. Meta Pennock. $4 to $5 


per page (725 wds.), after Pub. 
HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations pertaining to home, interior 
yor gas building, gardening, food, 800 to 1000. Mrs. Jean 
Austin Jarying rates, Pub. 

Arts and Decoration Combined with The Spur, (Artspur Pubs., 
Inc.) 116 E. 16th St., New York. (M-35) Articles dealing with 
distinctive homes, the arts, decorating, furniture, household 
equipment, sports, travel. Henry S. Adams, editor. Varying 
rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, la. (M-10) Practical garden, building, foods, furnish- 
ings, home-improvement articles, 1500. Frank McDonough. 2c 
ups Acc. ‘‘Whims and Hobbies’ squibs with proof $2 each, 

ub. 

_Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles to 2000, 
photos. interest only. J. Herbert Hodgins. 1c, Pub. 

Country Life, 1270 6th Ave., New York. (M-50) Illustrated 
gardening, reg interior decorating, country estates, travel 
saree 1500-2060; good photos. Peter Vischer. Varying rates, 

ub, 


Home Desirable, The, 75 E. Wacker Dr., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 900; homemaking material, well illustrated. uman 
interest pores for family. Louise M. Comstock. 2%c, Pub. 

House and Garden, (Conde Nast) Lexington Ave., New York. 
(M-35) come decoration, gardening, landscape, unusual travel 
and architectural articles. Richardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-25) Illustrated articles on 
home-building, planning, decorating, furnishing, gardening, 1500- 
1800; fillers, art work, photos. K. K. Stowell. Good rates, Acc. 

Sunset, 576 Sacramento St., San Francisco. (M-10) News 
items, photos, about Pacific Coast gardens, foods, home build- 
ing, modernization, travel, outdoors, to 500; personalities; how- 
to-do and how-to-make Western out-door material, from West- 
erners only. Walter Doty. Moderate rates, Pub. 


MOTORING 


Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. 
{™) Articles for automobile and trailer tourists. Karl Hale 
ixon. 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly spe- 
cialized articles on organs, organists, church music, recital 
prosrams, reviews, 100-1000. S. E. Gruenstein. $2 to $4 col., 
ud 

Down Beat, 608 S. Dearborn St., Chicago. (2M-15) Feature 

matter, “hot” news of modern dance music and bands, 1500. 
Carl Cons. Yc up, Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. 
(M-25) Articles on musical pedagogics, 200-2000; photos, car- 
toons. James Francis Cooke. $4 column (600 words), Pub. 

Metronome, 119 W. 57th St., New York. (M-25) News of pop- 
ular bands and orchestras, staff written. Geo. T. Simon. In- 
definite rates, Pub. 

Musical Forecast, 514 Union Trust Bldg., Pittsburgh, Pa. 
(M-20) Articles and news items of interest to musicians, and 
laymen. David H. Light. $1 per column, Pub. 

Swing, 67 W. 44th St., New York. (M-25) Articles in popular 
music field, personality sketches, 1000-1500, with photos; car- 
teons. Richard M. George. Rates not stated. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000-5000; outdoor fact Yee Alaska 
sport cartoons, photos. Emery F. Tobin. %%c, } 

American Forests, 919 17th St., N.W., 
(M-35) Articles on trees, forests, outdoor recreation, travel, ex- 
ploration, 2500; outdoor photos. Ovid Butler. lc up, Acc. 

American Rifleman, The, 1600 Rhode Island Ave., Washington, 
D. C. (M-25) Authentic illustrated gunsmithing, shooting, am- 
munition, ballistic articles, hunting stories, preferably 3000. 
W. F. Shadel. About Ic, Pub. 

Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-15) Illustrated camping, fishing, hunting articles, 2500-3000. 
Ray P. Holland. lec up, Acc. 

Fur-Fish-Game, 174 Long St., Columbus, O. (M-15) Fishing, 
hunting, fur-raising a by authorities; true Indian an 
frontier stories 2000-2500. A. V. Harding. %c up, Acc. 

Hunting & Fishing, 275 Newbury St., Boston. (M-5) Articles 
and stories on conservation, hunting; fishing, camping, skeet, 
2000; short stories 1000-1500; short nyenmone poems; fillers, 
100-150; action photos; cartoons. H. G. Tapply. 1%c, photos 
$3. Pub. 

National Sportsman, 275 Newbury St., Boston. (M-10) Hunt- 
ing and fishing articles; short stories up to 2000; photos, car- 
toons. Hugh Grey. Varying rates, usually Pub. 

North American Trapper, P. O. Box 663, Charleston, W. Va. 
(M) Practical articles on hunting, fishing, trapping, fur farming, 
up to 1000 (preferably arourid 500), photos, cartoons, outdoor 
verse. Charley Roy West, % to lc, photos 50c up, Acc. 


20 


Outdoor Life, 353 4th Ave., New York. (M-15) Articles relat- 
ing to fishing and hunting, sportsmen’s interests, to 3000; 
kinks, shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc. 

Outdoorsman, Columbus, Ohio. (M-15) 
sports articles (fishing, boating, gunning) 
— to W. L. Rarey or R. E. Greenlee. 

ce. 


Illustrated outdoor 

500-2500. Submit 
¥%-2c, photos $1-$5, 

Outdoors Magazine, 729 Boylston St., Boston. (M-15) Articles 
on outdoor life, hunting and fishing. 

Pacific Sportsman, 580 Market St., San Francisco. (M-15) 
Illustrated articles on hunting and fishing limited to 7 Western 
states, Canada and Mexico. Payment on special arrangement. 

Ski Illustrated, 110 FE. 42nd St., New York, (Nov., Dec., Jan.. 
Feb.-25) Illustrated articles on skiing and snow sports. Al 
Nydin. Good rates, Pub. 

Southern Fisherman, Baronne Bldg., New Orleans, La. (M) 
Needs regular correspondents along the southeastern shores: 
specifically Maryland, Virginia, the Carolinas, and some points 
in Florida. Warren Gleason. 

Southern Sportsman, Austin, Tex. (M-10) Illustrated Southern 
hunting and fishing articles, 1000-2500; short kinks; brief hu 
man-interest, helieve-it-or-not material; short short stories on 
hunting and fishing, O. Henry ending, $5. Cover photos $5, 
Pub. (Overstocked. ) 

Sports Afield, 700 Phoenix Bldg., Minneapolis. (M-15) Stories 
of actual fishing, hunting trips 1500-2000, good photos. Paul 
K. Whipple. 1 to 2c, Acc. or Pub. 

Western Sportsman, (Waterman Pub. Co.) 1009 17th St., 
Denver, Cclo. (M-15) Articles on all phases of outdoor sports 
in Rocky Mountains, photos, cartoors. Joseph Emerson Smith. 
% to ic, photos $1, Pub. (Overstocked.) 


PICTURE MAGAZINES 


Aviation News, 545 5th Aye., New York. 
aviation progress and student pilot training. 

Click, 400 N. Broad St., Philadelphia, Pa. (M-10) Photos, 
czrtoons. Photo series; noteworthy persons. Each month one 
short short, 1000 words, $100, Acc. M. Robert Rogers. $5 per 
picture, Acc. 

Close-Up, 60 Hudson St., New York. Single photos and strips 
that tell a story. Norman Fallon. Ind. rates. 

College Life, 22 W. 48th St., New York. (Q) Photographs of 
all phases of college life and activities, accompanied hy suffi- 
cient text to explain the specific pictures. Robert A. Pines. $5 
up, Acc. 

Collegiate Digest, 523 


Covers military 


Fawkes Bldg.,. Minneapolis, Minn. 


(W-5) Photos of college activities, complete captions; no ar- 
ticles. $3 Acc. Norman Lea. 
Friday, 114 F. 22nd St., New York. (W) Stories told in 


pictures. Send outline of pictures which incorpceraté a story. 
Dan Gillmor. No fixed rate. 

Friends Magazine, General Motors Bldg., Detroit. (M)  Pic- 
ture features of general interest. Published in behalf of Chevro- 
let dealers for car-owners. G. Koether. Good rates. 

Jest, 330 W. 42nd St., New York. (Bi-M-10) Photos of pretty 
girls that tell a story. David Goodman. $5, each photo, Pub. 
_Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
ecver photos, photo fillers. $5 up, Acc. 

Look, 551 5th Ave., New York. (Bi-W-10)_ Photos of intense 
human interest and action. Vernon Pope. $5 up, Acc. 

Peek, (Bilbara) 122 E. 42nd St., New York. (M-10) Humorous 
photos. Wm. H. Kofoed. $5 each, Pub. 

“Pic,”” 79 7th Ave., New York. (Bi-W-10) Photos on all sub- 
jects. A. L. Holmes. $5 per print, Pub. 

Spot, (Fawcett) 1501 Broadway, New York. 
fictures on entertainment, sports. hobbies, vacations, night 
clubs. fair, Broadway, Hollywood, ete. Frank Tall Fraysur. $5 
up, Pub. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Ave Maria, The, Notre Dame, Ind. (W-10) Short. stories 
2800-3000; serials 15-20 3000-word chapters; articles on Catholic 
and other themes 3000; poems under 24 lines. Wholesome 
invenile adventure shcrt stories, serials. Rev. Patrick J. 
Carroll, C.S.C. $5 page (700 wds.), poems $5 and $3. 

Cc: di M . The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short. stories, Catholic atmosphere, 
bright, pointed. but not preachy, 3000; no love stories; articles, 
essays, Catholic interest, 1000-3000. Rev. J. I. Bergin, S.J. 
Mc, Acc. 

Christian Advocate, The, (Methodist Pub. House) 740 Rush 
t., Chicage. (W-10) Religious, outdoor. rural, missionary short 
stories, articles, essays, 1200; verse. T. Otto Nall. “ec, Pub. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500; short stories 
2500; serials 50,000; verse. Daniel A. Poling. About Ic, Pub. 

Cradle Rcll Home, The, (Baptist Sunday School Board) 161 
8th Ave.. N., Nashville, Tenn. (Q) Articles for parents of 
pre-school age children, 150-800, fact items. No MSS. pur- 
chased during July, Aug. Agnes Kennedy Holmes. “ec, Acc. 

Crosier Missionary, The, Onamia, Minn. (M) Short stories 
to 3000; verse. Rev. Richard Klaver. $1.50, Acc. No payment 
for verse. (Market closed temporarily.) 

Improvement Era, The, 50 N. Main St., Salt Lake City, 
Utah. (M-20) General magazine of Mormon Church. Short 
stories 750-2000, wholesome, conventional. General and moral 


(M-10) Unusual 


essays 500-2000. Poetry to 30 lines. Photos. Richard L. 
Evans. “%c, verse 12%c, Pub. 
p., The, Ringgold St., Peekskill, N. Y. (M-10) Articles 


Lam 
on religious (Catholic) topics, to 2000; short stories with Cat 
olic slant, same length. T. J. O’Connell. “ec, Acc. 

Light, 405 Bergen St., Brooklyn, N. Y. (M-20) Religicus 
articles for Catholics and non-Catholics; short stories, to 2000, 
(Slow. ) 


verse. William J. E. Clark. lc, Pub. 
Living Church, The, 744 N. Fourth St., Milwaukee. (W-10) 
Short illustrated articles on religious and social subjects. 


$1.50 column, Acc. Occasional 


Episcopal viewpoint, 1000-2000, 
Religious verse, no payment. 


short stories 2000, $10 each, Acc. 
C. P. Morehouse. 


The Author & Journalist 


_Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin 
cinnati. (W-5) Articles on Christian education, oon Sunday 
school work 1750-2000; wholesome short stories 1750-2000, 
serials to 10 chapters, 1750-2000 each. Photos upright, 8x10, 
scenic, human interest. No poetry. Guy P. Leavitt. %c, photos 
$3 to $5, within 1 month after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H._ (M-25) Cath- 
olic articles, short stories, serials, verse. Indefinite rates, Acc 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic short aries. articles 2000-2500; verse. Father Chas 
J. Davitt, C.PP.S. “ec, verse 25c¢ line, Acc. 

Messenger of the Sacred Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short stories to 4000; religious verse 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
Catholic articles 1500- 2500, short stories 1200-2400. Joseph A. 
Skelly, C.M. %c, Pub. (Overstocked. ) 

Queen’s Work, The, (Jesuit Fathers) 3742 W. 
Louis, Mo. (M-10) Catholic interest short stories, 
hiographical articles be Catholics 500; cartoons. Rev. 
Lord, le, ce. 

St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati. Catholic family magazine. Illustrated 
articles on accomplishments of contemporary Catholic per 
sonages, institutions, 2500-3000; short stories mature 
wholesomeness, 2000-3000. Rev. Hy Blocker, O.F. 1¥%ec up. 
Occasional poetry, 25¢ line. Write for sample relly 

St. Joseph Magazine, St. Benedict, Ore. (M) Articles dealing 
with topics of current interest. Catholic slant preferred, but not 
necessary, 1500-3000. Rev. Luke Eberle, O.S.B. % to lc, for 
articles; % to “ec for stories, Pub. 

Sign, The, Union City, N.J. (M-20) Catholic articles, essays, 
rgd stories to 3200; verse. Rev. Theophane Maguire, C.P. 
le, Pub. 

Sunday School Times, 325 N. 13th St., Philadelphia, (W) 
Religious articles, verse. Philip E. Howard, Jr. “%c up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in one-room rural Sunday-schools, to 
1200. Arthur M. Baker. “%c, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short stories, short 
serials, on value of total abstinence 1000- 1500; also on peace. 
About Pub. 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 
*‘How-to-make-it”’ articles of interest to home craftsmen, 300 
to 1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, Pub. 

Mechanix Illustrated (Fawcett) 1501 Broadway, New_York. 
(M-10) | New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers. Maxwell Hamilton. Good 
rates, Acc. 

Model Airplane News, 551 Sth Ave., 
airplane construction articles 1500. Ic, 

Natural History Magazine, 79th St. ev Central Park W., 
New York. (M-50 except July and August) Popular articles to 
5000 on natural science, exploration, wild life; photo series. 
Edward M. Weyer, Jr. 1%c, Acc. 

Nature Magazine, 1214 16th St., 
Illustrated nature articles 1000-2000; 


Pine Blvd., S 
1800-2000 
Daniel A 


(M-20) Mcdel 


Washington, D. C. (M-35) 
fillers with pictures 100 


to 400, short verse. R. W. Westwood. 1 to 3c, Acc. (Over- 
stocked. ) 
Popular Homecraft, 919 N. Michigan Ave., Chicago. (Bi-M) 


How to build articles of wood, metal, leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries 
human interest and adventure elements, 300-1500; fillers to 250. 
H. W. Magee. Ic to 10c; photos $5 up, Ace. 

Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Non-technical illustrated articles on_ scientific, mechanical, 
labor-saving devices, discoveries, under 2000. Chas. McLendon 
le to 10c, photoes $3 up, Acc. 

Radio News, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-25) Technical and semi-technical articles dealing ‘with ama- 
teur radio operators and servicemen. Constructicnal articles for 
amateur radiomen and servicemen. Diagram need only be in 
pencil. Good photos. No fiction or poetry; no publicity “puffs.” 
Any unusual application articles on electronics, 1000-3500, also 
considered. ™% to 2c, photos $1 to $5. Gag cartoons, $3 to $5. 
B. G. Davis, Ed.; Oliver Read, Tech. Ed. 

Science & Mechanics, 800 N. Clark St., Chicago. (Bi-M-15) 
All depts. handled by staff specialists. V. D. Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) 
Humanized articles on science, industry, engineering. eo 
Munn. Varying rates, Acc. 

Science in Pictures, (Horel) 565 5th Ave., New York. Pro- 
fusely illustrated articles on science, 500-2000, written for the 
layman. High rates. $5 per photo, used with or without text. 
No “‘how-to-do-it’’ stuff. Helen Arlington. 


SPORTS (COMPETITIVE)—RACING—HORSES 


Baseball Magazine, The, 175 5th Ave., New York. (M-20) 
Major league baseball articles. Clifford Bloodgood. “%c, Pub. 

Golf, 52 Vanderbilt Ave., New York. (7 times yr.—25c) 
Smart, sophisticated short stories—golf, country-club back- 
ground, 2000; other sports in season; fillers; verse. Richard 
E. Lauterbach. 2c, Pub. 

Horse Lover, The, 154 Borica Way, San Francisco, Calif. 
(9 times a year) Articles on riding, dude ranches, breeding; 
stories with horse background. 500-1800. J. Hartford. 7c 
printed inch, Pub. 

National Bowlers Journal and Billiard Revue, 506 S. Wabash 
Ave., Chicago. (M-25) Articles on bowling, billiards, lawn 
bowling; short stories; photos; news items; cartoons. G. 
Deupree. 1c, Pub. 

Rider and Driver, The, 342 
Articles on horses, racing, etc. 
rates, Pub. 


Madison Ave., New York. (M-35) 
Samuel Walter Taylor. Good 
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Scholastic Coach, 250 E. 43rd St., New York. (M-25) Tech- National Tattler, The, 73 Adelaide St., W., Toronto, Ont., 

nical articles on football, basketball, track, field, 1000, for high Canada (Bi-M-10) Theatrical articles; articles on love, exposes 

and prep schools; photos, drawings. Owen Reed. Ic, Pub. of rackets, 600; theatrical news items, girl and theatrical 

photos. Al Palmer. %c, Pub. 
THEATRICAL—MOTION PICTURE—RADIO Pho wieC -Movie Mirror, (Macfadden) Chanin Bldg., New 
“ ” York (M-10) Motion picture articles and smash news stories. 
FAN” MAGAZINES Ernest V. Heyn. Good rates, Acc. 

Theatric: Radio Mirror, (Macfadden) Chanin Bldg., New York. (M-10) 

Radio fan features on stars and programs. Fred R. Sammis. 
news items, photos, cartoons and cartoon ideas. Louis R. La $50 up, according to Ace. 
Fonteese. ‘2c, Pul Screenland, 45 W. 45th St., New York. (M-10) Motion-pic- az 
Billboard, The, 1564 Broadway, New York; 25 Opera PI. ture feature articles. Miss Delight Evans. Fair rates, Pub. ; 

Cincinnati, oO. (W- 15) Amusement articles on assignment only. Screen Romances, (Dell) 149 Madison Ave., New as 3 
Hartmann, E. E. Sugarman. Space rates, Pub. (M-10) Fictionization of picture plays, by assignment. A. 5, 
Greater Show World, 1547 Broadway. New York. (2-M-10) Delacorte, E. Van Horne. Rates by arrangement, Acc. i: 

Articles, short stories, novelettes, fillers, on show people, _ Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 

theatrical business. Johnny J. Kline. “%c, Pub. York. (M-10) Fan material about movie stars and pictures; 
Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) Photos. Lester C. Grady. First-class rates, Pub. . 
Movie fan personality, general articles 1500-2000; fillers, news Theatre Arts, 40 F. 49th St., New York; 2 Ladbroke Rd. i 
items. Pearl Finley. Good rates, Acc. London, W. 11, England. (M-35) Articles on theatrical and : 


i esata 15 = associated arts 1800-2500; news items; photos. Edith 
Motion Picture Magazine, (Fawcett) 1501 Broadway, New Teaace, es. Pub. 


York. (M-10) Articles on motion pictures and stars, usually 


on assignment, 1800-2500. Larry Reid. Good rates, Acc. Your Charm Magazine, (S. & S.) 79 7th Ave., New York. 
Movies, (Ideal) 122 E. 42nd St., New York. (M-10) Photos (M-15) Articles 1500-1800, on fashion, beauty, charm and mo- ib 
of motion-picture interest. Muriel Babcock. tion picture usually on assignment. Elizabeth D. Adams. 
( ates Ace 
Movie Story Magazine, (Fawcett) 1501 Broadway, New York. sood rates, Acc. ’ 
(M-10) Fictionizations of current motion pictures on assign- Variety, 154 W. 46th St., New York. (W-25) Theatrical 
ment only. Dorothy Hosking. articles, news, staff-written. Sidne Silverman. Space rates. 


B—BUSINESS AND TRADE PUBLICATIONS 


BUSINESS, ADVERTISING, SALESMANSHIP Air Conditioning and Refrigeration News, 5229 Cass Ave., 
Detroit, Mich. (W-20) Informative articles on servicing re- 
Advertising Age, 100 E. Ohio St., Chicago (W-5) Spot news frigerating machines, successful ideas for promoting and sell- oe 
only, with illustrations. 1c, Pub. ing electrical appliances and air a ee a 
American Business, (Dartnell Pubs.) 4660 Ravenswood Ave., news; human-interest photos. George F. Taubenec 6c line, 
Chicago. (M-35) Buys frequent concrete examples of business 
success in manufacturing, wholesale, financial fields; especially Air Conditioning—Oil Heat, 232 Madison Ave., New York. 
interested in office and accounting short cuts. Query. Eugene (M) News on manufacturing, selling, installing and operation 
Whitmore. $35 and up for 2000 words, Pub. of oil burners, air conditioning, heating fuel oil. A, E. Coburn. 
Bankers Magazine, 185 Madison Ave., New York. (M-50) 30c inch, Pub. (Overstocked.) 
Authoritative bank management articles, 2000. Robin E. Doan. American Artisan, 6 N. Michigan Ave., Chicago. (M-25) 
¥%c up, Pub. Illustrated merchandising articles on experiences in warm air 
Bankers’ Monthly, 536 S. Clark St., Chicago. (M-50) Short heating and sheet metal work. J. D. Wilder. $3.50 to $10 
technical articles from bankers’ standpoint; preferably signed page. ; : 
by banker. John Y. Beaty. Good rates, Pub. (Buying little American Baker, The, 118 S. 6th, Minneapolis. (M-10) 
now.) Articles on baking innovations; examples of good merchandis- 
Baron’s, 44 Broad St., New York. (W-25) Authoritative busi- ing. “4c up, Acc. 
ness and financial articles 500-2500. George E. Shea, Jr. In- American Builder and Building Age, 105 W. Adams St., 
definite rates, Acc. Chicago. (M- > Articles on activities of home-building con- 
Burrough’s Clearing House, 6071 2nd Blvd., Detroit. (M) tractors. B. L. Johnson. $10 page, Pub. 
uery editor on bank operating and management articles. American Druggist, 572 Madison Ave., New York. (M-25) 
fenry J. Boone. 2 to 3c, Acc. Pictorial features of — drug-stores operation, up to 500. 


K. A. Bonham. 1%c, 


Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 


on feature business articles. Alan Sturdy. le up. Hairdresser, 309 Blvd., 
Credit & Financial Management, 1 Park Ave., New York. ) Items of unusual interest to beauty shops; advertising; a 
(M-25) Articles on general credit and financial problems of promotional schemes, etc. Hazel L. Kozlay. 1c, Acc. 
manufacturers and jobbers. Chester H. McCall. 1c, Pub. E. Colfax 
Forbes Magazine, 120 Sth Ave. New York. (2M-25) New ustrated articles, 500- pertaining to horology, watc 
developments in business and finance—management, selling, ugusual = ae 
merchandising, accounting, etc., 1500-2000. Frequently buys aga 


from outside writers. B. C. Forbes. Good rates, Pub. 431 
Good Business, 917 Tracy St., Kansas City, Mo. (M-15) New merchandising ideas used. by building dealers; photos 
Unity articles on businesses conducted according to teachings new lumber yards, or fine window displays of building eae 
of Christ. Francis J. Gable. 1c, Pub. terials. 500-750. E. C. Hole, $3.50 column; photos, $1, Pub. 
direct selling, unusually successful salespeople, 800-2000. Poss. Good rates, Pub. (Overstocked. ) 


>, Remington. % to 1%c, Pub. 2 Paint & " 3713 Washinet Bivd., St 
merican nter Decorator, 37 ashington Blvd., St. 
Institutional Finance and Purchasing, 617 N. Wabash Ave., Louis, Mo, (M-20) Accurate, technical and semi-technical 


Chicago. (M-35) Authoritative articles about operation and “ ef 
Pub. ’ up to $1, professional, $2, Pub. 

Mail Order Journal, 280 Madison Ave., New York. (M-10) American Paper Merchant, 2009 Conway Bldg., Chicago. 
‘A ase histories, fact stories about mail order and direct mail (M-35) News and features regarding paper merchants A. 

_Dusiness, e, 161 St. N. Washington, merican Perfumer & Essential Oil Review, 9 E. 38th St 
mn . iMoughby ng. Ed. Query 100d rates, Acc, soaps, etc., articles on merchandising of same from manufac- 

Opportunity, 620 N. Michigan Ave., Chicago (M-10) Inspira- turer’s standpoint; news items on manufacturers. Wm. Lam- 
tional and biographical features with broad human interest and bert. Indefinite rates, features, Acc.; niews, Pub. 
inspirational appeal; fillers. Geo. F. Peabody. ™“c up, Pub. American Wine & Liquor Journal, 220 FE. 42nd St., New York 

Printers’ Ink, 185 Madison Ave., New York. (W-10) (Also (M) Wholesale liquor articles. Lew Schwartz. “%c, Pub. 
Printers’ Ink Monthly-25) Advertising and business articles. ae ‘ 
G. A. Nichols, Ed.; C. B. Larrabee, Mng. Ed. Good rates, Pub. Car, 8th St., 

a rade stories on commercia ies, passenger ies, 

Purchasing, 205 E. 42nd St., New York. (M-15) Query on Painting, car appearance — illustrated with photos, 
articles on industrial buying; methods, personalities; materials. drawings. Elmer J. Murray. %c 
Stuart F. Heinritz. Indefinite rates. A obil Di 22 h Cc i. (M-25) 

utomobile gest, t St., incinnati. 

Sales Management. 420 Lexington Ave., New York. (2-M) Methods and management articles, write-ups of ideas of in- 
Articles on marketing, national scope, signed by executive. terest to independent service garage men, to improve service 
Buys little. Raymond Bill. 1 to 3c, Pub. business, stimulate trade, reduce operating costs, 500-1500. 

Savings Bank Journal, 110 E. 42nd St., New York. (M-35) J. A. Ahlers. Rates according to merit, Acc. 

Operation, advertising and promotion articles 1500-2000, Milton Automotive News, 2751 E. Jefferson Ave., Detroit, Mich. 
W. Harrison. Ic, Pub. (Seldom buys from free-lances.) News correspondents in towns and cities of importance. Chris 
of the Times, oO. 50) Sinsabaugh. 40c inch, photos $1.50, Pub. 

Electrical advertising, outdoor advertising and sign articles, Automotive Merchandising, 97 Horatio St., New York. (M) 
illustrated, 1000 to 1500. E. Thomas Kelley, % to Ic. Pub. Articles of interest to car dealers, garage, service stations, in- 


Specialty Salesman, 307 No. Michigan Ave., Chicago. (M-10) “aa shops, to 2000. Photos. Stanley P. McMinn. le, 
Inspirational articles related to direct selling; fact success ub. 
rec I 
articles of direct salesmen, 350 to 1500. H. J. Bligh. “ec, Acc. Automotive Retailer, 30 E. 20th St., New York. (M) News 
Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles and features gortalie to auto supply stores, both chain and 
on industrial relations and training for foremen, executives, independent. le, Pub. 


1000 to 2500; interviews 1000 to 2500. F. B. Foster, 1c, Acc. x 
Aviation, 330 W. 42nd St., New York. (M-35) News, fea- 


TRADE JOURNALS tures, on aviation activities, technical articles, photos. L. E. 
Neville. Good rates, Pub. 
Aero Digest, 515 Madison Ave., New York. (M-35) News and B 
° akers’ Helper, 330 S. Wells St., Chicago. (B-W-15) Busi- 
features on the aviation industry, aeronautical engineering, ness-huilding plans for ae technical articles, chiefly supplied 


> gua aeronautics, air travel. Geo. F. McLaughlin. “ec up, by staff. V. E. Marx. 35c inch (73 words), Pub. 
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Bokers Weekly, 45 W. 45th St., New York. (W-10) News 
correspondents in encton! cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 

Bar & Grill Journal, 105 W. 40th St., New York. (M 20) 
800-1200 word merchandising features on outstanding bars, 
taverns, cafes and restaurants with photos. Philip Slowe. Mc 
up, Pub. 

Barrel & Box & Packages, 43! % 


Dearborn St., Chicago 


(M-25) Articles and news items ee | with manufacture. and 
use of wooden containers up to 3000. rank Coyne. 25c inch, 
Pub. 


Beer Distributor, 43 E. Ohio St., Chicago. (M) Success- 
method stories of beer wholesalers east of Rockies 500-1000, 
with illustrations. R. H. Hopkins. $10-$20 per article. 

Black Diamond, The, 431 S. Dearborn St., Chicago. (Bi-W- 
20) Practical method articles in the coal industry. A. T. 
Murphy. “%c up, Pub. 

Bookbinding & Book Production, nior 
(M) News of book printing and bookbinding trade. 
features. D. M. Glixon. ™% to lc, Pub. 

Boot & Shoe Recorder, 100 E. 42nd St., 
“‘Success”’ stories from retail shoe stores; news. 
spondents. Arthur D. Anderson. Ic, 

Brake Service, 31 N. Summit St., Akron, Ohio. (M) Techni- 
cal articles on Trakes and brake servicing; interviews with suc- 
cessful operators of brake stations. Ed. Babcox. lc, Pub. 


50 Union Square, New York. 
Query on 


New York. (W-25) 
Regular corre- 


Brewers’ Journal, 431 S. Dearborn St., Chicago. (M) News 
and features of the brewing industry. David B. Gibson. Indeti- 
nite rates, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 


News and aperaees of brick and_ clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. le up, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-30, 
Jan. $1.00) rticles on yard operation and management; yard 
handling equipment, concrete sproducts manufacture; reports of 
conventions; 200-300 word articles for departments: “*Practical 
Aids to Profits,’”” and “‘Yard Kinks.”” John W. Parshall. 40c 
inch, Pub. 

Bus Transportation, 330 W. 42nd St., New York. (M-35) 
Practical bus operation articles 1500, 2 or 3 photos. C. W. 
Stocks. %4c, Acc. News items, first 100 words 2c, bal. each 
item Mc, Pu. (Query.) 


Carpet Trade Review, 45 W. 45th St., New York. (M-25) 
News and features of interest to floor covering dealers. Good 
rates, Pub. 

Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, production activity. R. Newcomb. Ic, Pub. 

Chain Store Age, 185 Madison Ave., New York. 
Feature articles. G. M. Lebhar. About 1%c, Pub. 

Church Management, Auditorium Cleveland. (M) Illus- 
trated articles on administration problems of church manager 
and pastor. Dr. Wm. Leach. “ec up, Pub. 

Cleaning & Laundry World, 381 4th Ave., New York. (M) 
Technical articles on cleaning and dyeing; sales, promotion and 
merchandising ne of cleaning and laundry trade. Howard 
Shonting. Pub. 

Coffee & Tea est, 106 Water St., New York. (M) Brief 
selling plans on coffee and tea 250-500. “c, Pub. 


Coin Machine Review, 1115 Venice Blvd., Los Angeles. (M) 
News and stories of coin machine industry. Local correspond- 
ents. P. W. Blackford. Fair rates, Pub. 


Commercial Car Journal, Chestnut and 56th Sts. Philadelphia. 
(M-40) Articles on servicing and operating methods of truck 
fleet operators, particularly methods for effecting economies, 
2000. George T Hook. $25 minimum, Pub. 


Confectioners Journal, 437 Chestnut St., Philadelphia. (M-25) 
Illustrated articles on wholesale and retail candy manufacturing 
companies; on jobbing confectionery businesses; also good retail 
merchandising stories. Up to lc, photos $1-$3, Acc. 


(M-35) 


Confectionery and Ice Cream World, 99 Hudson St., New 
York. (W-29) Correspondents in principal cities provide news 
coverage. Fair rates, Pub. 


Converter, The, 111 W. Washington St., Chicago. (M-35) 
Articles on new products, new processes, efficiency operations 
of envelope manufacturers and other paper converters, including 
manufacturers 7. paper containers, cartons, boxes. P. A. How- 
ard, publisher. G. E. Jaenicke, Mng. Ed. “ec up, Pub. 


Corset & Underwear Review, 1170 Broadway, New York. 
(M-35) Buyer news feature articles for corset and brassiere 
departments, specialty shops. Louise Campe. 4c, Pub. 


Cracker Baker, The, 45 W. 45th St., New York. (Chicago 
office, 360 N. Michigan Ave.) (M-20) Stories pertaining to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; human-interest and success 
stories. Query. L. Dawson. 30c inch, Pub. 


Crock and Glass Journal, 1170 Broadway, New York. (M) 
Illustrated articles on china and glass sales promotion stunts in 
retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos; sales training articles. John 
Regan. Pub. 


Buyer & Profits, 373 4th Ave., 
Illustrated features on curtains and draperies 


Curtain & 
New York. (M) 
Alice M. 


that would interest buyers of these departments. 
Small. Indefinite rates, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) Lim- 
ited market for illustrated features on processing and merchan- 
dising of dairy products. C. S. Paton. Up to lc, Pub. 


Dairy World, 608 S. Dearborn St., Chicago. (M-10) Factual 
articles on new or remodeled fresh-bottled milk plants; new or 
improved products; merchandising ideas of proved merit, on 
milk and milk products, 500-2000, with photos, ads. E. C. 
Ackerman. Ic, vs 50c up, photos $1 up, Pub. 

D and W, 100 E. 42nd St., New York. (M-30) Articles cov- 
ering transportation, materials handling, water ways and ter- 
minals, regulation, etc. 
F. Eugene Spooner. lc, 


factory migration, warehouse taxes, 
photos $1.50, Pub. 


The Author & Journalist 


Department Store Economist, 100 E. 42nd St., New York 
(Semi-M-25) Articles on department stores—management, sys 
tems, operations, merchandising, modernization, to 750. Longer 
by special arrangement. Factual copy ghosted by store execu 
tive if possible. D. Allyn Garber. 1%c, photos $2, within six 
weeks of receipt. 

Diesel Digest, 
Angeles. (M-25) 
cations, illustrations. 25c¢ col. inch, Pub. 

Diesel Power, 192 Lexington Ave., New York. 
ticles on economics of Diesel plant operation 2000; 
Lacey H. Morrison. Ic, Pub. 

Diesel Transportation, (Supplement to Diesel Power) 192 Lex 
ington Ave., New York. Illustrated articles on use of Diese! 
engines in locomctives, rail cars, tractors, etc. Lacey H. Mor 
rison. lc, Pub. 

Diner, The, 400 Park Ave., Plainsfield, J. (M-20) Ar- 
ticles on food servicing in the dining car feta 600-5000; news 


(Occidental Pub. Co.) 304 S. Broadway, Los 
News of new or unusual diesel engine appli 
(Query on features 
(M-35) Ar 
photos 


items; cartoons, Arthur E, Neumann. % to 2c, cartoons $2.50 
to $5.00, fillers and news items $1 each, photos $1.50 to $2, 
Pub. 


Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air conditioning trade merchandising 
and technical articles up to 3000. Wm. W. Gothard. lc, Pub. 


Drug Topics, 330 W. 42nd St., New York. (W-10) Retail 
drug a gs Dan Rennick, Edit. Dir. 1c, Pub. 
Drug Trade News, 330 W. 42nd St., New York. (Bi-W-15) 


News of manufacturers in drug ond toilet goods fields. Dan 
Rennick, Edit. Dir. 1c, Pub. 


Editor & Publisher, 1700 Times Bldg., New York. _(W-10) 
Daily newspaper trade articles, news items. Arthur T. Robb. 
$2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan, Chicago. (M-35) 
promotions on electric appliances and housewares. Fran 
Watts. lc, Pub. (Query before submitting.) 

Electrical South, Grant Bldg., Atlantic, Ga. (M-10) News 
and features of interest to electric power companies, Southern 
contractors, dealers, wholesalers. Carl W. Evans. 1c, Pub. 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi- 
technical articles on excavation by power shovel, dragline, 
dredge, clam shell, bull dozers and tractor-drawn scrapers; ex- 
cavating contracts, open pit mining quarry, drainage, 500-2000. 
Arnold Andrews. lc, photos $1, cartcens $1-$2, Pub. (Query.) 


_ Factory Manag t & Maintenance, 330 W. 42nd St., New 
York. (M) Query editor on articles on factory management 
and maintenance methods. Morrow. Good rates, Pub. 


Farm-Town Hardware, 10th & Wyandotte Sts., Kansas City, 
Mo. (M) Limited market for articles on farm town hardware 
merchants in territory between Mississippi River and Rocky 
Mtns. Willard S. Johannsen. “%c, Acc. 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) 
Illustrated articles on outstanding merchandising ideas used by 
feed dealers, 200 to 1000, specifically from Middle West and 
North East. David K. Steenbergh. Ic, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business practices, ap- 
plicable to the feed trade. Harvey E. Yantis. “ec, Acc. 
_Film Daily, 1501 Broadway, New York. (D-10) News of the 
film industry. J. W Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) _ Illus- 
trated articles on all branches of commercial fishing (no sport 
fishing). Prefers preliminary outline. Carroll E. Pellisier. Ar- 
ticles $5 page, news 25c inch, photos $1, Acc. 

Flooring, 45 W. 45th St., New York. (M) News and fea- 
tures of interest to flooring’ contractors. Good rates, Pub. 


_Food Field Reporter, 330 W. 42nd St., New York. (Bi-W) 
News of the food and grocery product manufacturers. Dan 
Rennick. lc, Dept. items 8c line, Pub. 

Ford Field, 407 E. Michigan, Milwaukee. (M-25) Illustrated 
articles, under 500, on Ford dealers, Ford super-service station 
operators, Ford tractor dealers; also Ford truck experience 
stories from owners. Walter W. Belson. Ic, Acc. 

Ford News, Dearborn, Mich. (M) Trade articles with Ford 
tie-in on subjects of general interest, 800-1000. Wm. A. Si- 
monds, $20-$40 article, Pub. 

_F. T. D. News, 550 W. Lafayette Blvd., Detroit. (M) Ar- 
ticles on floriculture; salesmanship, store decoration, delivery, 
oa of interest to florists. Robert B. Powers. Fair rates, 

Fuel Oil News, 1217 Hudson Ave., Bayonne, N. J. (Twice 
Monthly) News ‘and illustrated features on retailers and mar- 
keters of fuél oil. Oliver C. Klinger. %c up, Pub. 


Furniture Age, 2225 N. Lakewood, Chicago. (M-50)  Illus- 
trated home furnishing trend articles 300 to 1000 on furniture, 
rugs, draperies, bedding, toys; featuring outstanding promo- 
tions, new stores, model rooms, unusual merchandising meth- 
ods. J. A. Gary. lic, photos, $2, Pub. 


Garrison’s Magazine, 40 Worth St., New York. (M) Out- 
standing features on department store merchandising; illustrated 
shorts pertaining to small retail stores especially acceptable. 
Flint Garrison. Excellent rates, Acc. 

Gas Age, 9 E. 38th St., New York. (Fortnightly) Articles 
and news of gas companies; interviews with public utility heads. 
H. O. Andrews. Ic, Pub. 


Sales 
k E. 


Gas Appliance Merchandising, 9 E. 38th St., New York. (M) 
Illustrated features on merchandising of gas appliances, includ- 
ing gas-filled air conditioning units. H. O. Andrews. lc, Pub. 


Geyer’s Stationer and Busi Equi t Topics, 260 5th 
Ave., New York. (M)_ Brief, illustrated articles on stationery, 
office equipment and furniture, allied fields, advertising, _ 
based on actual interviews. Thos. V. Murphy. $5 each, 


Gift & Art Buyer, 260 Sth Ave., New York. (M) Brief in- 
terviews, illustrated, on gift and art, home decorative acces- 
sories, greeting cards, allied fields, promotion methods, adver- 
tising, etc. Thomas V. Murphy. $5 each, Pub. 


Golfdom, 14 E. Jackson Blvd., Chicago. (M except Nov.- 
Dec.) Articles on any phase of golf.and country club operation 
and management, 1500. Herb Graffis. 1c, Pub. 


September, 1941 


Hardware Age, 100 E. 42nd St., New York. (2-M-15) Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, 333 No. Pennsylvania St., Indianapolis. 
(M-25) Illustrated hardware merchandising features. Glendon 
Hackney. lc, Pub. 

Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago. (M) Limited market for hardware merchandising stories, 
also sporting goods, housewares, china, glass, 100-1000. Ie, 
photos $1, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on men’s 
hat trade features. Ernest Hubbard. Good rates, Acc. 

Heating, Piping and Air Conditioning, 6 N. Michigan Ave., 
Chicago. (M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in industrial plants ard large buildings up to 2000; mostly 
by engineers. C. E. Price. Good rates, Pub. 

Hide and Leather and Shoes, 300 W. Adams St., Chicago. 
(W-15) Feature tannery and shoe manufacturing articles; brief 
news articles on new products, production methods, sales yo 
motion campaigns by manufacturers. Ralph B. Bryan. Ic, Pub. 
(Query.) 

Highway Magazine, Armco Drainage Products Assn., Middle- 
town, O. (M) Articles on drainage, operation, improvements 
on public highways, etc., use of roads and streets, 800-12 
cartoons. W. H. Spindler. lc, photos $1, Acc. 

Hospital Management, 100 E. Ohio St., Chicago. (M-20) 
Features, news, on various aspects of hospital management. 

R. Ponton, M.D. Ic, Pub. 

Hotel Bulletin, 260 Tremont St, Boston. (M) Short items 
and articles on hotel maintenance and management, food prepa- 
ration, food and beverage service. Carroll Westall. 34c, Pub. 

Hotel Management, 71 Vanderbilt Ave., New York. (M-25) 
Articles on hotel financing, maintenance, operation; —— 
Action photos. Short ideas. J. O. Dahl. 1% to 5c, Acc. 

Hotel World-Review, 71 Vanderbilt Ave., New York. (W-5) 
Mostly hotel news. Query on news and features. R. T. Hunt- 
ington. % to lc, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from housewares, 
bath shops and major appliance departments 300-700. Julien 
Elfenbein. %c, $1 for photos, Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) 
Ice-making, cold-storage, ration articles and news; ar- 
ticles on ice merchandising. J. F. Nickerson. Indefinite rates, 
Pub. 

Ice Cream Field, 19 W. 44th St., New York. (M-25) Mer- 
chaniising and promotion ideas used or amg for greater 
sales of ice cream, wholesale or retail. Howard Grant. Mec, 
Pub. 

Ice Cream Trade Journal, 305 E. 45th St., New York. (M-25) 
Convention reports (on order); articles on management, manu- 
facturing, distribution_and sales activities of special wholesale 
ice-cream companies, 500-2000, V. M. Rabuffo. 1c, Pub. 

I'linois Editor, 306 W. Main St., Mascoutah, Ill. (M-10) 
Fact articles on increasing subscriptions, special edition promo- 
tions, etc. Arthur D. Jenkins. “sc, Pub. (Overstocked.) 

lement Record, 1355 Market St., San Francisco. (M) Ma- 
terial mostly secured direct_from trade, but occasional news 
purchased. (Query.) Chas. T. Post. Varying rates, Acc. 

India Rubber World, 420 Lexington Ave., New York. (M-35) 
Technical articles and news items relating to rubber, 2500. 

Stillwagon. $8 per 1000, Pub. 

Industrial Finishing, 1142 N. Meridian St., Room 301, In- 
dianapolis. (M-20) Articles of interest or value to industrial 
users of finishing materials, equipment, supplies in factories, 
100-1500. W. H.,Rokr. 3% to 1c, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on industrial marketing and advertising. Ralph 
O. McGraw. Ic, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M- 20) Merchandising articles and_success stories on “‘company 
store’’ operations, 500-1000. Hull Bronson. “%c, Pub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland. (M-Free) Constructive articles for the welder. 
Irving B. Hexter. lc, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New. York. 
(M) Articles on merchandising of infants’ and ‘children’ Ss gar- 
ments; news of buyers and sales promotion events in children’s 
wear field. Mrs. Crete Dahl. %c, Pub. 

Inland Printer, 309 W. Jackson Blvd., Chicago. (M-40) Con- 
structive articles on production, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Institutions, 1900 Prairie Ave., Chicago. (M) Articles on 
maintenance and management of institutions. Photos. Ernest 
Reveal. lc, photos $2 up, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn., W-15; Fire Edn. W-25) Correspondents covering fire, 
casualty, life insurance news in all principal cities. Elmer 
Mil ler, Ji. About %c, Pub. ; 

International Blue Printer, 506 S. Wabash Ave., Chicago. 
(M-50) Illustrated technical articles on blue printing, photo 
copying mechanical and constructive engineering, 2000 or less. 
2 Griffith. 1c, photos $1, Pub. 

Jewelers Circular-Keystone, 100 E. 42nd St., New York. 
(M-25) Illustrated stories on window display, advertising, sil- 
verware, watch merchandising, based on experience of some 
= rated jeweler, 1200-1500. F. V. Cole. 40c inch, photos $3, 

King Coal, Castania Bldg., Asheville, N. C. (M) Illustrated 
articles on modern retail coal handling plants_and domestic 
service work, from southeastern states only. Henry Brown. 
Rates not stated. 

Laundry Age, 9 E. 38th St., New York. (M-25) ‘“‘How”’ ar- 
ticles on power laundry operation and selling; also dry cleaning 
production and selling. J. Vincent. %c up, Pub. 

Laundryman’ pon Commercial. Exchange Bldg., 
Atlanta, Ga. (M-50) Articles on merchandising, advertising, 
roduction, selling, management, delivery fleets maintenance, 

ayout of production line, etc., in modern steam laundry and dry 
cleaning plants, 750-1200. 3c, photos 50c to $1, Pub. 
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Linens & Domestics, 1170 Broadway, New York. (M-55) 
Trade and feature articles on linen goods, bed spreads, blankets 
and towels; interior or window display photos. Query on any- 
thing special. Julien Elfenbein. %c, photos $1, Pub. 

Liquor Store and Dispenser, 205 E. 42nd St., New York, 
(M-30) Illustrated merchandising articles 800 for wine and 
liquor retailers, taverns and restaurants; cartoons. Frank Har- 
‘ing. 1%c, photos $1.50, Pub. 

Luggage and Leather Goods and Handbag Buyer, 1170 Broad- 
way, New York. (M) Successful merchandising plans, depart- 
ment store handbag and luggage departments. Unusual window 
displays and interior layout. News about buyers. Arthur 
Mellin. %c, Pub. 

Magazine of Light, The, Nela Park, Cleveland, O. (8 times 
year-20) Feature articles of modern lighting installation with 
a merchandising and engineering appreciation, 1000. eS 

man. ic, Acc. 

Meat, 2244 Calumet Ave., Chicago. (M) Query on features, 
based on interviews. with meat-packing officials on production 
methods, merchandising ideas. M. L. Samson. %c, Pub 

Men’s Wear, 8 E. 13th St., New York. News, features on 
men’s wear departments, stores. H. J. Waters. Good rates, 

_ Mida’s Criterion, 155 E. 44th St., New York. (M-25)  Ar- 
ticles and news of wholesale and retail liquor and wine busi- 
ness, Query. A. B. Greenleaf. 1c, Pub. 

_ Mill & Factory, (Conover-Mast Corp.) 205 E. 42nd St., New 
York. (M-35) Query editor for copy of magazine and instruc- 
tions. Hartley W. Barclay. lc up, usually Acc. 

_Modern Hospital, 919 N. Michigan St., Chicago. (M-35) Hos- 
cg subjects, 750-1500, from experts only. Alden B. Mills. 
’ub. 

Modern Packaging, 122 E. 42nd St., New York. (M-50) Tlus- 
trated articles on package production, merchandising window 
ot counter display, on assignment. C. W. Browne. 1 to 4c, 

Modern Pharmacy, 12 E. 4ist St., New York. (M) Crack 
business longs and shorts with photos, human interest articles, 
concerning actual pharmacists. Allen Klein. Approx. 2c, 
weeks after Acc. 

Modern Plastics, 122 E. 42nd St., New York. (M-50) Articles 
on plastic materials, plastic products, uses, adaptations, on as- 
signment only. Wm. T. Cruse, Ed.; Harriett Joseph, Mng. Ed. 

Modern Retailing, 250 5th Ave., New York. (Q) Illustrated 
short articles detailing successful sales ideas, methods an 
stunts of small stores selling stationery, — = plies, school 
needs, novelties, etc. Photos. David Manley. Pub 

Modern Stationer, 250 5th Ave., New York. "(M-25) Illus- 
trated dealer stories. David Manley. 1c, photos, space rate, 
Pub. (Overstocked. ) 

_ Monumental World, 75 3rd St., N. W., Atlanta, Ga. (M) 
Stories of successful monument dealers and their business 
methods, spot news. Ray Warwick. 20c col. inch, Pub. 

Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, repair- 
a operators, automotive jobbers. Neal G. Adair. Good rates, 

ub 

Motor Service, 549 W. Washington Blvd., Chicago. (M) Ar- 
ticles and photos of interest to automotive repair shop service 
managers. Send for detailed instruction sheet. 

_Motorship and Diesel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. R. Ford. 1c, b. 

Motor Truck Journal, 536 Lake Shore Drive, Chicago. (M) 
Articles on operation and maintenance of large fleets of trucks 
and trailers, 1000-2500, . W. Stromberg. To Ic, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) News 
and features of the music business. W. J. Daugherty. Low 
rates, Pub. (Slow to report.) 

National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features and photos of interest to the bottled soft drink ate 
try. W. B. Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, Commercial Exchange Bldg., 
Atlanta. (M-50) Illustrated articles on merchandising, adver- 
tising, production, selling, management, delivery fleets for soft 
drink industry, in —— sae 750-1250; news items 50-100. 
to lc, photos 50c to $1, Pub 

National Cleaner & Dyer, "305 E. 45th St., New York. (M-25) 
Short detailed articles and_ illustrations on unusual production 
and sales methods in the dry cleaning field. Paul C. Trimble. 
Special rates. 

NJ, 531 S. La Salle St., Chicago. (M-25) Limited market 
for illustrated jewelry articles with news and merchandising 
slant, 250 to 500. Francis R. Bentley. ™% to le, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W) 
News and features on modern meat packing ’plants. John B. 
Grey. Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. 
(W-5) Merchandising ‘articles about or of interest to millers 
and wholesale distributors; illustrated articles on new wholesale 
groceries, grocery warehouses; super markets, co-op. establish- 
ments. Carroll K. Michener. “%c, Acc. 


Notion and Novelty Review, 1170 Broadway, New York. News 
of notion buyers. Merchandising features. A. IL. 
Mellin. ~3%c, Pub. 


Office, 270 Madison Ave., New York. (M) Articles of inter- 
est to commercial stationers and office equipment dealers; 
method articles of interest to office managers. W. G. Single- 
ton. “ec up, Acc. 

Office Appliances, 20 N. Wacker Dr., Chicago. (M-25) Articles 
on selling office equipment 1200. Walter S. Lennartson, Assoc. 
Ed. 2 col. pages 30c inch; 3 col. pages 20c inch, Pub. 


Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, ad- 
veitising. F. C. Felter. Nominal rates, Pub. 

Pacific Road Builder and Engineering Review, 639 New Call 
Bldg., San Francisco. (M) Illustrated features of interest to 
engineering and roadbuilding contractors and engineers, from 
Western states only. W. L. Netherby. $15 minimum, includ- 
ing photos, Pub. 


q 
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Packing & Shipping, 30 Church St., New York. (M-25) Items 
of interest to large industrial companies, railroads and other 
transportation agencies, on packing, loading, hauling, distribu- 
tion, loss and damage in shipping, etc., 1000. C. M. Bonnell, 
Jr. % to lc, photos 50c to $1, Pub 


Picture and Gift Journal, 537 S. Dearborn St., Chicago. 
(M-20) Merchandising articles on picture shops, photos. : ie oe 
Raleigh. About Yc, photos 50c to $1, Pub. 


Plumbing and Heating Joumal, 515 Madison Ave., New York. 
(M-25) Articles covering current trends in plumbing and heat- 
ing business; unusual merchandising, management methods of 
successful contractors with pertinent high-grade human-interest 
illustrations, 1000. T. F. J. Moffett. 1c, Pub. 

Plumbing and Heating Business, 2736 Grand Central Terminal, 
New York. (M-15) Articles, usually on assignment, covering 
plumbing, heating contracting; trade news. 1%c, Pub. 

Post Exchange and Canteen, 415 Lexington Ave., New York 
(M) Informative material covering operation of post ex 
changes. John Russell Ward. App. 1c; photos, space rates 
($1.50-$5.) 

Power, 330 W. 42nd St., New York. (M-35) Technical ar- 
ticles on power generation by engineers or power executives, up 
to 1500. $10 to $12 page, 1000 words, Pub. 


Power Plant Engineering, 53 W. Jackson Blvd., Chicago. 
(M-25) Articles on power plant operation, appliances and use, 
500-1500. Ralph E. Turner. %c, Pub. 

_ Practical Builder, 59 E. Van Buren St., Chicago. (M-10) 
Correct technical articles on residential amd smaller business 
building, with “‘how-to-do-it’’ standpoint, 300. Herbert 
Kaeppel, Ex. Ed. Indefinite rates, Pub. 

Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 
ploying printers and their plants. Charles C. Walden, Jr., Ed.; 
Ernest F. Trotter, Mng. Ed. 30c inch, photos $1 to $2, Pub. 

Progressive Grocer, 161 6th, Ave., New York. (M-20) Illus- 
trated idea articles 100-200; “grocery trade articles, especially 
success stories, 1200- 1500; photos. Remus Harris. 1 to 2c, Acc. 
Original jokes with grocery slant, $1 each. Attractive photos of 
food window and interior displays, meat displays, $3 to $5 each. 

Publishers’ Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to book trade, 1500-2000, Frederic 
G. Melcher, Mildred C. Smith. 1c, 10th of mo. following Pub. 

Radio-Television Journal & Talking Machine World, 1270 6th 
Ave., New York. (M) Trade news and features. Limited mar- 
ket. Daniel Webster. Fair rates, Pub. 

Radio and Television Retailing, 33. W. 42nd St., New York. 
(M) Illustrated features on radio merchandising, 100-500. W. 
McDonald. lc up, Acc. 

Radio and Television To-day, 480 Lexington Ave., New York. 
(M) News and features oi trade. Dr. Orestes H. Caldwell. 
le up, Pub. 

Radio and Television Weekly, 99 Hudson St., New York. 
(W) Correspondents in principal cities provide news coverage. 
Low rates, Pub. 

Railway Mechanical Engineer, 30 Church St., New York. 
=a ailroad shop kinks, photos, Roy V. Wright, 50c inch, 

‘ub. 

Real Estate Record, 119 W. 40th St., New York. (W-50) 
Articles on building management (office and apartment build- 
ings). Norbert Brown. Ic, Pub. 

Refrigeration, 1070 Spring St.. N. W., Atlanta, Ga. (W- 10) 
Name and fact stories on ice refrigeration, merchandising of ice 


and ice refrigerators, and refrigerated locker plants. R. Wesley 
Baxter. $4 column, Pub. 
Retail Bookseller, The, 55 5th Ave., New York. (M-20) Ap- 


proved articles of practical interest to booksellers and rental 
library proprietors, 1500-2500. Francis Ludlow. 1c, Acc. 

Retail Management, 260 Tremont St., Boston, Mass. (M) 
Concise, full-of-fact articles on department and furniture mer- 
eames management, promotions. Carrol! Westall. 34 to Ic, 


Retail Tobacconist, 1860 Broadway, New York. (M-15) Ar- 
ticles on business methods of successful tobacconists 500-1500. 
Wm. H. Small. “ec, Pub. 

Rock Products, 309 W. Jackson Blvd., Chicago. (M) Articles 
on cement, lime, gypsum quarries, sand and gravel plant oper- 
ations, etc. Indefinite rates, Pub. 

Rough Notes, 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to automobile, casualty, fire and ma- 
rine insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-25) Articles 
of interest to manufacturers of rubber products up to 2400. 

. E. Lerner. $8 page, Pub. 

Seed World, 211 W. Wacker, Chicago. (2M) Articles on 
growing and merchandising seeds. Bob Helgeson. “%c, Pub. 

Service, 19 E. 47th St., New York. (M-25) Technical or 
semi-technical articles of interest to professional radio service 
man, and distributor of radio parts and accessories. Robert G. 
Herzog. Ic. 

ing Management, 425 4th Ave., New York. (M-25) Ar- 
ticles of interest to shippers of leading manufacturing, whole- 
saling, and retailing firms. Earl K. Collins. 1c, Pub. 


Shoe Repairer and Findings Dealer, 111 Summer St., Boston. 
(M-20) News of shoe repairers and findings dealers; features 
on progressive methods of outstanding repair shops. W. C 


Hatch. $4 per 1000, Pub. 
Seda Fountain & Quick Food Service, 420 Lexington Ave., 
New York. (M-25) Illustrated articles on business-building 


methods for scda fountains, soda lunches, to 1000. Duncan 
Ross. lc, Pub. 
Southern Funeral Director, 1070 Spring St., N. W., Atlanta, 


Ga. (M-25) Articles of interest to southern morticians; mer- 
chandising in display rooms, collections, advertising, illustrated 
articles on new funeral homes costing $25,000 or more, public 
relations. Edwards, % to 1%c, Pub. 

Southern Hardware, 1020 Grant Bldg., Atlanta, Ga. (M-25) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. T. W. cAllister. lc up, Pub. 

Southern Printer, 75 3rd St., N. W., Atlanta. (M) Illustrated 
factual articles, 1000-1500, based on_ actual experiences of 
ere in 14 southern states. Ray Warwick. 20c col. inch, 

ub. 


The Author & Journalist 


Southern Stationer & Office Outfitter, 75 3rd St., N. W., At- 
lanta, Ga. (M) Business-building articles based on interviews 
with Southern stationers and office outfitters. Ray Warwick. 
Low rates, Pub. 

Southwestern Baker, 542 M. & M. Bldg., Houston, Tex. 
(M-20) News and features of Arkansas, Louisiana, Mississippi, 
So. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, 
No. Carolina, Oklahoma and New Mexico, baking industry, 
Charles Tunnell. % to lc, photos $1, Pub. 

Southwestern Bottler, P. O. Box 1922, San Antonio, Tex. 
(M-25) Practical merchandising articles based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana and 
Arkansas. Laney McMath. “ec up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems. ™% to Ic, Pub. 

Spirits, 30 Rockefeller Plaza, New York. (M-25) Articles 
on activities of wine and spirit. wholesalers, distributors and 
their salesmen. Harry Schwarzschild. 

Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M)_ Illustrated interviews on sporting goods merchan- 
dising, store arrangement, news. H. G. Heitzeberg. “c up, 
Pub. 

Starchroom Laundry Journal, 305 E. 
(M-25) Short trade stories, well illustrated. 
cial rates, Pub. 

Super Market Merchandising, 45 W. 45th St., New York. (M) 
Illustre feated articles, and news items, on management and opera- 
tion of super markets, 2500. M. M. Zimmerman. %c, Pub. 

Surgical Business, 369 Lexington Ave., New York. (M-25) 
Articles of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical supplies, instruments, equipment and or- 
thopedic appliances, to 1000. Dramatic or pattern photos for 
front cover. lc up, Pub. 

Bd ae Store Merchandiser, 79 Madison Ave., New York. 
(M-20) Interior and exterior photos of outstanding 5 and 10 
cent store displays; news of personnel changes, with photos; 
and stores with photos. Preston J. Beil, % to 1c, Acc. 

Telegraph Delivery Spirit, 356 S. Spring St., Los Angeles. 
(M-50) Staff written except for monthly short short story 850- 
900 dealing with florist business, and one authoritative article 
tor ‘“‘Helpiul Ideas for Your Business” department, 900-950. 
J. Nevin Kunkle. “%c, Pub. Cartoons, $2.50. 

Tire Rebuilders News, 381 4th Ave., New York. (M-20) 1000- 
2000 word features, short news items, photos, Specializes in 
practical ideas for retreading, vulcanizing and tire repair shops. 
Douglas W. Clephane. % to 1c, Pub. 

Tire Review, 31 N. Summit St., Akron, Ohio. (M) News of 
tire trade; merchandising articles on tire retailers, retreaders, 
etc. Edward S. Babcox. 1c, Pub. 

Tires Magazine, 420 Lexington Ave., New York. (M-25) 
Merchandising and servicing articles on tire retailers and super- 
service station operators 1500-2000. Jerome T. Shaw. % to Ie, 
news items 25c inch, fillers “%c, photos $2, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M) 
Technical articles on mass ne a methods, new proc- 
esses, new types of fixtures, ete., 1500-2500. Roy T. Bramson. 
le; photos, 2.50, Pub. 

Tourist Court-Motel Management, 28 E. Jackson Blvd., Chi 
cago. Illustrated features on — tanding modern tourist courts; 
news items on such courts. Clyde F. Burns. “ec. Photos, 
$1, Pub. 

Toys and Novelties, 


45th St., New York. 
Noel Grady. Spe- 


307_N. Michigan Ave., Chicago. (M) 
Special assignments only. Corena Daugherty. %c, Pub. 

Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetian blinds; also photos and 
items showing interesting and unusual applications. M. B. 
Pendleton. 1c, Pub. 

Venetian Blind News, St. Louis Ave., Ft. Worth, Tex. 
(M-Free) Short articles on Venetian blind plant operations, 
ideas on blind installations, etc. Tom Murray, 20c inch, Pub. 

Voluntary and Cooperative Groups Magazine, The, 114 E. 
32nd St., New York. (M) Constructive articles for heads of 
voluntary and cooperative organizations 1000-2000. Gordon 
Cook. %c, photos $1, Pub. 

Wallpaper Magazine, 41 Union Sq., New York. (M-25) Sales 
promotion, success stories, new ideas in dealer display. Up to 
1000, trade news. C. M. Wieland. Approximately Ic, Pub. 

Welding Engineer, 506 S. Wabash Ave., Chicago. (M-25) 
Technical and practical articles of interest to welding depart- 
ments and shops. Jefferson. 1c, Pub. 

Western Brewing ‘and Distribution, 304 S. Broadway, Los 
Angeles. (M) News and features of brewing industry of West. 
Geo. F. Haines. Query on features. Pub. 

Western Confectioner Ice Cream News, 304 S. Broadway, Los 
Angeles. (M-25) Successful merchandising methods of candy 
and ice cream manufacturers and manufacturing retailers in the 
West. Query. Geo. Haines. 25c inch, Pub. 

Western Construction News, 333 Kearney St., San Francisco. 
(M-25) Articles on all phases of Western civil engineering. 
J. I. Ballard. Varying rates. 

Western Flying, 304 S. Broadway, Los Angeles. (M) Prac- 
tical articles on aviation sales, service, production, or aircraft 
operation. Query on features. Selby Calkins. lc and up, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 

Wholesaler’s Salesman, 330 W. 42nd St., New York, (M-25) 
Query editor on experiences of wholesalers’ salesmen - selling 
electrical products. O,. Fred. Rost. $10-$25 article, Pub. 

Wine & Liquor Retailer, 220 E. 42nd St., New York. “(M- 25) 
Illustrated merchandising features on wine and liquor package 
stores (no bars). Lew Schwartz. “ec up, Pub. 

Wine Review, 1355 Market St., San Francisco, Calif. (M-25) 
Articles on effective wine merchandising, etc. News items. 
Victor C. Boisseree. 25c inch, Pub. 

Women’s Apparel Journal, 215 Fourth Ave., New York. 
(M-50) Articles on dress and sportswear manufacturing and 
manufacturers; style trends; fabrics; novel merchandising plans, 
etc. S. L. Simons. $6.00 per 1000, Pub. 

Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, Pub. 
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BOYS AND YOUNG MEN 


Air Youth Horizons, 30 Rockefeller Plaza, New York. (M) 
Articles of youth’s activities in aviation, 1,000. Russell 
Newcomb. Pub. 

American outh Magazine, Jackson at Van Buren, 
Danville, Ill, ite 10) Outdoor, rural, modern agricultural ar- 
ticles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 
350. Robert Romack. %c up, photos 50c to $2, Pub. 

American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Adventure short stories, newspaper carrier 
boy characters, by authors familiar with work of modern news- 
paper boys; also other adventure stories of appeal to young 
— and older boys, 2000-3000. Bradley Welfare. $10 per story, 
ce. 

Boys’ Life, 2 Park Ave., New York. (M-15) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short stories 2000-4000; serials 2 to 4 installments of 
Irving oe Mng. Ed. 1%c up, Acc. (Well stocked.) 

Open R or Boys, 729 Boylston St., Boston. (M-10 except 
Jan. and = Older boys interests. "Aviation, sport, Army 
and Navy, a Rebkann humor. Short stories 2000-3500; serials 
up to 40,000; articles 1000-1500. Unusual photos. Clayton Holt 
Ernst. “%c up, Pub. or Acc. 


GIRLS 


American Girl, (Girl Scouts, Inc.) 14 W. 49th St., New York. 
(M-15) Girls, ages 10 to 18. Action short stories 2500-3700; 
articles 1500-3000. Anne Stoddard. lc up, Acc. 


BOYS AND GIRLS 


Child Life, (Rand, McNally & Co.) 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short stories, articles, s. usually 
planned with editor, to 1800. Wilma McFarland. lc up, Acc. 
(Overstocked. ) 

Children’s Activities, 1018 So. Wabash, Chicago. (10 issues 
yearly) All types of articles and stories of interest to children 
from 3 to 10, up to 1800. F. Marks. % to 1%c, Pub. 

Children’s Play Mate Magazine, Cleveland, Ohio. (M-15) 
Mystery, adventure, historical, foreign short stories for boys 
and girls 10 to 14, 1800 wds.; nursery stories for children 
a , 500-1000; cartoons. Esther Cooper. Fiction usually lc, 

‘ub. 


Jack and Jill, (Curtis) Independence Sq., Philadelphia. (M-25) 
Juvenile short stories, 1200, serials (installments not over 
1000), articles 600, verse. Ada C. Rose. Rates not stated, Acc. 

Juvenile Story Pub. Co., 5 Colt St., Paterson, N. J._ Short 
stories, 750-1000, for children of pre-school age. J. L. Brown. 
5 per story, Pub. 

Young America, (Eton Pub. Cer.) 32 E. 57th St., New York. 
(W-5) eo people, 10 to 16. Short stories 1200, broadly 
educational background. Morris Weeks, Jr. 2c, Acc. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, Magic Comics, (David McKay Co.) 
604 S. Washington Sq., Philadelphia. Pa. (M-10) Cartoon 
strips chiefly obtained from King Features Syndicate; some 
original wotk. Feature pages; juvenile serial stories, 6 parts, 
2500 words each, and one-part stories, 2500; excitement; ad- 
venture; varied, subjects. Donald Cooke. 2c, Acc. 

Best Comics (Q-10), Startling Comics (Bi-M-10), and Excit- 
(ng Comics (Bi-M-10). (Thrilling) 10 E. 40th St., New York. 
Purchase continuities for strips. Write giving details before 
submitting. State price desired. Acc. 

Champion Comics, (Worth Pub. Co.) 1 E. 42nd St., New York. 
2-Page story synopsis for boys, 10 to 16; original comic 
— (write for directions). eo Greenwald. $10 per story, 

cc. 


Crackajack Funnies, Super Comics, (Whitman Pub. Co.) 
Poughkeepsie,- N. Y. (M- 10) Cartoons, comics, principally from 
syndicates, adventure serials. 
. Doc Savage Comics, (S & S), 79 7th Ave., New York. Comics 
for children. Also, Bill Barnes Comics, using comics for 
children with aviation interest; Sport Comics, using true sports 
features for children; Super- Magician Comics, featuring magic 
in comics. All Quarterlies. Ind. rates, Acc. 

Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 
obtained from regular sources; considers work. 
Harold A. Moore. Action short stories, 1500. $25 each, Pub. 

Feature Comics, (Comic Favorites), 322 Main St., Stamford, 
Conn. (M- 10) Comic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 

Funny Picture Stories, Little Giant Comics, Little Giant 
Movie A er Funny Pages, (Centaur Pubs.) 461 8th Ave., 

: artoons, comics, mystery and adventure short 
stories. Payment en Acc. 

Popular Comics, The Funnies, (Dell) 149 Madison Ave., New 
York. (M-10) Comic- strip material, chiefly furnished by syn- 
dicate or staff artists. Larry Wolfe. 

Puck, The Comic Weekly, 959 8th Ave., New York. Jokes, 
cartoons, humorous stories.’ Rates not at hand. 

_Real Heroes, (Parents’ Magazine Press) 52 Vanderbilt Ave., 
New York. (Q-10) Personalities of past and present history 
to be presented in full color, story being told completely in 
captions and balloons. Sources must be submitted with scripts. 
David T. Marke. 

Shadow Comics, (S. & S.) 79 7th Ave., New York. (M-10) 
Comics for children. Indefinite rates, Acc. 

Silver Screen Comics, 114 E. 32nd St., New York. Cartoons, 
comics, etc. Rates not at hand. 

Sparkler Comics, (United Features Synd.) 
230%. 42nd St ‘New York. (M-10). Comics on Parade (Q-10). 
All staff work or by special assignment. 


C—JUVENILE LIST 


True Comics, (Parents’ Magazine Press) 52 Vanderbilt Ave,, 
New York. (M-10) Events of past and present history to 
presented in full color cartoon scripts. Sources must accom- 


pany all scripts. David T. Marke. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


(Presbyterian Pubs.) 73 Simcoe St., Toronto, 
Pe 2 AN. 3) Young people, 16 years up. Adventure, achieve- 
ment, Bh sd short stories 2500-3000, articles 500-1000, fact 
items, fillers. N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W-5) Young people 18 and over. Seasonal short stories 
(4 dsc ahead), 2500-3600. A. D. Moore. 

(Presbyterian Bd. of Christian Education) 910 
witherspoon Bldg., Philadelphia. (W) Young people, 18 to 23 
years. ort stories 3000; serials 6 to 10 chapters, 3000 each; 
illustrated articles 1000; editorials about 300; young viewpoint, 
interesting style. Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) Beaumont and 
Pine, St. Louis, Mo. (W) Young people and adults. Moral short 
stories 2500-3500; illustrated articles; poems; fillers; photos. 
Herbert L. Minard. $3.50 per M, Acc. 

Onward, (United Church Pubs.) 229 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
ture and science material. Archer Wallace. %c, Acc. (Over- 
stocked. ) 

Onward, Box 1176, Richmond, Va. (W-3) Presbyterian 
young people. Character building short stories, serials, articles, 
editorials. Miss Clarabel Williams. Rates not stated. (Over- 
stocked. ) 

Our Yi P le, (Brethren Pub. House) 16-24 S. State St., 
Figin, Il Ww oung people 13 to 20 and older. Low rates, 


oo anion, The, 320 Broadway, New York. (W) 
Catholic ioe for parish schools. Fiction; current events, 
miscellany. Rates not stated. 

Watchword, The, (United Brethren Pub. House) 240 W. 5th 
St., Dayton, O. (W) f. young people. Short stories 1800-2800; 
serials, miscellany. arris. $1.50 to $2 per M, Acc. 

Young People, Pie Baptist Pub. Soc.) 1701-1703 Chestnut 
St, Philadelp ia, ba (W) Young people over 15. Clean, whole- 
some short stories 2000-3000; serials 4-8 chapters, 2500-3000 
each; fact, hobby, how-to-do articles, preferably illustrated, 
100-500; news articles about young le; verse, high liter- 
ary standard. Stanley A. Gillet. $3 and up per M, according 
to nature and quality of material, Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 
Chestnut St., Philadelphia. (W) Late teen ages. Interde- 
nominational feature and inspirational articles, short stories up 
to 2500; serials 13,000; fillers 200-800. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Il. 
(W) Ages 18 to 25. Short stories 2500; short shorts 1000; 
popular articles with 8-10 photos 800. Good rates, Acc. 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young people 
16 to 25 yrs. 700. ‘Cartoons, cartoon ideas, Leonard Doyle, Tess 
Marie Gorka. %c up, Pub. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati. (W) Boys 13 to 17. Wholesome short stories 1800-2000; 
serials, articles, miscellany. %c up, Acc. 

_Boys Today, (Methodist Pub. House), 810 Broadway, Nash- 
ville, Tenn. (W-2) Boys 12-17. Janet Smith. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13 to 18. Short stories, 2200-2500; also short scientific and vo- 
cational news items 800; youth opportunity articles 1000 words 
with several photos. Non-fiction, %c; fiction, lc, Acc. 

Canadian ce mig Church Publications) 299 Queen St., 
W., Toronto, Cana (W) Teen-age boys. Short stories, 
serials, verse, poe Archer Wallace. %c, Acc. (Over- 
stocked. ) 

Catholic Boy, The, 25 Groveland Terrace, Minneapolis, Minn, 
(M-10) Wholesome action short stories 2500-2800; educational 
and general interest articles. J. S. Gibbons. % to lc, Pub. 

Pioneer, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Short 
stories 2500-3000; serials 4 to 10 chapters, 2500-3000 each; 
illustrated articles 700-1200; non-preachy editorials; cartoons; 
} gamma verse. Park Hays Miller, $5 per M., photos 50c up, 

cc. 


(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, anada. (W) Teen-age girls. Short stories, 
serials, verse, photos. Agnes Swinarton. %c, Acc. 

Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., 
Cincinnati, Ohio. (W) Girls 13 to 17. Wholesome short stories 
00-2000; serials; miscellany. Maud V. Rouse. %c up, Acc. 
Girls’ Companion, ‘D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 14 to 17. Short stories 2000-2500; short-shorts, 1500; 
photo features 4 to 6 photos; illustrated occupation articles 200- 

750. Good rates, Acc. 

_Girls Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Girls 12-17. Short stories 1500-3000, Rowena 
Ferguson. Acc. 

Queens’ Gardens, (Presbyterian Bd. of Christian Education) 
910 Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short stories 2500-3000; serials 4-8 chapters, 3000 each; illus- 
trated articles, editorials, verse, cartoons. Park Hays Miller. 
$5 M, Acc. (Overstocked. ) 


25 

| 


(Boy and Girl) 
Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 


ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible " puzzles. 
John W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 
Acc. 

Friend, The, (United Brethren Pub. House) Dayton, Ohio. 
(W) Boys’ and girls’ moral, educational short stories 1000-2500; 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. J. ‘Gordon Howard. $1 to $5 per story, 
poems 50c to $2, Acc. 

Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Boys and girls, 12-18. Short stories not 
over 2500; serials, 8-12 2500-word chapters; poems up to 20 
lines; lilustrated articles 100-1000. Frances Woolery. $3.50 
per M, Acc 

Quest, (Lutheran Pub. House) 1228 Spruce St., Philadelphia 
(W) Boys and girls 12-17. Illustrated descriptive articles; short 
stories 2500; serials 6-12 chapters. Linda C. Albert, Assistant 
Ed. Fair rates, Acc. 

Sunday School Messenger, (Evangelical Pub. House) 3rd and 
Reily Sts., Harrisburg, Pa. (W) Young people, 12 to 17. 
Short stories 1800; science, religious articles; 
verse, editorials 300. W. E. Peffley. $1.25 per M, Acc. 


’Teens, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadel- 
phia. (W) Boys and girls, high school age. Clean, wholesome 
short stories 1500-3000, boy and girl characters; serials 4-10 
chapters, 2500 each; inspirational, fact, hobby, _how-to-do 
articles, preferably illustrated, 100-1500; news articles abount 
young people; verse, high literary standard. Stanley A. Gillet. 
$3 and up, per M, Acc. 

Young Canada, (l’resbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-20) Junior, teen-age "hove and girls. 
Short stories 2000; short artjcles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500. N. A. Mac- 
Eachern, M.A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 
(W) Boys and girls, junior high age 
1200; serials up to 1000 words per installment. 
Mrs ae Pflaum Fisher. lc to 2c, Ace. 

oung People, The, (Augustana Book Concern) Rock Island, 
Ill. (W) ie and short stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates; payment quarterly. 
Submit Mss. to Rev. Emeroy Johnson, 317 W. Broadway, Little 
Falls, Minn. 

Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, re- 
ligious short stories 1000-2500; serials 8 to 15 chapters; verse 
3 to 8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 

Young People’s Standard, (Nazarene Pub. House) 2923 Trocst 
Ave., Kansas City, Mo. (W -5) Short stories up to 2500, ar- 
ticles up to 1200; verse up to 16 lines, fillers. Sylvester T. 
Ludwig. $2.50 per M, verse 10c line, Acc. (Overstocked.) 

Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls. teen ages. 
Short. stories 2500, also 800-1000; serials, verse, news items, 
art work, religious and out-of-door subjects. Miss Edith Lantz. 
$2.50 per M, Acc. 


serials; nature, 


3rd St., Dayton, Ohio. 
Short stories up to 
Cartoon ideas. 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boys’ and Girls’ Somrade, (Gospel Trumpet, Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or polly value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos 50c to $2, Pub. 

Calling All Girls (l’arents’ Magazine Press) 52 Vanderbilt 

ve., New York. (Q-10) Short stories to 2500 for girls 9-14, 
built’ around characters of girls the same age; dramatic, vivid, 
natural. Also, nonfiction, 1000-1500, on subjects of interest to 
girls of this age. Few poems. Frances Ullmann, Mng. Ed. 
Prose, 3c; poetry, 50c a line. 

Children’s Friend, The, (Augsburg Pub. House—Lutheran) 
425 S. 4th St., cong age Minn. (W) Articles, stories for 
ages 9-12, religious note liked; photos to illustrate. John 
Peterson. $2.50-$3 per M, 10th of Mo. after Acc. 

Explorer, The, (United Church Publications) 209 Queen St., 
W.,. Toronto, Canada. (W) Boys and girls 9 to 11. Short 
stories, serials, verse. Agnes Swinarton. “%c, Acc. 

Institute Leaflet, (Gen’l Bd. of Rel. Ed.) 604 Jarvis St., 
Toronto, Canada. (W) Boys and girls, 9 to 11. Short stories 
1200, serials, verse. Rev. D. B. Rogers. “c, payment quar- 
terly. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Phila- 
deiphia. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl character, 900-2500; serials 6-10 
chapters, under 2500 words each. Educational articles 100 to 
1000. Some poetry. Approx. $4. 50 per M, Acc. 


Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd, 4th "and Sth grade age. Short stories, 
simple vocabulary 600-800; articles 600, serials up to 6400; 
short fillers, jokes, verse, i2 lines. James J. Pflaum. % to le, 
photes $1 to $3, Acc. 

Junior Life, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati, Ohio. (W) Children 9 to 12. Wholesome short stories 
1200-1500, shorter articles. Maud V. Rouse. 

Junior Weekly, (Methodist Pub. House) 420 Plum St., Cin- 
cinnati, Ohio, Children 9-11. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. (W) Children 9 to 12. Short stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel A. Lewis. $3 
to $4 per M, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS to Mrs. Clara 
Karlson, 1004 Lillian St., Hobart, Ind. %, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low 
tates, Acc. 


Yc, Acc. 


The Author & Journalist 


16-24 S. State 
Stories; verse; 


Our Boys and Girls, (Brethren Pub. House) 
St., Elgin, Ill. (W) Boys and girls 9 to 12. 
photos. Low rates, Acc. 

Picture World, (Am. Sunday School Union) 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short stories and inci 
dents impressing moral and religious truths 400-800, verse 
$5 per M, verse 50c stanza, Acc, 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Vhiladelphi: 
(W) Ages 9 to 12. Short stories, articles. Low rates, Acc. 


Sentinel, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nas hville, Tenn. Boys and girls 9 to 14. Mystery, cam; 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening, games, things to make and do, 500 
1000; verse. Novella Dillard Preston. “ec, Acc. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boy 
and girls 9 to 12. Entirely staff-written. 

Young Crusader, The, 1730 Chicago Ave., Evanston, II! 
(M-35) W.C.T.U. children’s paper. Temperance, health, char 
acter-huilding short stories up to 1000. A. M. Langill. ‘Mc, 
Acc. Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Child’s Own, The, (General Bd. of Religious Education) 604 
Jarvis St., Toronto, Canada. (W) Children under 8. Short 
stories 250; verse. D. B. Rogers. Yc, payment quarterly. 

Dew Drops, (1). C. Cook Pub. Co.) Elgin, Hl (W) Children 
6 to Y% Short stories under 1000; puzzle games, poems, and 
very short articles. Mary Lou Taber. lc up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. “%c, Acc. 

Little Folks, (Augsburg Pub. House—Lutheran) 425 S. 4th 
St., Minneapolis, Minn. (W) Stories up to 400-450, moral, re- 
ligious note, for ages 5-6; verse, 4, 6, 8 lines. John Peterson. 

ec to Yc, 10th of month after Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., 
Elgin, Ill. (W) Children 6 to 8. Low rates, Acc. 

Our Little Folks, (United Brethren Pub. House) Dayton, 
Ohio. (W) Children 4 to years. Short stories 300-600 
J. Gordon Howard. Up to Mc, Ace. 

Our Little Messenger, 124 E. 3rd St., 
grade children. Short stories up to 400; 
Send MSS to Pauline Scheidt, 434 W. 
lc, Poetry 25c a line, Pub. 

Picture Story Paper, (Methodist Pub. House) 420 Plum St., 
Cincinnati, Ohio, Children 4 to 8. 

Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character- 
building, religious short stories 300-500; nature, religious verse; 
photos of nature, children. Ida Byrd Rowe. $3 per M, Pub. 

Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) 910 Witherspoon Bldg., Philadelphia, (W) Children, 6 to 8 
Character- building short stories 500-800. Stories of world friend- 
ships and religious ee. Things to make and do. Park 
Hays Miller. Yc, verse 25c for 4 lines, Acc. 

Storyland, (Christion Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Children under 9. Short stories 300-1000; 
poems up to 20 lines; handicraft articles 300-500; drawings or 
photos, child or animal subjects; simple puzzles. Hazel A. 
Lewis, $3 to $4 per M, Acc. 

Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 
Nashville, Tenn. (W) Children 6 o 8. Short stories 400-700; 
articles and Suggestions for playthings children can make, 
100-300; verse. Agnes Kennedy Holmes. No. MSS. purchased 
during July, August. %c, Acc. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadelphia. (W-2) Children under 9; short stories 500-700; 
simple illustrated story articles up to 400; short verse. Approx, 


$4.50 per M, Acc. 


Dayton, Ohio. (W) 2nd 
things to do; poems. 
120th St., New York. 


RAF, 10 E. 40th Street, New York, is a new 
bi-monthly being brought out by Thrilling. Stories 
must be of the Royal Air Forces defending the British 
Empire. Novelettes will run from 7000 to 10,000 
words; shorts, 1000 to 6000. 

Sky Fighters (Thrilling) 10 E. 40th Street, New 
York, is now using stories of the R. A. F. in action, 
as well as of American soldiers of fortune in the air 
all over the world. 

Tip Top Comics, Sparkler Comics, Comics on Pa- 
rade, of United Features Syndicate, offer no market 
as work is mostly done by staff by special ar- 
rangement. 

You and Your Child, Harrison, N. Y., now edited 
by Iris Vinton, is no longer a market for photos. 

Physical Culture, (Macfadden) 122 E. 42nd St., 
New York, is interested in articles of urgent value to 
women, preferably by doctors or beauty authorities, 
500 to 3000 words; also, condensed health books 
of 20,000 words. Ernest V. Heyn and Ann Gurley are 
editors. Good rates are paid on acceptance. 


Street & Smith, 79 7th Ave., New York, have aban- 
doned plans for launching The National Magazine. 


Hollywood Magazine, (Fawcett) 1501 Broadway, 
New York, has been discontinued. 
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Smash Stories, 122 E. 42nd St., New York, is a 
new “factual’” magazine which will be brought out 
by Manton Publications in October. Robert T. Geb- 
ler, editor, is taking material on espionage, exposures, 
sensational crimes, madcap adventures, and the like, 
all with a sensational flavor. Material may be writ- 
ten in either first or third person. Preferred length is 
1500 to 6500 words, illustrated if possible. A flat rate 
of $50 for a story is offered. 


The Jewish Family Journal, 19th St., New 
York, is a new monthly edited by Lazarus Monfried, 
designed for the foreign-born. Mr. Monfried suggests 
that writers query before submitting material. 


Tourist Court—Motel Management, 28 E. Jackson 
Blvd., Chicago, desires feature articles with photos 
describing outstanding modern tourist courts; news 
items on construction or improvements of such courts. 
Payment is made on publication at 14 cent a word, 
with $1.00 for each photo used. Preferred length is 
500 to 1200 words; news items, 50 to 100. Editor is 
Clyde F. Burns. 

Industrial Finishing, 802 Wulsin Bldg., Indianap- 
olis, Ind., has moved to 1142 N. Meridian St., Room 
501. 

Power Wagon, 536 Lake Shore Drive, Chicago, is 
now Motor Truck Journal. The latter publication took 
it over last May, combining the two. A. W. Strom- 
berg, long editor of Power Wagon, continues as edi- 
tor. Mr. Stromberg reports that he will use contrib- 
uted material on operation and servicing of large 
fleets of trucks and trailers, paying 1 to 1 cent a 
word promptly on publication. Stories should run 
from 1000 to 2500 words, and be illustrated if possi- 
ble. 

Life Story, (Fawcett) 1501 Broadway, New York, 
is now being edited by Mary Hewitt and Ruth Mar- 
row. New need is for novelettes around 12,000 
words. Payment is 2 cents up, on acceptance. 


Aviation News, 545 Sth Ave., New York, has 
changed its name to Air News. This covers military 
aviation progress and student pilot training. 


The Providence Sunday Journal, Providence, R. I., 
announces a weekly column, ‘New Verse,’’ which 
will use hitherto unpublished poetry of high quality, 
whether traditional or experimental. The column is 
designed as a newspaper experiment and does not de- 
sire the “homey” type of verse. Payment will be made 
at space rates: $1 minimum, $6 maximum, per poem. 
Manuscripts should be addressed to W. T. Scott, 
editor. 

Children’s Activities, 1018 So. Wabash, Chicago, 
is currently in need of series of stories appealing to 
children from three to 10 years of age. Managing ed- 
itor is F. Marks. Payment is made on publication at 
14 to 114 cents a word. 

Contact, 1632 8th Ave., Seattle, Wash., a new 
weekly publication of the aircraft defense industry, is 
at present entirely staff written, according to Bill 
Granberg, editor. 

For Married People Only, 114 E. 32nd St. (former- 
ly 67 W. 44th St.), New York, has changed from 
quarterly to bi-monthly. Articles solving marital prob- 
lems are desired only from medical doctor-writers. 


The Young Catholic Messenger, 124 E. 3rd Street, 
Dayton, Ohio, announces an increase in its rates for 
juvenile fiction. Writes Don Sharkey, editor: “We 
now pay $25 for a short story. Preferred length is 
1200 words although we occasionally use a longer 
story. For serials we now pay from $50 to $125. 
Chapters should not exceed 1000 words in length. 
We prefer serials of five or six parts. Both serials 
and short stories should have strong plots and should 
appeal to boys and girls of junior high age. Samples 
of the publication will be sent to interested writers 
on request.” 


Leo Margulies, editorial director of the many 
Standard magazines, writes: ‘There are really no spe- 
cial requirements to mention in your quarterly mar- 
ket number as far as this office is concerned, for the 
simple reason that all of our magazines are always 
in the market for stories. We publish so many maga- 
zines and use material up too fast not to be in the 
market for material.” 


You Can't Eat That, Emmaus, Pa., has changed its 
name to Health Guide, and is no longer interested in 
original true health experiences. 


The Baseball Magazine, 175 Sth Ave., New York, 
Clifford Bloodgood, editor, is out of the market for 
verse. 


FOR WRITERS WHO NEED HELP 
IN WRITING AND SELLING 


Thoroughly Competent Service by 
The A. & J. Staff—Two Old- 
Established Departments 


EXPERT COACHING. An A. & J. Staff 
Critic analyzes and appraises your manu- 
script, preparing a detailed written report 
which not only covers craftsmanship, with 
constructive suggestions, but offers likely 
markets. Fee: $2 for the first 1,000 words, 
then 50c a thousand to 10,000, then 40c a 
thousand. Return postage should accom- 
pany. Address: Criticism Department. 


THE SALES AGENCY. Prompt handling. 
10% commission (minimum, $4). Critical 
opinion prepared for manuscripts not con- 
sidered salable. Reading fee (waived for 
writers who have sold $1,000 of material in 
past year): $1.25 for first 1,000 words, 
then 35c a thousand. Return postage should 
accompany. Address: Sales Agency Director. 


_patachajnad this advertisement in sending us 
FREE! your manuscript, and we'll mail you, free, 
8a duplicated brochure of Sewell Peaslee 
Wright’s famous ‘‘Detour Theory of Plotting,” and 
“The Last Short Mile of the Detour.” Edition lim- 


ited! 
THE AUTHOR & JOURNALIST 
Box 600 Denver, Colo. 


QUALIFIED TYPIST’S SERVICE 


[Xxpert typing by QUALIFIED Civil Service 
typist. Fast, accurate. Neat. Forty cents per 
1,000 words. Work guaranteed. Minor correc- 
tions if requested. 


S. C. McDANIEL 
1130 Vance Avenue Memphis, Tennesee 


Typing @ Revision @ Verse Criticism 
“Your work is beautifully done.” 

Careful typing, 30c per 1,000 words. Revision (rearrange- 
ment of ineffective phrasing; correction of grammati- 
cal errors, unintentional repetition, faulty punctuation 
and unclimactic paragraphing), 30c per 1,000. Both, 60c. 
Verse: typing, !2c per line; criticism, 2c. One carbon. 


AGNES C. HOLM 
1711-J Spring Street Racine, Wisconsin 


WRITER offers FREE folio: 
“PROGRAM FOR PROFITABLE WRITING” 


Reveals effective procedure which turns beginners into 
selling writers. Why not you? Result of 30 years in- 
tensive research, testing, proving. IT WORKS! Get 
it now. Postcard will*do. No obligation. Address: 


EROL R. SLATER 
612 Loew’s State Bldg. Los Angeles, Calif. 


fice with each or- 
Two Poems Criticized Free with cach or 
$1 for book, ‘‘Slant It and S>ll It,’’ written by one 
who has sold hundreds of poems and knows all the 
formulas for writing salable verse. Former editor of 
magazine. Book contains 17 chapters on Marketing, 
Sure-fire Sales, Sources of Material, Do’s and Don'ts, 
etc. Produce poems that will sell. Order now from 
— Bess Samuel Ayres, 305 S. Willomet, Dallas, 
exas. 


PROMPT SERVICE PHONE TABOR 270) 


4? 


EDe¥vENGRAVED 
ZINC HALF-TONES 


Denver, Colo. Prompt etetana for Publishers and Authors. 


LITERARY AGENTS 
FOR 22 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 
service. 
ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 

280 Madison Ave. at 40th St. New York City 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


* * 


In the past three years I have sold some 
3000-3500 stories ... articles... serials 
. series. Now, I’m teaching it. 


AND SELL WITHIN THREE MONTHS. 


x * * 
Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 


The Author & Journalis; 


American Boy, 7430 Second Blvd., Detroit, Mich 
has suspended publication. 

Freedom & Unity, an item on which appeared in 
our July issue, should be addressed at Room 80! 
550 Montgomery Street, San Francisco. Inadvertently, 
the street number was overlooked. 

The Chiropractor, Davenport, Ia., is not a market 
for material. Writes the head of the Department of 
Publications and Sales: “All articles accepted for our 
publication are contributory.” 

Unbelievable, 113 E. 32nd St., 
discontinued. 

Events, Scotch Plains, New Jersey, has taken over 
Current History and Forum, 366 Madison Ave., New 
York. The new publication will be called Current 
History. Spencer Brodney, editor, reports that, for 
the present, requirements are the same as formerly 
were listed for Events—articles on world affairs by 
experts only, 2500 to 3500 words; rates by arrange- 
ment. 

Who, 420 Lexington Ave., New York, has lowered 
its maximum length for features from 2000 words to 
1000 words. Desired length for shorts is 250 to 500 
words, reduced from 350 to 850. Features will bring 
3 cents a word but shorts only 2 cents, on acceptance. 

Rangeland Sweethearts, 210 E. 43rd St., New York, 
is not in the market at the present time. 

New Love, 210 E. 43rd St., New York, edited by 
Peggy Graves, features stories which deal with mod- 
ern problems of realistic type, such as could happen 
to any girl. Novelettes should run from 10,000 to 
15,000, shorts from 5000 to 7000. This is an excel- 
lent market for very short stories from 2000 to 3000 
words. Rates are up to 1 cent a word on acceptance. 

Musical Forecast, 514 Union Trust Bldg., Pitts- 
burgh, wants items and articles of interest to musi- 
cians and laymen, also. Only $1 a column is paid 
for material. Editor is David H. Light. 

The Wizard, (Street & Smith) 79 7th Ave., New 
York, is now being edited by Daisy Bacon. Maxi- 
mum length of short stories has been increased to 
10,000 words; of novelettes, from 12,000 to 25,000. 

Romantic Love, (Double Action) 60 Hudson St., 
New York, is now Ideal Love. 

Detective Book Magazine (Fiction House) 461 8th 
Ave., New York, is a quarterly using straight detec- 
tive stories, 2000 to 5000 words, with quick twist at 
end desirable. Wallace Foote is editor. Payment of 
1 cent a word is made on acceptance. 

Action Stories, 461 8th Ave., New York, is a Fic- 
tion House bi-monthly using fast stories of the West 
with good woman interest, 5000 to 15,000 words. 
Editor is Malcolm Reiss; payment on acceptance at | 
cent a word. 

North West Romances, 461 8th Ave., New York, 
is now being edited by De Witt Shank. 

Black Mask, 210 E. 43rd St., New York, Kenneth 
White, editor, reports: “While we use all lengths 
from short short stories from 1000 words up to 
serials up to 60,000 words, like most magazines, our 
particular need is for shorts from 6000 to 8000 words. 
We are not currently hunting for a serial and have 
sufficient novelettes, most of them about series char- 
acters which have run regularly in the magazine. We 
articularly want stories that are authentic in their 
and believable and plausible in their 
plotting and characterization. Action for action’s sake 
is definitely not wanted. Rates are 1 cent a word and 
up. Short shorts are always handy.” 

Battle Birds, 210 E. 43rd St., New York, edited 
by Alden Norton, is in the market for war-air fiction 
of the First and Second World Wars—preferably 
Western Front on first war, any front on World War 
II. Lengths are from 4000 to 6500 for shorts; 10,000 
to 15,000 for novelettes. Payment is 14 cent a word 
on acceptance. 


New York, has been 


September, 1941 


Yours Truly, 309 W. Jackson Blvd., Chicago, re- 
ports a delay in publishing plans. Phyllis M. Ham- 
mond, editor, states she is purchasing no material at 
the present time. 

Esquire, 919 N. Michigan Ave., 
stocked at present. 

The American Herald Publishing Co., formerly 
listed at 4008 W. 8th St., Los Angeles, is now located 
at 827 South Fedora Street. 

Taxi Age, 1819 Broadway, New York, Julius 
Becker, associate editor, advises that at the present 
time it is not in the market for material. 

The Catholic Boy, Minneapolis, Minn., 
addressed at 25 Groveland Terrace. 

Leatherneck, Marine Barracks, 8th & I Sts., Wash- 
ington, D. C., is now being edited by Major H. E. 
Rosecrans. Low rates are paid for articles of military 
interest, to 3000 words. 

Everywoman’s Magazine, 1790 Broadway, New 
York, has reduced its minimum rate from $35 to $25. 

Welcome News, 404 W. 9th St., Los Angeles, 
reports, “At present we have all the material we can 
use. Your former listing brought a very generous 
1esponse.”’ 

Movies, (Ideal) 122 E. 42nd Street, New York, 
using photos of motion picture interest, is now being 
edited by Muriel Babcock. 

Sensation, 1476 Broadway, New York, is a new 
monthly needing true illustrated, adventure, sensation 
stories from 5000 to 6000 words. Principal’ s by-line 
is preferred, but not imperative. George Scullin is 
editor. Payment is made on acceptance at 2c a word, 
$5 for each photo. 

Mystery Novel of the Month, Western Novel of the 
Month, both published at 1476 Broadway, New York, 
have been discontinued. 

Electrical Equipment News, 60 E. 42nd St., New 
York, has recently been announced. The publication 
will have controlled circulation among electrical man- 
ufacturers, contractors, distributors, and engineers. 
Glenn Sutton, the editor, was formerly manager of 
Electrical Contracting and Wholesaler’s Salesman. 

Aviation Equipment, 1170 Broadway, New York, 
has been launched by Haire Publishing Co. The mag- 
azine is a monthly, edited for engineering and pur- 
chasing officials’ in the aircraft field. Developments in 
aircraft tools, materials, parts, etc., will be presented 
monthly. 


Chicago, is over- 


should be 


PRIZE CONTESTS 


The Huckleberry Mountain Artists’ Colony, Hender- 
sonville, N. C., announces its second annual poetry, 
short story and nonfiction article contest, open to any 
writer of poetry or prose in the United States and 
Canada. The short story may be 3500 words or less— 
greater length will disqualify; the poem, sonnet or 
lyric not to exceed 24 lines; the nonfiction article not 
over 1000 words. Closing date is December 31, 1941. 
First prize for each of the three classifications is a full 
week’s stay at the Colony, including board, room, and 
tuition, plus a cash award of $10; second prize, a 
week-end at the Colony. These prizes are for the sum- 
mer season of 1942. Complete rules may be had by 
writing to the above address. 


IF YOU REALLY 
WANT TO SELL 


send for ay. Fe e FREE booklet, ‘‘THE TRUTH 
ABOUT LITERARY ASSISTANCE.”’ My clients are 
represented in virtually all the magazines, ‘‘smooth- 
paper,’’ ‘‘quality,’’ and ‘“‘pulp.”’ Established some 
17 years, I have developed perhaps more writers 
than anyone in my field—for my own work has ap- 
peared in leading magazines, and I am able to do 
for myself what I offer to do for others. (Own 
sales representatives in New York.) 


FREE TO YOU 
My little paper, ‘‘D’ORSAYGRAM,” which I pub- 
lish from time to time, contains some 60, words 


of articles on writing, ‘selling, plotting, etc. Copies 
of the last issue (November) still available, and 
sent gratis on request. 


LAURENCE R. D’ORSAY 


102 Beaudette Bidg. 


Beverly Hills, Calif. 


YOU CAN’T SELL! 


Until you have first mastered the technique of writing it 
is foolish to hope to sell your output. My services are de- 
signed to help make your manuscripts salable. Let me 
show you how you may shape your writing abilities to a 
definite goal. A card brings details of my services. Send a 
manuscript with a dollar reading fee (novels $5) and I'll 
send you a complete 17 point analytical report by return 


il. 
us WALTER N. DES MARAIS 


STATION E DEPT. J. CINCINNATI, OHIO 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need expert revision of their 
scripts. Twenty years’ editorial experience qualifies me to 
render that assistance. Agents welcome stories ‘‘doctored”’ 
by me. Editors, agents and clients highly praise my work. 
EXTREMELY MODERATE RATES. Free office report on 
one story if you mention The Author & Journalist. 


MAITLAND LEROY OSBORNE 
23 Green Street Literary Consultant Wollaston, Mass. 


WANTED AT ONCE 


Short-shorts and miscellaneous material for 
syndication. Reading fee, 3 scripts for $1. 
Sales fee, 10%. Prompt service. 


EDNA MORTON 


6604 Ave. O Houston, Texas 


WRITE STORIES i 


Editors seek writers who can write their 
kind of copy. Learn the type you can write 
best—and sell! Send for professional writers 
FREE Market Test which shows the way to 
write for pay. Act now, while yon have 
this opportunity. No obligation. Mail post- 
ecard for test—FREE. 


Comfort Writer’s Service, Dept. 720, St. Louis, Mo. 


THE OLDEST WRITER’S SERVICE 


Short stories, books, articles, essays, verse, criti- 
cised, revised, typed, marketed. Juvenile work 
skillfully handled. 

Write for catalogue. 


Dept. J. 
Franklin, Ohio 


Agnes M. Reeve 


WRITERS 
Hollywood Studios NEED 


Stories! 

Purchase of originals has reached a new 
high— 

Are You Neglecting This Lucrative 
Market? 


To reach it you must have an accredited agent. I 
offer you personal representation—since 1919 I have 
nad my offices in Hollywood, contacting studios 


Beginner or established author, your work may 
be my next sale! Write today for free booklet. 


ADELINE M. ALVORD 


6605 Hollywood Blvd. Hollywood, Calif. 
Suite 215 Dept. 80 


30 


SPECIAL TRAINING FOR WRITERS 


Criticism, Ghosting, Revision, Sales Service. $1.00 per 
short story under 6,000 words covers sales consideration. 
Brief criticism if unacceptable, or detailed treatment 
recommended at a separate charge, or prob- 
lems enclosing stamp. No folder. 

Box 148 


RICHARD TOOKER Phoenix, Ariz. 


Express parcels or telegrams, 741 E. Culver St. 
My own work has sold to nearly 100 publications from top 
slicks through pulps. Clients have made the Post among 
many others. 


write your 


OUT-OF-PRINT and Hard-to-Find Books sup- 
plied; also family and town histories, magazine 
back numbers, etc. All subjects, all languages. 
Send us your list of wants—no obligation. We 
report promptly. Lowest prices. 

(We also supply current books at publishers prices 


post paid) 
AMERICAN LIBRARY SERVICE 
117 West 48th St. Dept. J New York City 


(We buy old books and magazines.) 


4 plete course. 


WRITERS—HERE’S HOW! e technical, one 


WRITERS—HELP YOURSELF! es $1.00 ea. 

IF—you are seeking aCRITICISM and SALES SERVICE. 

IF—you desire PLOTS, need TYPING or Ghost Writing. 

IF—you wish a PERSONALIZED course in ANY TYPE 
OF WRITING. (4 months, $30.00.) 

IF—you'll give me the chance, I'll elle you too. $3 to 
6,000. Free resubmission. Writing classes and club, 
in Chicago. (.50) 111 W. Jackson. Wed., 10:30-6:45. 


MILDRED I. REID 
Author and Literary Technicist 
21314¢ Ridge Blvd. vanston (Chicago), Ill. 


POETS: Send self-addressed stamped enve- 

lope for 1941 *RIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, etc. 
You will receive also description of HELP 
YOURSELF HANDBOOKS ($1 each) contain- 
ing 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas, Texas 


YOU CAN WIN! 


Shepherd Students are winning Cash and Cars 
and Travel Trips in Prize Contests—8 Cali- 
fornia Trips from Bit-O-Honey, 15 Nash Cars 
from Old Dutch Cleanser and 12 $500 Prizes 
from Palmolive. 


You, too, can win! My inexpensive Coaching 
Course in Contest Winning will bring you the 
secrets of winning that are winning for Amer- 
ica’s biggest Winners. These big Winners re- 
cently voted the Shepherd School best for the 
third straight year. 


FREE HELP! 


I'll help you win, without cost or obligation. 
A penny postal will bring you a gift copy of 
the newest “SHEPHERD CONFIDENTIAL 
CONTEST BULLETIN’’—chockful of new 
prize offers with winning tips, and over 100 
WINNING ENTRIES in recent contests. I'll 
include Special Winning Help for the big new 
Crisco Cash Contest. 


Write NOW! Simply ask 
for “the free Bulletin.” 


WILMER S. SHEPHERD, JR. 
Dept. A, 1015 Chestnut Street 
Philadelphia Pennsylvania 


The Author & Journalist 


The Chattanooga Writers’ Club is offering prizes 
of 15, $10, and $5 in its annual Nature Poem con 
test. Form and style are unrestricted, but maximun 
length of poem is set at 72 lines. Only one poem may 
be entered; none will be returned. Entry should bx 
made anonymously—no name on the poem, but an 
accompanying envelope should bear title of poem and 
contain writer's name and address. Manuscripts should 
be mailed to Mrs. Wilborn Roy Felts, 204 South 
Greenleaf St., Chattanooga, Tenn. Contest closes No 
vember 1, 1941, with awards to be announced January 
, 1942. 


The Rosicrucian Magazine, Oceanside, California, 
offers five prizes for the five best manuscripts sub- 
mitted by October 1, 1941. These prizes are, first. 
$50; second, $25; third, $15; and two $5 prizes. Ac 
ceptable articles which do not win cash prizes will 
be retained and one year’s subscription to The Rosi 
crucian Magazine given for each. All other manu 
scripts will be returned to writers. 

Articles should be on the Rosicrucian teachings, 
philosophy, mysticism, and occultism; articles corre- 
lating Science, Religion, and Art; articles on various 
phases of nutrition and health, such as vegetarianism, 
importance of vitamins, use of exercise and sun baths, 
ancient and modern uses of color and music in heal- 
ing, etc.; or articles on astrology. Or, occult stories 
based on the foregoing may be submitted, as well as 
children’s stories for those 10 to 16 years old. No 
articles or stories will be accepted on mediumship, 
crystal gazing, or other negative forms of psychic de- 
velopment; nor on controversial subjects, such as war- 
fare and politics. 

Manuscripts must contain a minimum of 2500 
words. ‘Manuscript Competition” should be written 
at the top of the first page, together with name, ad- 
dress, and number of words. More than one entry 
may be submitted by the same writer. 


Pictures, The Snapshot Magazine, 343 State St.. 
Rochester, New York, conducts a $1000 cash prize 
contest during winter months, October through March. 
Details may be secured from the editor, Wyatt Brum- 
mitt. 

Modern Romances, 149 Madison Ave., New York, 
is offering six $100 bonus checks, in addition to the 
regular 2-cent word rate, to authors submitting the 
most colorful and authentic book-length true stories 
representative of the following six locales: 


“West—Wash., Oreg., Calif., Mont., Nev., Utah, 
Colo., Idaho, Wyo. 

“Midwest and North Central—No. Dak., So. 
Dak,. Minn., Wis., Mich., Iowa, Nebr., Ill., Ind., 
Ohio. 

“Southwest- Texas, New Mex., Ark., Ariz. 
Okla., Kans., Missouri. . 

‘‘South—Fla., Ga., La., Miss., Ala., West Va., 
Va., Ky., Tenn., No. Car., So. Car. 

“New England—Maine, N. H., Vt., Mass. 
Conn., R. I. 

“Central Atlantic—N. Y., N. J., Penn., Md.. 


Del., District of Columbia.” 


These true book-length stories will run as a series 
in six consecutive issues of the magazine, appearing 
under the general title, ‘True Stories of Passion and 
Romance.” 

Each story should present as dramatic, colorful, 
and authoritative picture of the emotional love prob- 
lems, modes and manners of people living in the 
particular section as is possible, without sacrificing a 
well-defined and dramatic plot. Typical of such stories 
are Phil Stong’s “State Fair,’ (the Midwest), “Kitty 
Foyle’ (New York City). Length should not exceed 
20,000 words. Contest is already under way, will 
close November 1. 


September, 1941 


THE A. & J. 
MARKET PLACE 


(Personals) 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is four 
cents a word first insertion, three cents subsequent, cash 
with order; box number counts as five words; add ten 
cents per issue if checking copy is wished. Literary 
critics and agents, correspondence schools, typists, and 
stationers, are not admitted to this column. All copy is 
subject to approval by the publishers, and readers are 
requested promptly to report any dissatisfaction with 
treatment accorded them by advertisers. 


FULL OR SPARE TIME—Pleasant and profitable 
sales work with America’s leading publisher of 
business and general news. Calls limited to suc- 
cessful and intelligent members of each com- 
munity. Daily commission draw, weekly and 
monthly bonuses. Write Hal Jackson, 213 Con- 
struction Building, Dallas, Texas. 


EXCELLENT PROFITS operating news bureaus. 
Instructions, dime (coin). No Minnesota, Colo- 
rado orders. Twin City News Bureau, Minne- 
apolis, Minn. 


WESTERNERS AND WRITERS: List of 25 valu- 
able books on Western history and background. 
30c. Hoover Cott, 1008 Texas Ave., Wichita, 
Kansas. 


“PORTY DOLLARS A MONTH WRITING FILL- 
ERS.” Facts, Figures, Methods, Markets, 25c. 
yo Press, 192614-C Bonsallo, Los Angeles, 

alif. 


STEER HORNS FOR SALE. Six-ft. spread. Pol- 
ished and mounted. Rare decoration for home 
or office. Longhorn cattle now extinct. Free 
photo. Lee Bertillion, Mineola, Tex. 


BE A RESEARCH SPECIALIST—Gather and sell 
material from newspapers and many other 
sources. Render other valuable services. Easy, 
inexpensive, profitable. Stamp brings literature. 
Hinkle Press. J-907. Joplin, Missouri 
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$10 A WEEE writing poems. Full instructions and 
50 best markets sent for 25c. Charles Olive, 
Willmar, Minn. 


WIN IN CONTESTS by spending less money to 
. send more entries. Yes, we furnish genuine box- 
tops and labels for all current contests at very 
low cost. Rush stamped return envelope for 
complete price-list. A. J. Eggleston, Milford, N.Y. 


POETS! IT IS POSSIBLE to earn $50 a month 
selling poems; spare time; 8 methods, 25 cents. 
Foster Hays, Waynesburg, Ky. 


GHOST WRITING IS FUN and the checks aren’t 
hay. ($205 for 4 recent ghost written articles.) 
True experiences of selling writer. How to orig- 
inate, develop ideas, contact editors and 
“authors” (men love to see their names in 
= and write sure-fire material. Reader gets 

nteresting reading—editor gets content—‘“auth- 
or” gets pleasing publicity—and YOU GET A 
NICE CHECK—everybody happy and nobody 
hurt. Complete instructions, $1.00. William R. 
Murphy, Spencerian College, Cleveland, Ohio. 


“BOOK OF SYNONYMS”—64 pages, 20c. Carlos, 
Buffalo-8, Minnesota. 


GET PAID FOR WRITING. Complete instruc- 
tions, 22 practical proven methods. Send 
wrapped quarter. Nothing more to pay. B. N. 
Kentner, 363 Alexander St., Rochester, N. Y. 

HOW TO WIN PRIZE CONTESTS—32 pages, 10c. 
Bison Research, Buffalo-B3, Minnesota. 


‘“‘WRITING AND SELLING FILLERS”’ 
A complete One Lesson Course on Writing and 
Selling short material, covering the subject 
from paragraph to one thousand word articles. 
INCLUDES LARGE MARKET LIST. 
One Dollar, postpaid. Free literature. 


RICHARD PUBLISHING SERVICE, Dept. A-J 
4340 Maple Avenue Dallas, Texas 


ED BODIN 


105 West 40th St., New York City, 
agent for past eleven years, sells to slick, 
pulp and book markets for few clients now 
making more than 100 sales a month. He 
has three classifications of authors, depend- 
ing on their records. He sells no course, 
handling only natural writers. Write before 
submitting, outlining your record or aspira- 
tions. Personal service assured. 


BIG DIME’S WORTH! 


Here’s something new for writers! 


Take your choice of any of these twelve new 
brochures by Wycliffe A. Hill, author of PLOT 
GENIE and ARTICLE WRITING MADE EASY— 
for a dime each! 


1—GENIE Formula for Radio or Stage Play Plot 
2—The Article Writing Formula 

3—How To Syndicate What You Write 
4—How To Criticize Your Own Story 
5—How To Protect Your Story Idea 
6—How To Write A Book In Six Days 
7—Plot Ideas From The Subconscious Mind. 
8—Story Writing Self-Taught 

9—How to Write Your Life Story 

10—How to Choose a Success Pen Name 
11—How to Market Your Story 
12—Interesting Story Openings 


All twelve for $1.00. Descriptive literature on The Plot 
Genie System including sample plot demonstration and on 
“Article Writing Made Easy’’ sent free upon request. Write 


today. 
THE GAGNON COMPANY, Inc. 


Dept. 34, 541 S. Spring St., Los Angeles, Calif. 
(Please state if you own PLOT GENIE) 


MANUSCRIPTS WANTED 


Talent Scout Seeks New Writers 


Short stories, articles, books, plays wanted for 
leading markets. Small reading fee covers thor- 
ough study of your material by author and edi- 
tor of many years’ experience. If it is salable, 
it is sold, my ten per cent commission deducted, 
and the reading fee returned with the check. 
If it falls short of marketable quality, the read- 
ing fee covers a complete criticism, pointing 
out where the material is at fault and showing 
you clearly just what you must do to put it in 
acceptable shape. 

This is a practical service for practical writ- 
ers. I will go to any length to aid and encour- 
age ambitious workers. If you feel you can 
write—if you have written something you be- 
lieve should sell—send it along at once. I'll 
sell it, or show you to your own satisfaction 
what is wrong and how to make it right. 

Reading fee and return postage must accom- 
pany all manuscripts: Short stories, fifty cents 
per thousand words to 6000; three dollars to 
15,000; five dollars to 30,000; ten dollars for 
book lengths. Ask for folder, “Money For 
Your Manuscripts.” It’s free. And send that 
story in today! Address it to 


CHRISTOPHER CARR 


Literary Talent Scout 
3636 Chestnut St., Philadelphia, Pa. 


WRITE STORIES that 


ALTER S. CAMPBELL (stanley 


Vestal) famous University of Oklahoma teacher 
and author, offers you this FREE trial of his new book 
containing all the principles which have enabled his 
students to sell direct to the Slicks, Pulps, and Quality 


magazines! 


F YOU want to earn more money 

from writing—if you have story- 
telling ability but lack technical 
skill that comes with training—if 
you find it easier to spin a good 
yarn than to sell it—if you'd like 
to enter the highest paid field of 
fiction—this book can help you. 
Here is your chance to test it at 
no cost unless completely satisfiec. 
it will help you! 


AS EASY AS LYING! 


“As easy as lying’’—that’s what 
Shakespeare said about plotting a 
story. And it is ... after you learn 
how to use the tools of your craft. 
The whole purpose of WRITING 
MAGAZINE FICTION isto speed 
up your learning process — help 
you make it “as easy as lying” to 
write fiction that is saleable and 
sell what you write! 


TION is a practical manual. It 
was not written for dilettantes. It 
shows you the professional meth- 
ods of building suspense, keeping 
your story moving, developing 
character, handling dialogue, nar- 
rative, descriptions, flashbacks. It 
gives you the fruit of years of ex- 


perience a. proven writing 
method. 
YOUR CHANCE TO GET 


STARTED 


Would you like to see your 
name on the magazine covers more 
often? Cash checks for $50, $100 
and up—every week? Many of 
Walter S. Campbell’s students are 
already earning such sums regu- 
larly. If you wiil follow the sim- 
ple methods WRITING MAGA- 
ZINE FICTION provides, you 
too, can attempt the magazine field 
with every hope of success. But 


Partial Contents: 


Magazine Fiction—elements 
of a good story—work pro- 
gram—models 
Characterization: Traits, 
identification tags, func- 
tions, abilities, tools; how 
to draw flat, relief, round 
characters — work program 
—creation 

The Scene: Conflict—meet- 
ing, intention, encounter, 
final action, sequel — ob- 
stacles, antagonists, disas- 
ters, motivations. 

The Plot: Connecting scenes 
—two basic plots—how_ to 
et materials, divide plot, 
andle continuity; how to 
arouse interest, sustain 
plausibility; use of repeti- 
tion, motivation; building 
suspense. 

Setting: How to create 
“solid,” ‘‘liquid,’’ ‘‘gaseous”’ 
settings. 


Basic Techniques 
Types of Magazine Fiction 


The Short Story— handling 
the Four Parts—use of 
flashback — how to_ limit 
your story—16_ different 
flashback methods 


The Novelette 
The “‘Complete”’ Novel: How 


to pace story for serializa- 
tion; how to indicate lapses 


The Serial: How to create 
situations, cut for each in- 
stallment; I elements of 


a good seria 
The Short Short Story 
Choice of Type 


Marketing Your Story — 
agents, editors — what you 
should know. 


WRITING MAGAZINE FIC- you must act at once. 


SEND NO MONEY 
Free 5-Day Trial 


To obtain your copy of WRITING MAGAZINE 
FICTION for free trial, simply mail coupon below. 
Pay no money to postman. Look the book over care- 
fully. Check your latest story against Walter S. 
Campbell’s ‘“‘Story Yardstick.’”” See how your use of 
flashbacks, character tags, dialogue, compares with the 
professional methods illustrated in the book. If you 
do not agree at once that the book can help you, 
simply return it to us within 5 days and pay nothing. 
If you decide to keep it, send only $2.50 in full pay- 
ment. Get started NOW by mailing this coupon to 
DOUBLEDAY, DORAN & CO., Dept. A.J., v4 
Garden City, N. Y. 


DOUBLEDAY, DORAN & CO., DEPT. A.J., 
Garden City, N. Y. 


Please send me WRITING MAGAZINE FICTION, 
by Walter S. Campbell. I have the privilege of ex- 
amining this book for 5 days free of charge—at the 
end of which period I will either send you $2.50 (plus 
20c postage and packing charge) or return the book 
to you within 5 days without further obligation. 


() Check here if you prefer to enclose remittance and 
thus SAVE the 20c postage and packing charge. En- 
close $2.50 (check or money order) as full payment. 
Same return-for-refund privilege. 
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